


Picture window: Empire State's branch stores in New York City are designed to make the best use of small space and to attract customers in a 
highly competitive market. Does your store front do a selling job for you? See page 14 
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Your 
shirts are 
your 
showcase 












How many times will you take 
the shirt off his back? 


Here’s the point we’d like to broadcast: You want 
to take the shirt right off his back. Every single, 
solitary time he undresses, you want the shirt 
to go directly to the bundle that goes directly to 
your laundry. 

Best way to keep getting his shirts is to make the 
man who wears ’em happy. Give him a silken-sleek 
crispness (that’s never, never chafing harsh) to the 
collar and cuffs; give him a comfortable shirt body 
that’s soft ‘n’ easy without being slouchy. 


RAINBOW S 


VELVET 


N 4) NC 
$2: 9 PARK PLACE, NE 
NATIONAL BLDG., CINCINNATI 2 


iURO IMPANY Executive Office: 3101 N 
Sales Office W YORK 7; 161 E. GRAND AVE 
607 YD 


ECODP 


Factory: HARBOR BEACH, MICHIGAN. 


In short, give him VELVET RAINBOW care -the very 
best starch care that tells customers you care about 
repeat business. When the very best costs less than 
1/5¢ per shirt, why gamble on any other starch? 
You might lose your shirts. 


Ask your laundry supply jobber about Huron’s free 
newspaper mats and other promotional material 
designed to help you sell your professional laundry 


service to the public. 
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SouLon Ironer Covers 
developed by Southern Mills 
last more than 12 months 







Pyron Press Covers 
developed by Southern Mills 
increase cover life 2/2 times 
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Sold only through distributors of 
laundry & drycleaning supplies V 
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WHITEX pads stay white! The amazing 
resistance of the new Arnel triacetate fiber h 
nade yeajhle for Sou 
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pads which LAST MANY MONTHS LONGER 
This means your pads will now stay on 
as SouLon 
on the press 
pads clone ne quality of work for you 
equipment in service with 


uptior 


_s ruption...get more out of your investmer 
Arnel fiber is an ¢ ve product of 
Cel 


mese Corporation of America 


Als vailable 
WHITEX Jute Back Pad 
WHITEX Cut & Bound Pad 
oe ~ WHITEX I n Pad 
WHITEX Double Faced FI! 
WHITEX Roll Padding 
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SOUTHERN MILLS, INC 


585 WELLS STREET, S. W., PHONE JACKSON 4-1991, ATLANTA 3 
10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 

1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 2! 

1627 West Fort Street, Suite 515, Phone Woodward |-9673, DETROIT 16 
4924 Greenville Avenue, Phone Forest 8-4377, DALLAS 6 

233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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4 spokesman for the United States Department of 
Interior recently came up with a suggestion which 
almost won our personal award as the most potent 
idea of the year. 

Said spokesman advanced the idea that 
part of the nation’s water supply might be saved 
By Lou Bellew 10 by pouring alcohol into reservoirs. (Sounds like 
that famous “Let ‘em eat cake” phrase that was so 


a large 


24 = popular a few years ago. 

On reading further, of that 
the alcohol recommended was not the brand one 
bistro—but a special type 


course, Wwe learned 
By Harry Yeates 26 
By Frank Suiter 32 


By Henry Mozdzer 36 


might buy at a corner 
that would add no zest to the presently tasteless 
product. 

This special stuff spreads out and forms a thin 


surface so that the water doesn't 


film on the water 
By Harry Yeates 42 eVaporate as quickly. Preliminary tests on an Okla- 
44 homa lake showed significant results. 
vi desnestgiereimnened Bless her: Trans World Airlines worked up a set 
of figures showing why a housewife’s work is never 
54 done. In the course of an average married life, the 
Bee 62 = little woman spends her time thusly: 
By Russell J. Rose 70 13,600 hours 
13,600 hours 
13,500 hours 
10,025 hours 
10,000 hours 


4,500 hours 


Washing, ironing, mending clothes. . 
Preparing food 
House keeping 
Caring for family 
Washing dishes 
Marketing 


60 


- Linen supply lead: Pastel sheets can help make 


a sick person feel better. That, in essence, is what 
one upstate New York He is of the 
6 opinion that there are entirely too many white a¢ 


doctor Says. 


8 cessories in hospital rooms. 

50 He says there is evidence that sick persons are 

58 more sensitive to their surroundings than are healthy 

66 Persons. And that the excessive use of white “em 

80 phasizes the abnormal and severe hospital atmos 
phere.” Pastel sheets offer one solution for bright- 

82 ening up about 30 square feet of exposed surface 


93 area. He suggests warm colors to buoy up the spirits 
94 of patients in chronic disease hospitals. 

99 Merry Happy New 
100. ~=—s the Srarcuroom stafl_—Henry Mozdzer 
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All colors...in all sizes...all of the time... 


Best for Best for 
VINE quality and 
fication performance 
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GIBRALTAR 


“NEW GOVERNOR’ 
NYLON xnitteo NETS 


cms navies Grommet GRIP 


six colorfast stripes: * 


New plastic-reinforced grommet 


RED ¢ GREEN * GOLD o adds life to nets; permits quick 


pinning; nets open to full width. 


BLUE * BROWN « BLACK t 2 THEY’RE GIBRALTARIZED — 
and all WHITE * This means they're pre-shrunk to retain 


shape and size for life of net. 


KNITTED, HEAVY CONSTRUCTION — 
Zola lal MLL i-Meolale Micelle la Malelaleiiiarep 


GUARANTEED NOT TO OPEN AT SEAMS — 


double-sewn with overlock and lock stitch. 


SIZE FOR EVERY NEED — 
14x20 21x36 21x33 28x36 
18x30 24x36 30x40 


There is no better net on the market 
at any price. 
All Gibraltar Products are sold by 


leading distributors everywhere. 


GIBRALTAR FABRICS, w. 


254-36th Street, Brooklyn 32, N.Y. 


December 15, 1956 
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These helpful booklets 
Can Show YOU HOW To: 


— Solve special problems 
> Train new help 
» Make more money 
1. “How To Clean Cotton Rugs” .........$ .25 
2. “‘Manual for Training Silk Finishers’’ .... 1.00 
5.) ae AY SURO ow sos cies ca we 50 
ABC’s of washroom operation 
4. “Storage for the Drycleaner””......... 50 
5. “Guide to Piant Layout” .............. 1.00 
making the drycleaning plant more efficient 
6. ‘How To Train Finishing and Folding 
Operators in the Laundry” ............ 1.00 
7. ‘Manual for Training Wool Finishers’... 1.00 
the complete job on all types of garments 
8. “Guide to Construction and Remodel- 
ing of Drycleaning Plants” ........... 1.00 
9. “How To Build a Greater Demand for 
Your Professional Laundry Services’’..... 1.00 
10. “Advertising That Builds and Holds 
Sak ows and ols 00s 1.00 
Lis oy |) ae reer as ae a 5.00 


complete textbook on cleaning, repairing 
and remodeling furs. 


To order, check number and mail coupon. 


Special rates on quantities quoted on request. 


STARCHROOM LAUNDRY JOURNAL 


S-12 


305 East 45th Street, New York 17, N. Y. 1 iy 19 } 3 
Send books indicated below. 
My check for is enclosed. 

4 5 6 7 8 9 10 vn 
Name pianitaepiencaileds 
Firm 
Street 
City State 


Each year, leading loundrymen 
buy thousands of these booklets 
from STARCHROOM LAUNDRY JOURNAL 





and put them to work as textbooks in 
building business 


improving production 





increasing their profits! 





Many are reproduced from 


STARCHROOM’s famous GUIDEBOOK 





ISSUES—many from series that 


appeared in the magazine's other 





monthly issues. 

















Each booklet represents thousands of 





man-hours of research, writing and 
editing to bring you the best in 
professional, authoritative, timely and 


complete publishing services. 


a 


You can get these booklets nowhere 
except from 


STARCHROOM LAUNDRY JOURNAL 

















305 East 45th Street 
New York 17, N. Y. 


OREGON 9-4000 
ABC-ABP 
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A COMPLETE, READY-TO-USE BUILT SOAP 
for CLEAN, CLEAN WASHES with LESS EFFORT! 























%& For better hot-water washing of white 
work and fast-colored goods! 


%& Real economy! Gives cleaner finished 
work with less detergent, less work 
for washman! 

%& Better sudsibility—quicker rinsing! 
Improved quality of work builds 
repeat business! 


%& Handy to use, saves waste! Use direct 
to the wheel! 


You'll turn out top-quality finished work—win 
more satisfied customers—with Colgate Formula 40! 
Specially designed for hot-water washing, this 
excellent detergent gives outstanding results. 


Because it has a high soap content—plus selected 
alkalies blended for greatest detergency—you actu- 
ally use less detergent per 100 pounds of goods:in the 
wheel! Try this economical, efficient detergent today! 


Ne 33533 7 19h 
CATE Formula!) 


COLGATE Parmotive 67 
mecein a 














It’s 


IPMENT YOU USE, COLGATE FORMULA 40 
Colgate 


TER WASHES—AT LOWER COST! 


NO MATTER WHAT EQU 
GIVES YOU BET 













. and 
225-1b. drums. 





Se ) Available in 
1A0-\b. bags 


COLGATE-PALMOLIVE COMPANY 


Ss 300 Park Avenue, New York 22°N. Y. » Atlanta 5, Go. » Chicago 31, Ill. * Kansos City 5, Kans. + Berkeley 10, Calif, 





wh | 


December 15, 1956 























PRODUCTS 


and 


LITERATURE 








Monarch Offers One-Girl Shirt Unit 





Ma 
intro- 


Laundry 


Monarch 


Corporation 


Phe 


( hine r\ 


duced a new 


has 
one-girl electric 
said to produce up 
pe r 
the 
pany’s product development de- 
partment, headed by D. M. 
Hamilton The 


press and the collar, cuff. voke 


shirt unit 
to 30 


It was 


finished shirts hour 


designed by com- 


bosom body 


press are alr-operate d. The elec 


trically heated heads are low- 
ered by two-finger operated 
trips just beneath the wood 


working table. This adds to the 


safety of the unit and makes 
the operation easier and less 
tiresome to the operator, ac- 
cording to Monarch 

J. A. Kling, president of the 
firm, reports the unit is made 
of heavy cast metal and all 


working parts are covered in a 





protective housing. Each unit 
has its own temperature and air 
pressure control 
YOUR REQUEST 
for further information 


will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL, 











has an air 


The folding table 


ope rated heated collar former 
and is complete with a shirt 
loader. The new folder assures 
uniformity and folds the back 
of the shirt as neatly as the 
front 


lor details write to Monarch 
Machinery 
Box 620 


( orpora- 
Fort Lau- 


Laundry 
tion, P. O 
derdale. | la 


New Laundrite Extractor 








extractor 


Laundrite 
has been placed on the market 


{ new 


Laundry Machinery 
Division of American Machine 
and Metals, Inc. Heavier basket 
(an extra 55 pounds), heavier 
machine base and three anchor 
the outside of the 


by Troy 


points on 


to ex 
with 


base enable the Laundrit« 


tract out-of-balance loads 
out excessive vibration or spe 
cial foundations 

With ‘no motor overhang, this 
stainless 


25 pound capacity 


steel extractor re quires less floor 


space” than previous models 
Both manual and automatic 
controls are provided with posi 
tive safety features, it is re 
ported. 

Further information on the 
new model Laundrite extractor 
may be obtained from Troy 
Laundry Machinery Division, 
American Machine and Metals, 


Inc., East Moline, Tl 


York Oil-Burner Brochure 


A four-page two-color, letter 
head-size bulletin, “York-Powe1 
Econol Burner,” describes a 
new industrial oil burner said 
to be able to effect a savings 


in fuel costs by using heavy No 
5 oil. A page of detailed speci 
fications is included, The Econol 
ind $4 
hp. A separate chassis for com 
pressor and fuel-oil pump sim 
plific s installation probl mis 

For a copy write to Industrial 
Division, York-Shipley Inc 
500 Jessop at... York Pa, 


is made in two sizes, 60 


New Self-Unloading Washer 





The new Wheeler Self-Un 
loading Washer has been an 
nounced by the Ludell Manu 


facturing Company. This washer 
was invented and perfected by 
Edward A. Wheeler, owner-op 
of Wheeler Overall Serv 
ice of Chicago 

Among features pointed out 
by. the pro 
ductive capacity said to be up to 


erator 


manufacturer is a 


to 50 percent greater through 
the continuous process princ iple : 
The unit causes less — tensile 
strength loss, _ it is further 


claimed. The shell-less construc- 
tion eliminates the fill-space be- 
tween the cylinder and_ shell. 
The machine can be top-loaded 
and bottom-dumped.  Self-un 
loading from washer to extrac- 


tor is described as too fast for 
timing. Ludell also states that a 
cleaner, brighter wash is ob- 


tained by continuous, counter- 
flow rinsing from the inside out. 
Complete details and dimen- 


Wheeler 


may he 


sion prints of the new 
Self-Unloading Washer 
obtained by writing direct to 
the Ludel) Manutacturing Com 
5200 W, State St. Mil 
&. Wis 


pany, 


Ww ake « 


20-Pound Gas Drier 





Duplex Corporation an 
nounces the addition to its Trio 


mat and Duplex washer line of 


20 pound 


a new cabinet-type, 
capacity gas fired driet Kea 
tures of particular interest to 


operators — include 


lo iding 


COTMINET’ ial 
low-height non 


perforated drum, air circulation 


top 


bafHe, operation that is said to 
be practically linttree, drum 
supported at) each end with 


lifetime bearings adjustable 


heat control and front servicing 

Phe Duplex Dryer is housed 
in a two-tone white and gray 
cabinet so designed that units 
can be placed to utilize foor 
space to best advantage, An 


other outstanding feature is the 


high 


moval, said to be 26 


percentage of water re 
percent 
greater than required by U. S 
Government specifications 

For further details 
Duplex Corporation, 1355 Mar 
ket St., San Calit 


write to 


Francisco 


New Hydro Steam Cleaner 





rn . 
\ eS. 
ye 
A new steam cleaning unit 


weighing 15 pounds has been 
introduced by the Clayton 
Manufacturing Company. This 
model S-809 is said to be 
first to offer single-valve 

Continued on page 89 


new 
the 
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UNIT WASH 


COMBINATION 





WASHER-EXTRACTOR 


1. Labor Costs Slashed 
One man with a Braun Unit Wash com- 
bination washer-extractor outproduces 
three or four men with conventional 
equipment. No heavy lifting or hauling, 
and no extractor hoists are needed. 


2. Higher Quality Wash 
Best wash you've ever enjoyed — high 
whiteness retention, low tensile strength 
loss with Unit Wash’s unique washing 
action—44” drop, wet rub and squeeze. 


3. Tailored Automation 
Fully-automatic, semi-automatic or man- 








EXTRAGTS - SHAKES OUT 





ual controls are available in all sizes. 
There is a Braun Unit Wash model to fit 
your operation. 


4. Faster Washing Cycle 
A full wash in 45-50 minutes from load- 
ing to damp unloading. Wash is ready 
for pressing or drying with no further 
processing. 


5. Save Water, Supplies 
Faster, more efficient washing action 
cuts water, fuel and supplies by 50%— 
uses only 2.2 gals. of water per pound 
of wash. 


Superbly constructed, the Braun Unit Wash is built for extra years of dependable 
operation, and it is backed by the skill of a factory trained service staff. Compact in 
size, it takes only half the space of the machines it replaces. The Unit Wash is available 
in 35, 50, 100 and 200 pound sizes —a single or multiple installation will match your 
production needs exactly. 


FOR COMPLETE INFORMATION WRITE TODAY: 


a LE 


G. A. 





a 


December 15, 1956 
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G. A. BRAUN, Inc. 
Dept. 212, 461 E. Brighton Ave. 


Syracuse, N. Y. ° 
[J Please send me full informa- : 
tion on the Unit Wash com- ; 
bination washer-extractor 
(] Have a representative call. 
: NAME 
| : COMPANY 
ADDRESS 
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The pension fund grab 


Senator Gordon L. Allott (Colorado) spotlighted some shocking 
examples of abuses and racketeering in the administration of laundry 
employees’ pension and welfare funds in his speech before the mem- 
bers of the 69th Annual American Institute of Laundering conven- 
tion in Denver. 

Since the trend toward welfare and pensions grows stronger in 
collective bargaining each year, management must assume the re- 
sponsibility to see that these funds are properly administered. While 
it is true that the money is paid in for the employees, it also repre- 
sents a cost of operation to the employer. In short, it affects both 
parties directly. 

Not all funds are mismanaged, but to be certain that maximum 
benefits result Senator Allott, who is a member of the Senate Labor 
and Public Welfare Committee, makes these recommendations: 

1. Since the Taft-Hartley Law requires that the employer be rep- 
resented among the trustees of the fund, it is important that such 
representation be more than mere passive attendance. 

2. If the employer is about to enter into a welfare fund, open com- 
petitive bidding by insurance companies is a desirable and necessary 
thing. 

3. There should be a complete intercheck and interchange of in- 
formation among the employer, the union, the trustees and the in- 
surance company, or as many of these parties as happen to be in the 
individual welfare plan. 

A check system is particularly important since a good portion of 
such funds have been bled away by the simple expediency of not re- 
porting a local to the insurance company, by reducing the number of 
employees reporting, and by not turning in late payments. 


wives said they get their stamps 
from food stores and gasoline sta- 
tions. Another quarter mentioned 
variety stores; 17 percent said 
hardware stores and 13 percent 
named laundry and drycleaning 
establishments as a source, Just a 
little better than half (52 percent) 
of the laundries and cleaners car- 
rying the stamp plan give out the 
stamps automatically without the 
customers having to request them. 


Trading Stamps, coupons and 
continuing premium plans have 
been used as sales promotional 
tools by retailers for the past 60 
vears. And they seem to be more 
popular now than they have ever 
been. But just how effective are 
these plans in stimulating new 
business? 

Some answers May be gleaned 
from a recent consumer survey 
on the subject conducted by Bat- 


ten, Barton, Durstine & Osborn 
advertising agency. 

It found that 80 percent of 
the housewives interviewed save 
either stamps or premium credits. 
Of this number 76 percent said 
they did not switch their business 
from one store to another to take 
advantage of a plan. 

Three-quarters of the house- 


Most of the customers saving 
the stamps said they shop at 
stores in their immediate neigh- 
borhood, Only 1 in 10 said they 
shopped exclusively at a food 
store because it offered stamps 
but almost 4 in 10 said they 
shopped at a laundry or clean- 
ing store for that reason. 

Generally, the youngest house- 


wives and those in the lowest in- 
come group were the ones most 
inclined to save. The habit de- 
creased as age and income in- 
creased. 

Usually, the first store to offe 
stamps in a community gains ex- 
tra sales at the start. When all 
stores give stamps the initial ad- 
vantage may be nullified. 


Why linen supply: During the 
past year we have expanded ou 
editorial coverage to include more 
and more stories on the linen sup 
ply field. 

We do so because an increas- 
ing number of our readers have 
expressed interest in this phase of 
laundering for one reason or an- 
other. In the face of rising col- 
lection and delivery costs, a num- 
ber of plantowners believe that a 
comparatively small number of 
commercial accounts can be more 
profitably handled than a large 
number of family bundle ac- 
counts. Others take it on because 
they are impressed by the fact 
that this work can be done profit- 
ably with maximum efficiency. 
And that it is a good “filler” to 
keep equipment producing at ca- 
pacity. 

In some areas where the tour- 
ist traffic is particularly heavy, 
plantowners are almost obliged 
to take on commercial work to 
sell their regular services and to 
meet competition. One Florida 
plantowner reports that his vol- 
ume jumps from around $5,000 
a week to $21,000 during the 
peak of the tourist season and 
that the bulk of this increase rep- 
resents commercial work. 

Those who are already in the 
field are greatly interested in pro- 
duction techniques for quality, 
speed and profit. They want to 
know how to control the cost of 
labor, overhead and how to ad- 
vertise and promote this service. 
And we will do our best to pro- 
vide stories on these subjects. 

We think you will be interested 
in a readership survey on the sub- 
ject which appears in these pages 
under the title “1 of 5 Readers 
in Linen Supply.” 


STARCHROOM LAUNDRY JOURNAL 











ae 


weenesie dS ETRE Abe ee ne se 
WTTITTTIVV\\\\\\\ 9 








Now fold contour sheets better than by hand 


. .. BETTER THAN OTHER FLATWORK FOLDERS, TOO! 























Contour sheets are no problem for the Troy FLEXIMATIC | FOLDER “A” 
Fleximatic Air Jet” folder. Sheets are handled 
lat as they come from the ironer, stay flat Ye: No 
during folding, so there’s no problem of pt _ 
“ballooning” as when folded by hand. ] Yes No 
Contour and conventional sheets, and all flat- heed ee Bip = 
work pieces are accurately measured by the Troublesor j blag 
Fleximatic’s “brain” that determines the t No Yes 
right location for each of two folds. It also ae =. an a 
“remembers” how many pieces — up to four 

-are on their way to the folding point, then No Yes 
folds each one correctly. { 4 h 1, i 5°, a _ 1 Yes : . i | 

taiehielatasts ee Sees) Fee 

This modern folder is available in 1, 2, 3, 
1, and 5-lane models, each with the features Yes No 
you need to increase output, reduce costs. [ae Sere 
Send for free catalog. mahi ele chili conte tons Yes No 

















seer” pan=j== MAIL COUPON TODAY <<<<<==94 
i TROY LAUNDRY MACHINERY, Dept. SLJ-1256 i 
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- Yes, please send Catalog YF-31-55 with full information on , 
i the Fleximatic Air Jet folder. i 
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Activated Outlets in Albuquerque 


Quick-wash facilities on premises increase calls for other services 


ALBUQUERQUE was for a long time 
a quiet residential town and a mecca 
tor tourists. It had several fine laun- 
dries each doing a very. satisfactory 
volume of business through main plant 
offices and routes. 

Within the past decade, however 


1. MAIN PLANT: 


The experiences of Excelsior Laun 
dry provide convincing evidence of 
the value of “activation.” In this case, 
plantowner S. Y. Jackson experi 
mented with the quick dry-fold idea 
at the main plant for six months to see 
how many customers would want this 
service, The results were not impres 
sive, To promote this service the plant 
spent $1,000 in newspaper and radio 
advertising and for six months its top 


day on this service was $10. As soon 


new atomic energy installations have 
brought in thousands of new residents 
and the population has tripled to over 
100,000 inhabitants. The city (and 
local laundrymen) have had_ their 
hands full in servicing the influx. 

In spite of all the glowing reports 


as the plant would let up a little on its 
advertising, the volume would im- 
mediately drop to nothing. 

Still determined to give the idea a 
fair trial, Mr, Jackson then decided 
to “activate” the office. He equipped 
it with four 25-pound washers and 
sufficient tumblers to make a separate 
department for wash-dry-fold service, 


Within one month’s time the call 
office was drawing $200 per week. 


‘2. SHOPPING CENTER : 


Excelsior’s branch office is located 
in a small shopping center in south- 
western Albuquerque. It is the only 
shopping place for the 15,000 peopl 
who live in this part of town, 

The store measures 70 feet long 
with a 35-foot-wide front. The branch 
working area occupies 35 by 40 feet, 
leaving the back 35 by 30 feet for the 
water softener, small boiler and plenty 
of storage space. 

2 


Equipment here consists of five 25 


pound washers, two small extractors, 
two conventional tumblers and one 
twin-cvlinder model, According to Mr, 
Jackson the entire cost of the installa 
tion, including counters and accesso 
ries, came to $15,000. 


The branch offers one-hour service 


on damp wash, two-hour service on 
wash-dry-fold and same-day service 
at no extra charge) on shirts and 


drvcleaning, which are done at the 


main plant. 


3. DRIVE-IN BRANCH 


Another Albuquerque plantowner, 
James T. Rutledge of Sanitary Laun- 
dry, got into the quic k-service opera 
tion two years ago by opening up an 
activated drive-in branch to overcome 
the natural reluctance of new. resi 
dents to fight several miles of heavy 
trafic in order to patronize his main 
plant downtown. 

The problem for Sanitary became 
one of getting customers into its main 


plant, w getting them and_ holding 
them with its route service, Traffic 


conditions discouraged most house- 
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wives from bringing their bundles in 
from outlying housing developments. 
Route service evidently was too slow 
tor most newcomers. 

In August 1954 an attractive cash- 
and Carry drive-in building Was 
erected in a carefully selected location 
on a main thoroughfare in the heart 
of a fast-growing new district, The 
modern brick-and-concrete building 
is on a corner site with the front and 
one side all glass, with a 40-foot-wide 


blacktopped drive across the 60-foot 


property frontage. 


of successful quick-service operations 
in many parts of the country, most 
professional laundry operators were 
understandably reluctant to invest 
their hard-earned capital in 


wash-and-fold ventures without first 


these 


studying every angle, 


And the advertising now makes only 
casual mention of this particular 
service. 

Customers who had apparently 
done their own laundry at home or at 
a neighborhood store were not only 
using the wash-fold service at the 
main plant office, they were bringing 
in an ever-increasing amount of shirts, 
Hatwork and drycleaning. 


Continued on page 12 


The staft consists of a working man 
age! and three full-time employees 
with a part-timer filling in Saturdays. 

Here again the sales results have 
been quite gratifying, Not only has 
the wash-dry-fold service attracted a 
substantial patronage, but many cus- 
tomers avail themselves of the dry 
cleaning and finished-laundry services 
which are fed back to the main plant 
tor processing, 

Continued on page 12 


The plant features a fast wash-dry- 
fold service and the entire operation 
is visible through the all-glass front. 

The equipment here consists ot SIX 
25-pound washers, three conventional 
tumblers and two twin-cvlinder tum- 
blers, All the processing takes place 
in a 20-by-40-foot area at the front 
of the building. The call counter runs 
along one side of the work area and 
is visible from the side street, The 
balance of the floor space is given 
over to the power plant and storage 


racks. Continued on page 12 
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By LOU BELLEW 





Left: Main plant call office was activated by knocking out partition to open up small back room. Open-end washers face all-glass front of 
plant, are set against background of bright wood panels. Right: Plantowner S. Y. Jackson points out recessed tumblers. Note key-bar attached 
to handle of hamper. In case of overload of wash-fold service in front of office, orders can be washed in conventional wheels in main plant and 


returned without mixups 


Left: Shopping-center location boasts 35-foot glass front giving passersby complete view of wash-fold operation and neatly packaged finished 
drycleaning orders. Right: Gold-painted wall near front windows is fitting background for shiny washing equipment. Ceiling is covered with 


silver acoustic tile, while floor is marbleized tile combining all colors of room 


ed 









wot 
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Left: Drive-in plant is cinder block and brick with plenty of glass. Distinctive sign sets off lighted panel listing special and services. Surrounding 


parking lot is blacktopped to provide off-street parking. Right: Battery of 25-pound washers flanks front window, while tumblers line back wall 
of Sanitory's drive-in feeder plant. Troughs attached to front of washers keep floor neat and dry 
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PART | Continued from page 10 


The main plant is located on a busy 
downtown corner ot a one-way strect 
which is passed by 15,000 to 16,000 
cars daily. 

There are four employees in this 
dry-fold operation. One man washes, 
one girl weighs and sorts the bundles, 
while two other girls fold and wrap. 

Equipment consists of four open- 
end washers, four tumblers and a 50- 
pound extractor, Total cost of the 
installation came to $7,000. 

Without any sort of fanfare the new 
was inaugurated and 


service grew 


quickly past the break-even point. 
Now, 18 months later, the peak vol- 
ume seems to have been hit and sales 
have leveled off 
most part, the customers for this new 
service are complete strangers to the 
office personnel, which leads manage- 
ment to assume that a brand-new mar- 
ket has been tapped. 

At the present time about 10 per- 
cent of the customers use the wash- 
fold service exclusively. They usually 
start off with the minimum bundle 
(which is priced at 69 cents) but 
after the first trial the bundle weight 
quickly increases, The average bundle 


somewhat. For the 





weight for this service ranges between 
17 and 18 pounds. 

About 90 percent of the cash-and 
carry customers bring in shirts, flat 
work and drycleaning orders. Many 
who used to bring in shirts and dry- 
cleaning have begun bringing in wash- 
fold bundles after seeing the new serv- 
ice operating in the call office. 

The initial success of the quick-serv- 
ice setup in Excelsior’s main-plant call 
office prompted management to ex 
plore the possibilities of opening up 
another activated outlet. One 
later it picked a location in a newly 


opened shopping center. 


year 





PART Il Continued from page 10 


Management considers $750 per 
week to be a profitable volume for 
such a location. Actually the store is 
doing considerably better than that 
and sales are still on the upswing after 
a year of operation. 


Store manager stands before cellophaned 
cleaning orders. White tumblers flank twin- 
cylinder tumbler painted gold-yellow, con- 
trasting with gray wall. There's ample room 
for shirt unit or drycleaning department 











PART Ill Continued from page 10 


Before this plant was built, the area 
was serviced by one Sanitary route 
truck. Since then the route has been 
split and two routes now operate in 
this “natural growth area.” Both 
routes work out of the new drive-in 
branch plant. The main plant services 
the branch twice a day on all full- 
finish laundry and drycleaning orders. 

The customers in the vicinity of the 
drive-in can get the regular three-day 
service or special one-day service as 
desired. Wash-dry-fold service, of 
course, is geared to operate on a much 


faster schedule since the work is done 
on the premises. 
Besides the 
are three other employees. One man 
washing, while 


store manager, there 


handles sorting and 
the girls take care of tumbling, folding 
and the counter. 

To announce the opening of the 
plant, handbills were passed out to the 
homes in the neighborhood and 
placed in cars parked in the shopping 
center nearby. 

At the present 
concerted campaign to advertise the 
new location, Both the main plant and 


time, there is no 


the drive-in carry the same name so 
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Plant layout shows relative position of counter, equipment and storage area in building 
which measures roughly 60 by 40 feet. In front is parking area about same size, Approximate 


scale: 1 inch equals 10 feet 
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that one “house” ad has the affect of 
covering both. And there’s no diffe: 
ence In services. 

About 35 percent of the advertising 
budget goes into newspapers, 25 per- 
cent into radio and about 20 percent 
into television. The balance is spent 
on direct-mail pieces, two outdoor bill- 
boards, truck posters and giveaway 
items. 

Although the actual sales figures fo 
the drive-in were unobtainable at this 
writing, the success of the operation 
is apparent. For one thing, Sanitary 
Laundry now has two profitable routes 
in an area which formerly supported 
only one route. The customers, too, 
get a variety of services in much less 
time thanks to the shuttle service from 
the main plant which eliminates the 
need for two salesmen wasting time 
running back and forth to the main 
plant. 

The main plant has profited from 
the feeder setup and is receiving a 
surprising amount of finish-laundry 
requests as well as drycleaning work 
from the new community although to 
all intents and purposes the area had 
already yielded nearly all of its po- 
tential volume except for wash-dry- 
fold work. 

Certainly, in this case, an activated 
store with all its new equipment in 
plain sight of the public has served to 
acquaint an entire area with all the 
many services offered by one of the 


city’s leading laundries. [ 
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PROFITS “floating away” 


in excessive high soap costs? 


“ Q 









\_? Here's why you'll want the 


CIRCULATING 
“i SOAP SYSTEM 


























* GET SOAP SUPPLIED 
IN 100% LIQUID FORM 


at wash machines. Soap can be mixed at 
any convenient point—at or away from 
washroom. Pumped uniformly; all day. 


*® THE RIGHT SOLUTION- 
NO DILUTION 


Save 10% and more in soap. Mix only 
one large batch. That's all 


* ELIMINATE WASTE, DELAY, 
INCONVENIENCE 


of “bucketful of soap” problem. Get con- 


sistent, uniform high quality washes CAPACITIES: 360-400-480-900 gals. 





Why get into a Jather with soap costs sapping your profit? With the E/C System you have a con- 
stant soap formula that meets all requirements; can be changed instantly. Saves you a whacking 
big sum on soap costs, More and more cost-conscious laundry managers install the E/C, Take 
this tip: when linen supply, hospitals and commercial laundry people advise us they get 10°; and 
more saved in soap—you can be sure the E/C Circulating Soap System pays its way! 

Complete Installation, Operation and Specification Data are yours in our Catalog No. 10, Con- 


tact E/C direct or consult any of the leading laundry machinery manufacturers (our represen- 


tatives) in your area. 





USERS ARE: Commercial Power Laundries, W, 
Industrial and Institutional Laundries, Hospi- 
tals, Hotels. (Users’ names available on re- E A 3 T E R N 876 VAN HOUTEN AVE. 
guest.) 
CLIFTON, NEW JERSEY 
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Which Version Would You Be Likely To Patronize? 





Before: Possessing very little distinction, this Jackson, Michigan, store 
lacks new-customer magnetism. Sign identification is very poor acter 





CLEANING 





OYEING 


} } } 
PC 
r) 





ee 





After: Some front, after complete remodeling, exudes charm and char- 
Store is dignified yet conveys warmth and quality impression 


Part XI ina Series on Supplementary Advertising 


How To Put Up a Good Front 


Do you see yourself as your potential customers do? 


Facelifting your premises can mean added business 


APPEARANCES MAY BE DECEIV- 
ING—but not too often. Your steady 
customers may know from experience 
that your quality and service are ex- 
traordinary, but a shabby exterior and 
call office are hardly likely to win 
new friends off the street. 

Your store front forces a potential 
customer to judge immediately wheth- 
er or not he would like to do business 
with you. If it is pleasant, al] well and 
good. If not, something should obvi- 
ously be done about it, 

How can you judge your store ot 
building? [f you think you can be ob- 
jective, try walking across the street, 
taking a long look at your establish- 
ment and making an honest appraisal 
of what you see, Does your store com- 
pare favorably with the others on the 
street? Does it have any distinctive 
features that make it outstanding? A 
new tront, paint job or even brighter 
interior illumination can often make a 
whale of a difference, 

What about your signs? Do they 
tel) who vou are and what vou do? 


\4 


By GERALD WHITMAN 


Can they be easily read by the pedes 
trian and motorist alike? Are they 
clearly visible at night? Most impor- 
tant, when looking at your place, do 
vou feel intrigued, indifferent or re- 
pelled? 

Your store front is as much an ad 
vertisement of your firm as any other 
medium, Often it makes a more vivid 
impression upon the potential cus 
tomer than a good-looking newspaper 
ad or television commercial. If charity 
begins at home, advertising certain) 
does. too. 

Store fronts have three definite 


clear-cut jobs to do: 


1. They must catch the eye. Attract 
ing public attention on a street crowd 
ed with competition is not the easiest 
job in the world. Only well-organized 
store fronts have a good chance to 


sueceed. 


2. They must identify the stores. Ili 


genera) impression they give should 





spell out the identities of the store 
proprietors and the character of the 


services or merchandise they offer. 


3. Store fronts should pull customers 
into the stores, From a customers 


angle, selling begins on the street. 


Because these factors add up to ani 
mated advertising, store fronts are es 
sentially three-dimensional _ posters. 
Each one can be as wide and high as 
the store behind it and as deep o1 
shallow as its designer chooses 

To act as an effective advertising 
poster, the store front must have in 
dividual character, good balance and 
composition, distinctive and timely 
illustrations in the forms of displays, 
and a brief, easily read message ex- 
pre ssed by sign lettering. 

The first 
any store may come from a fleeting 


trmipre SSstOoW create d by 
glimpse as one drives by in an auto- 
mobile, while riding on a street cat 
or bus Or else from a close View 
Continued on page 16 
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BOSOM AND "=". 


BODY PRESS 
MODEL 4040-PC 

A high-power Pros- 
perity PC Press, similar 
to the bosom and body 
press of the famous 
Prosperity Standard 
Shirt Unit. Finishes the 


bosom and back in three lays so 8 


. a beautiful 


lustrous finish that can only be attained by the 
combination of steam and air-power pressure. 


COMBINATION 


’* YOKE-COLLAR-CUFF PRESS 


MODEL 1236-PC 
Yoke and one cuff 
finished on first 
lay, collar and 
other cuff finished 
on second lay. 
This high-power 
Prosperity press 
forms and thor- 


oughly dries the fused plies 
of collars and forms the 


cuffs and yokes... 


with a 


beautiful lustrous finish... 
and faster because of Pros- 
perity power and pressure, 


SLEEVE FINISHER 
MODEL 123-SF 


Heated metal form, 
metal expander 
blade and internal 
forced air drying. 
Cloth covered fric- 


° 
tion plates pull —=aigd 
i 


down sleeve and ex- 
pose the shoulder 
seam for proper dry- 
ing and finishing of 
this multi-ply part. 


FOLDING 
TABLE 


MODEL FT-22 


ss 


PROSPERITY 


POWER and QUALITY 


FOR FASTER, FINER FINISHING 


BUILT INTO THE 


Prosperity 


ONE-GIRL 
SHIRT UNIT 


Prosperity offers the utmost in a one-operator shirt finishing 
unit. The bosom and body can be finished with the speed and 
quality attainable on the Prosperity Standard Shirt Unit. 
The yoke, collar and cuffs are finished on another special high- 
pressure machine with the built-in power of standard PC 
presses. The sleever efficiently finishes the complete sleeve, 
including the shoulder seam. Folding is semi-mechanical to 











anake proper folding ecasy, even with inexperienced help. 


Production can only be as fast as the machines in the unit 
and tests prove that the capacity of Prosperity’s One-Girl 
Shirt Enit is from 30 to 35 shirts per hour... properly dried 
and quality finished. 





ger 
4 


The new all metal 
Prosperity Folding 
Table is mechanized in 
part to make proper 
folding faster and 
easier. 








Registered Tradé Mark ot 
The PROSPERITY COMPANY, inc 
Syrocuse, NY 
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COPYRIGHT 19 The PROSPERITY COMPANY, Inc Main Office and Factory, Syracuse |, NY 














Unusually attractive store fronts and call offices are shown in the four examples above. Each possesses 











its distinctive feature, ranging from 


giant plate-glass windows to lovely plantings to picture-type front windows to peek-a-boo panels into the plant 


Continued from page 14 

while walking along the sidewalk. It 
has been estimated that a typical pe- 
destrian takes less than seven seconds 
to pass an average store window while 
an autoist takes only three seconds. 
Every device that can be used to at- 
tract the passerby should be em 
ployed. 

According to national estimates a 
store front can sell up to 25 percent of 
your gross sales before people ever get 
inside. This is the kind of advertising 
you want working for you. 


Time to modernize? 


If vou have done no modernizing 
for at least five years, now is the time 
to start thinking about it. Most archi- 
tects figure that a planned moderni- 
zation is good for a minimum of five 
vears and a maximum of ten years. 
Any planned program results in great- 
er efficiency and increased sales, Just 
what the increase will amount to de- 
pends on the business potential] of 
your present location. If you have not 
already done so, you can find out 
what your potential is by making a 
trafic and 


checking the business done in similar 


population survey, by 


16 


localities, or by finding out how much 
business is done by other establish 
ments in the neighborhood. If the po 
tential is there, go ahead. 

Modernization is not only good 
from an advertising and merchandis 
ing standpoint, but it provides insu 
ance against loss of business to com 
petitors, boosts employee morale and 
increases your own local prestige aS 
a progressive businessman, 

How does your call office measure 
up so far as size is concerned? One 
metropolitan architect estimates that 
a pickup office (with no processing 
being done on the premises) must 
have at least a 12-foot front to be ef 
fective. Remodeling has been done 
effectively on narrower stores but the 
closer it is to a 20-foot front, the 
more latitude there is for architectural 
renovation. 

This same architect considers any 
thing over a 20-front for strictly pick- 
up stores (non-activated) in city 
areas to be wasteful. If you are plan- 
ning to put a store in a new location, 
the wisest thing to do is to consult 
with the architect first before buying 
or signing a lease, 

A small store can be made to look 


larger by recessing the front, using 


diagonal patterns ton flooring, making 
a careful selection of color schemes, 
and sometimes by skillful use of mit 
rors. Quite often no radical structural 


changes are re quire dl 


Appeal in plantings 


One of the problems of laundry and 
drycleaning store design is that there 
are so few opportunities to display 
anything. Consequently, the call office 
or entrance area must be attractive in 
itself. Plantings make a lot of sense 
for the plant or store owner who (1) 
wants to create an unusual advertising 
value, and (2) whose store exterior 
has a “barren” look that should be 
relieved. For a few dollars, a little 
planning and a little maintenance, 
plants can do a great deal to “make” a 
store. 

The best man for you to consult 
a local nurseryman. He can tell you 
which plants are hardy, which will 
grow best in the area and exposure 
you have available, and how to take 


S 


care of them. 

While you are sprucing up your 
store front and office plantings, color 
and pleasing fixtures, don’t spoil the 

Continued on page 19 


STARCHROOM LAUNDRY JOURNAL 

















“ : ome O09 000 0 6 eo aoe 
In laundry and_dry cleaning machines ae Se a 
. PORCH Poe eeeoes 
es PRCA CR ee eee erees 
Pertorations are Batt t teeta eens ees 
- CPC ROO et eseenes 


a serious business... Fist evaevvvvver 
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You can expect more from... 


THE AMERICAN LAUNDRY MACHINERY COMPANY — 








Cylinder holes -- 

one of 1001 

crucial details 

in machinery performance 





Did you ever ask a machinery representative how big, the 
holes are in the cylinder of a laundry or dry cleaning ma- 
chine? Or how much distance between them? How many 





per square inch? Probably not—because that’s one of the 






little things usually taken for granted. 
Like every other important detail, hole size, spacing and 
location is a precise science at American. It depends upon 


7 
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machine capacity, kind of work to be handled, type of proc- 


, 
»y>,eeeeeee¢ 


essing and amount of liquid or air circulation needed. In 


se;f Ff 8 ¢@ @ 


washers, for example, some of the factors that govern per- 
foration size and spacing are buttons, cylinder diameter 
and number of compartments, and gauge of metal. Some 
perforations call for double embossing—a special process to 
give them a smooth inner surface and add strength to the 
cylinder. A washer, dry cleaning machine, extractor or dry- 
ing tumbler? Each one is an entirely different story. 

When you buy an American machine, you know that 
every last detail has been carefully checked by our research, 
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engineering and production teams. Another reason why you 
can count on it to be right! 





You can expect more from... 


The American Laundry Machinery Company, Cincinnati 12, Ohio 











Changeable-copy signs, either on building or as part of curb signs in front of drive-ins, offer 


seasonal items as often as you wish 


Continued from page 16 

effect by plastering posters and signs 
all over your front windows. This 
type of splash advertising not only 
prevents passersby from looking into 
your store but conveys the impression 
that the firm is screaming for their 
patronage. 

Instead of giving your window the 
“supermarket” look, you can set up 
some permanent and semi-permanent 
displays with the store that are both 
functional and tasteful. Some plant- 
owners have installed picture-frame- 
type displays along the call-office walls 
or along the side walls near the front 
window that are clearly visible from 
the street. Also, an easel or two stand- 





ing behind the front window can be a 
good attention-getter, and effective in 
advertising specials or seasonal serv- 


ices. 


Plan your signs 

Every store front needs two types 
of signs—one or more large signs 
placed above the street traffic for dis- 
tant identification and others, smaller 
in size, placed at or below eye level 
for pedestrians to read at close range. 
These signs should be treated as an 
integral part of the store front and not 
carelessly applied as an afterthought. 
They are one of the designer's best 
opportunities to create decorative in- 
terest. 








opportunities for advertising 





special services or 


Sign lighting adds night identifica- 
tion as well as daytime brilliance to a 
store’s advertising appeal, There are 
several methods of creating illumi- 
nated exterior signs, The type to be 
used on any particular store front de- 
pends on the general character of the 
store involved and the type of sign 
competition up and down the street. 

Vertical signs are hard to read and 
difficult to compose as part of the 
store front, It is often better to arrange 
a vertical sign with separated block 
letters so that each letter counts as a 
suspended plaque set out from the 
store building rather than to apply 
sign letters directly to an exterior wall. 


Continued on page 22 





‘Flower Fresh’’ slogan is carried onto Foasberg Laundry's building front in artistic paint job. Dark part is earth-brown as background for pink 
and blue flowers. Firm name is dark green against grayed yellow background 
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Pennsalt ERUSTO SOURS aren’t mere by-products of other industries— 
fluorinated products developed specifically for the laundry operator 


NEUTRALIZING 


@ ERUSTO SALTS*® REGULAR is the sour 
to use for superior neutralizing power 
and high solubility in general-pur- 
pose use. 


RUST REMOVAL 


@ ERUSTO SALTS SPECIAL, the rust- 
removing sour, is a dependable, eco- 
nomical product especially valuable 
in dry-to-the-wheel use. 


Ask your Pennsalt Laundry and Dry 
Cleaning Distributor how Erusto Sours 
can snap up your washroom pro- 
duction, cut your souring and bluing 
costs, improve your finished work. Or 
write Laundry & Dry Cleaning Dept. 
318, Pennsylvania Salt Manufacturing 
Company, Three Penn Center Plaza, 
Philadelphia 2, Pa, 
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SOUR BLUING 


@ ERUSTO-RAY B* AND ERUSTO-RAY ¢ 
are for combination  sour-bluing. 
Whiter whites are obtained from 
Erusto-Ray Sours. 


COLOR SETTING and 
MOTH PROTECTION 


@ ERUSTOCIDE the color-setting sour, 
is recommended also for acid wash of 
extreme fugitives and for moth- 
repellency treatment of blankets. 


* 


ARE TRADEMARK F 


Pennsalt 
Chemicals 


FROM FIBER ..TO FABRIC.. 
TO LAUNDERING— 

Pennsalt has the know-how ! 
Technical service and products for 


Laundries Dye Houses 
Dry Cleaners Bleacheries 





Institutions Finishing Plants 
Textile Mills 
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enough to permit sufficient advertis- 
ing copy and still leave ample white 
space. In the case of drive-ins, it is 
especially important that the sign face 
possess sufficient room for the large- 
size letters that can be readily distin- 
guished by fast-moving motorists. 
Numerous firms also use these signs 
for institutional and civic messages as 
well as out-and-out advertising, 
Although many firms install change- 
able-copy signs on their store fronts 
or atop their own buildings, numerous 
drive-ins employ this device as part 


of their pylon signs at the curb ot 
building line. 


Accent on harmeny 


Whatever type or combination of 
exterior signs you may wish to install, 
try to achieve two important funda 
mentals—dignity and functionalism. 
Advertising signs can be appealingly 
effective without being gaudy and 
they should blend harmoniously with 
the exterior and interior decor of your 


store or plant. 





THE COVER PICTURE 


This branch call office of Empire State Cleaners on New York 
City’s Lexington Avenue is a good example of the use of identifying 
and advertising signs as an integral part of the store’s decor. 

Instead of plastering the window with signs, the consulting archi- 
tect solved the problem by making the office a display in itself. The 
open glass front draws the pedestrian’s attention to the stark white 
Empire signature on the walnut panel separating the office from the 
storage area. Permanent and seasonal signs are incorporated into 
the architecture, Three of the former type are set on staggered panels 
at the right just inside the front window and are as easy to read 
from inside or outside the store. A fourth is set into the partition 


Inverted pylon sign atop building entrance behind the call counter. Seasonal specials are shown on an easel 
converts ordinary-looking structure into at- 


tractive plant behind the window. 


The office is further enlivened by the use of greenery and plenty 
of light, The lighting helps minimize glare and reflections during 


Continued from page 19 the day and is purposely spilled out on the sidewalk to attract atten- 
tion at night. 


PATAANTRININ 


Horizontal or vertical projecting signs 
have advertising value but they should 
be used with caution. Too many signs 
of this type will cance) each other 
out and most shopping streets would 
be better off without them. 


Advantages of changeable copy 


An increasingly popular type of sign 
for advertising specials and for plug- 


ging different services is the change- 


a ll 


able-cop sign, Such signs were once 
the almost “exclusive” property of the 
motion picture theaters, but are now 
finding growing favor with retail and 
service establishments. 

The most important feature of the 
changeable-copy sign is that it can 
be new as often as the Jaunderer or 
cleaner wants to change the message. 
This is particularly valuable where 
repeat business is sought from the 
same people who pass your doors each 
day. The sign is as permanent as the 
building itself and, once installed, 
there is no further cost except for pPos- 
sible lamp replacement. 

The sign panel should be large 
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Here's how to— 
Cut Flatwork Labor Costs - - 





Pocock’s Corner 


In discussing the 
shakeout and 
proper prepara- 
tion for the iron- 
er last month, I 
omitted mention 
of the new types 
of conditioning 
tumblers which 
pre-dry, loosen and fluff for the 
ironer. These machines do the 
job from one minute to complete 
dry in eighteen minutes (but 
not for the ironer). Sheets and 
spreads, if handled in quantities 
of 1,200 or more per day, will 
permit the use of a_ special 
spreader. If you do not happen 
to know where such machines 
are available, I suggest you let 
your eyes stray to the right of 
this column. 


M. A. Pocock 


The preparation of small 
pieces, even when pre-shaken, 
can hardly be expected to be- 
come a machine development, 
although by the addition of 
conveyors up to and along the 
front of the ironer, much of this 
has been overcome. Mechanical 
spreaders have been developed 
for attachment over the feed 
ribbons of the ironer. On such 
devices, service towels and simi- 
lar pieces may be handled at a 
rate of 22 per minute. With 5 
rows across the ironer, produc- 
tion may reach 6,000 per hour, 
Or approximately 120 pounds 
per operator per hour. 


The moral of al] this is: don't 
handicap your expensive ironer 
and thus curtail its production 
by neglecting the proper prep- 
aration of your flatwork. And 
don't cramp it into space too 
small for efficient operation; 400 
square feet ahead of the ironer 
is little enough. 


WU. rt. Pacock 
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- - - Speed Up Production 


Wages have gone up, everywhere, due to the Minimum Wage Law and 


higher union-management contracts. But if yours is a laundry handling 


1,200 or more sheets and spreads per day, you can compete in this higher 


labor market and make more money than before. How? By installing a 


labor saving SAGER SHEET SPREADER. 


More Profits With a Sager 


With a SAGER “B” SPREADER, 
one operator easily performs the 
work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER _ operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 
labor turnover and speeds produc- 
tion. You can’t afford to be without 
a SAGER SHEET SPREADER in 
these competitive times. A SAGER 
quickly pays for itself in labor 
saved and faster production. 

With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”, 

Write today for ful) facts and the 





View of Sager “B” Spreader. Handles 
1200 to 3000 sheets and spreads per day 





names of progressive laundries all over the world which have reduced 


their flatwork ironing costs from 40% to 60°% with these labor saving 


machines. 

fo liaetaeetiastaeetiaiansinsiaenietenntanstiastentieestanmtantantan 
\ 
{ Please send us full facts about your labor-saving Sager Spreaders. 
| M. A. Pocock 

) Dept. 126 

| 1236 Central Ave., N. E. 

Minneapolis 13, Minnesota 

| Firm_ 

| Street 

City___ 

\ State 

| Print your name 














Professional equipment domi 
nates two sides of this quick 
service shopping-center plant in 
Dallas. Plantowner Clayton 
Rogers checks washing cycles 





Quick Service Turns Pro 


Changing times narrow the differences 


between self-service and power laundries 


ITS MORE DIFFICULT to distin 
guish between a quick-service plant 
and an activated branch store by ap- 
pearance these day De The phy sical 
differences between the two have been 
all but erased by the wider use of 
new professional Jaundering equip- 
ment. 

As a case in point consider the 
quick-service plant owned by Clayton 
Rogers in Casa View Shopping Cen 
ter, Dallas, Texas. Washing equip 
ment here consists of six 25-pound 
automatic washers and three 36-by 
30-inch gas-fired tumblers—one for 
every two washwheels. There are also 
four home-type washers at the front 
of the building but these are used pri 
marily for washing fugitive materials, 


which account for about 5 percent of 
the plant’s work volume. (The self- 


service aspect usually associated with 
quick-service operations has all but 
disappeared. Mr. Rogers and two full- 
time employees handle all processing. 

Other equipment includes two ex 
tractors (20- and 27-inch), a_ hot 
water heater and water-softening 
equipment. The latter is used more 
and more as the Dallas area become S 
harder pressed for water. Water hard 
ness at this particular location has in 
creased from a mere 4 grains up to I4 
grains. Besides doing more. softening, 
the plant uses synthetic soap to insure 
washing quality. 

As is the case in feeder operations, 
Mr. Roger’s plant performs part of the 
services on the premises and sends 
some of the work out for processing 
elsewhere. The plant derives approxi- 
mately 60 percent of its sales dollar 





Identification is accomplished simply by clipping customer's ticket to order with clothespin. 


All bundles are processed individually 
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from fluff-dry service, 20 percent from 
wetwash and the remainder from fin 
ished services (shirts and drvcleaning ) 
which are farmed out. In addition to 
these services the plant offers rug 
washing, finding the 25-pound wash- 
ers can handle up to a 9-by-12 rug 
with no difficulty. 

The average laundry bundle com- 
ing into the plant weighs between 16 
and 20 pounds and each bundle is 
washed individually in a separate 
washer, The plant offers a two-hour 
service on all work done on the 
premises and same-day service on fin 
ished work. 

Customer acceptance of the quick 
service idea in a shopping-center loca 
tion was impressive right from_ the 
outset. According to Mr. Rogers sales 
exceeded $100 the very first day of 
opening. Now atter two vears of opel 
ation the plant averages better than 
$2,000 per month. 
shoppers try it once and keep coming 
back because they like the fast service 
and quality. The plant has no set ad 


Apparently — the 


vertising schedule. 

Most of the patrons come from 
within a two-mile radius of the plant 
and the busiest day of the week is 
usually Saturday. The doors are open 
from 7:00 a.m. to 6:00 p.m. six days 
al week. 

The shopping-center location costs 
plantowner Rogers so much a month, 
plus 10 percent of his annua) gross. 
For all practical purposes, his prob 


lems are the same as those of a feedet 


plant operator, 
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BETTER WASHING...FASTER! 
with PRIME SOHP and PHOSRITE 


SUDS.... PRIME SOFIP is scientifically built and homogenized 


the right balance of soaps and alkalies 
this single operation removes most of the soil, preparing the load for the scrub. 


SCRUB... PHOSRITE ‘wash accelerator” 


joins forces with PRIME SOHP carried over from the suds... 
scrubs out deeply imbedded soil . . . prepares the load for bleaching by dissolving any lime soap 
present in the goods 


BLEACH... Dry (HYCON) or liquid you use less and get better results safely because PHOSRITE 
removes lime soap which acts as a barrier to bleach. 


This new method saves up to 15 minutes on every load . . 


and bleach... 


. saves soap 
and gives you uniformly perfect washes every time. 


Order PRIME SOHP. PHOSRITE, and HYCON from 





Beach Soap Company: Lawrence, Mass. 


; F ‘ , : oa 
129 Years Continuous Progre SS dh Manutacturing Fine 


Laundry Products 
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Marking With 
Prenumbered Tags 


Case histories enable readers to compare 


two temporary full-identification systems 





Small plant uses tag to 


control bachelor service 


By HENRY MOZDZER 


IDENTIFICATION wasn’t much of 
a problem when Mr. and Mrs. K. N. 
Edward started the Launderette in 
Charleston, West Virginia, back in 
1950. They had 15 home-type wash- 
ers and the only services performed 
were wetwash and fluff-dry work. 


As time went by, however, the man- 
agement started to hand-iron a few 
shirts for special customers and_ it 
wasnt too long after that the Laun- 
derette plant was offering a regular 
bachelor-bundle service. 

The plant now has 20 washers in 


See ee 


all including two automatic units of 
25- and 50-ponnd capacities. In addi- 
tion to this there's a 20-inch extractor, 
two 36-inch gas-fired tumblers and a 
twin-cylinder tumbler in the back of 
the plant. And in the front of the plant 
they have installed a two-girl shirt 
unit, a utility unit for finishing sport 
shirts and a three-press unit for finish- 
ing uniforms, dresses and Hatwork. 

Once the finished services were 
inaugurated a new pricing and identi- 
fication system had to be adopted, 
since these bundles had to be done a 
certain way if they were to be done 
profitably, 

The small bundle size made it im- 
practical to price finished services by 
weight, so a piece price was set. 

The bundle size also ruled against 
a pin-and-net system of identification 
since the best use could not be made 
of net capacities. And every piece had 
to be identified individually if full use 
was to be made of productive finish- 
ing equipment. To solve its problem 


management adopted a temporary 


type of full-identification system which 
employs prenumbered colored tags. 
The system presently in use consists 
of a set of strip tags numbered from 1 
to 10. The number | strip tag is per- 
forated so that it can be torn into two 
parts. One part is stapled to the item 














Large plant uses tag to speed shirt production 


THE TAG SYSTEM used in the shirt 
department of Howard Laundry, Chi- 
cago, Illinois, has increased produc- 
tion, reduced labor costs and cut the 
number of shirt shortages down to an 
average of one a week, according to 
plant manager Edward Lahey. 

About 1,500 shirts are marked in 
each day and the plant turns out over 
6,000 finished shirts per week. The 
system of prenumbered colored tags 
identifies all shirts and no other record 
of inventory is used. 

The marking station is equipped 
with a metal stand which serves as 
the heart of the marking system, The 
stand has two arms with 10 fingers on 
each arm. Each finger holds a strip 
of prenumbered tags numbered from 
1 to 10 in 10 different colors. 

The first finger holds tickets which 
are affixed to bundles containing one 
shirt, the second for two shirts, etc. 
Where there are three shirts in a bun- 
dle, the marker takes a strip of tickets 
from the third finger, affixes one stub 
to each shirt and clips the fourth stub 
to the customer’s invoice, The last 
digit of the tag number indicates the 
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By HARRY YEATES 


number of shirts in the bundle and the 
strip always contains one more stub 
than the number indicates. Rustproof 
staples are used to clip the tag below 
the last buttonhole of each shirt. (The 
average bundle coming into Howard 
Laundry contains seven shirts. ) 

The plant uses a 10-bundle lot. 
Each bundle in the lot receives a dif- 
ferent colored tag. When all the 
colors are used the lot is closed. The 
first bundle of shirts has all gray tags, 
the second bundle all blue tags, ete. 

As the marker identifies each shirt 
she makes her starch classifications as 
indicated on the customer’s list. One 
hamper is used for each of the four 
starch classifications—light, medium, 
heavy and no starch. The marker puts 
each shirt into its proper hamper until 
a lot is accumulated. 

When a lot is closed there is a mix- 
ture of colored tags in each of the four 
hampers. The shirts are then put into 
colored nets (or nets coded with dif- 
ferent colored rubber discs) to iden- 





tify the particular starch classification, 
There are 13 shirts in each net. Nets 
of the first lot are then closed with 
key tags from a single key bar. Any- 
where from three to five nets are used 
depending on the number of shirts 
contained in a lot. 

Customer lists from these 10 bun- 
dles are clipped together and sent to 
the shirt packaging department to 
await assembly. Each one of these 10 
lists has a different colored tag. at- 
tached to it which will be matched to 
the bundle order later on. 

Nets accumulate until enough lots 
are ready to make a washer load. 
When a load is ready it is sent to the 
first-floor washing area by conveyor. 

All the starching at Howard’s is 
done in the wheel. After the washing 
cycle is completed, the wheel is 
stopped and the no-starch nets are 
removed, Starch is added to take care 
of the light starch requirements and 
the wheel is started again, When this 
cycle is completed, the light-starch 
bundles are removed and the remain- 
ing shirts are given a heavy starch. 
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to be finished and the other (the 
master tag) is affixed to the customer's 
original invoice, The number 2 ticket 
separates into three parts—two iden- 
tify the (wo pleces tn the order and 
the third goes on the invoice. And so 
on through the set of 10 tickets, each 
strip having one more tag than is indi- 
cated by the large number on the tag. 

The strip tags also rotate in color, 
That is, each set of tickets is made up 
of 10 colors. The first in the number 
5 set, for example, would be one color, 
the strip immediately behind it an- 
other color, etc., through all 10 colors. 
And the eleventh strip would have the 
same color as the first in that set. The 
color, in this case, helps to distinguish 


between orders that may have exactly 
the same number of pieces. 


Adding machine pays way 


In addition to the strip tags, stapler 
and staple remover another important 
piece of equipment used at the mark- 
ing station at Launderette is an add- 
ing machine. It is used by the marker 
in totaling the price of the order, She 
simply punches the price as she sta- 
ples each item and runs off the total 
when the last item in the bundle is 
marked in, The totals are then trans- 


posed to the original invoice. 








Prenumbered tags cre used to identify all finished work at Launderette in Charleston 
Marker is also responsible for pricing orders. Note adding machine at right of table 


Conceivably, the adding-machine 
tape could be torn off and affixed to 
the invoice thus providing the cus- 


tomer with a record of the number of 
pieces in the bundle and the price 


charged for each item—in lieu of an 
itemized list—as is the practice in 


grocery stores. 


The strip tag manufacturer, in this 
particular case, recommends the use 
of an adding machine that does not 
issue a_ tape, but suggests one that 
prints on the invoice through a carbon. 
It is also recommended that the ma- 
should provide tamperproof 

Continued on page 28 


chine 











After extraction, the nets are then 
damp-assembled on their proper key 
bar. This puts the right net into the 
original 10-bundle lot. The assembled 
lots are then sent to the shakeout table 
for distribution. 

The shakeout girl places each lot 
of 10 bundles in an individual wooden 
cart. She designates which lot should 
go to one of the plant’s three shirt 
units. (Howard Laundry has two two- 
girl units and a three-girl unit.) 

In this plant, the shirt folder han- 


dles_ the assembly operation, This 
policy is credited with cutting assem- 
bly time in half. She sorts the orders 
into portable bins containing 10 com- 
partments—5 in each row. 

Each of the 10 compartments is 
coded with a color which corresponds 
to the colored tickets used in marking 
the shirt. The girl checks the tag 
affixed to the customer's invoice and 
posts the list over the appropriate 
bin, As the shirts are folded she places 


them in the matching colored bin. and 





Shirt-identification station takes one small corner of Howard plant and requires minimum 
of equipment, yet system is credited with cutting shirt processing time in half 
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keeps matching colors until the lot is 
completed. 

The entire bin is then rolled to the 
packaging department. Here the 
packer takes the list from the bins 
and checks the last digit of the tag 
number to determine what size box 
is needed for the order. She then 
fastens the list to the box top with a 
stapler. Taking the shirts from each 
bin, she checks the number on the 
tag, removes the staple and places the 
shirt in the box. 

If the customer list has a red tag 
with the number 104 there should be 
four shirts in the red bin with tags on 
each shirt reading 104. The last digit, 
as mentioned earlier, indicates the 
number of shirts in a bundle. 

This final check by the packer in- 
sures against losses during assembly. 

Howard Laundry set up its new 
shirt identification system with a mini- 
mum of confusion, The marking table 
was simply put in an unoccupied cor- 
ner of the building. Equipment con- 
sists of a stapling machine and a set 
of lightweight portable bins. 

The plant uses some 6,000 tags a 
week which are ordered by a weekly 
inventory control at a cost of $1.25 
per thousand. The entire cost of in- 
stalling the system ran to less than 
$150. 

































Washing equipment of var 

Ous sizes and types gives an 

ple proof of management's 
search for something better as 
quick-service plant makes rapid 
conversion to full-fledged laun 
dry operation. Plantowner K. N 
Edward loads 50-pound whee! 








Continued from page ai 
totals of the number _ of 
punches) and the total of the dollar 
value of 
the machine is unlocked and reset by 


items 
business accumulated until 


management. 

As the marker 
bundle she 
items and selects a strip tag that will 
identify that number. If there are nine 
pieces, she takes a number 9 strip, for 
10 pieces a number 10 strip, ete. 

If there are more than 10 pieces, the 
marker takes two tickets bearing the 
14 pieces 
she would take two number 7 tickets. 
For a 13-piece bundle she would take 
7's and staple the extra 
tag to the invoice with the master tag. 


breaks a bachelor 


counts the number of 


same number. To identify 


two number 


System allows flexibility 


Like many plants 
modifies the system here and there. 
For example, instead of attaching a 
tag to each pair of socks, it prefers to 
keep pairs together with numbered 


Launderette 


pins from another identification set. 
The pin number is noted on the orig- 
inal invoice. 

As the tags are stapled to the items, 
the item is priced on the adding ma- 
chine and the total is placed on the 
invoice as the order is completed, In 
the event that some special service is 
requested, appropriate premarked in- 
struction tags can be stapled to the 
item. A new girl handling the marking 
operation need not be concerned with 
classification of items since this func- 
tion is handled by the washman. All 
shirts, wearing appare] and bachelor 
bundles are handled in this way. 

Launderette has a flexible lot sys- 
tem allowing it to vary lot size de- 


pending on the amount of work on 
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hand, Average lots run 10 and 20 
bundles. 

Once the lot is closed, the invoices 
are turned over to the girl in charge 
of bundle assembly. This girl presorts 
the invoices according to the number 
of pieces each contains, A glance at 
the strip tag gives her this information 
immediately, She then hangs an in- 
voice over each compartment keeping 
all the one-piece orcers together on 
half of one shelf. And all the two- 
piece orders go together on the othe 
half of the same shelf row. Three- and 
four-piece orders go on the next lower 
shelf, then five and six, etc., 
shelves. 

As the finished work reaches her 
station she glances at the tag numbe1 
(to spot the row in which the item is 


down five 





and notes its color (to 


to be placed 
place it in the bin bearing an invoice 
with a tag of a matching colo 

When the number of items in a bin 
matches the number on the master tag 
affixed to the invoice, the girl knows 
the order is ready for packaging. The 
chances of having two same-sized 
bundles of the same color come up 
together are said to be rare, But in the 
event that it does happen, the assem 
bler can identify the items belonging 
to each by checking a smaller second 
ary number appearing on each tag 
which serves to identify the bundle 
positively. 

When all the items are present the 
staples are removed and the order 1S 
wrapped out. Launderette finds the 


system simple and satisfactory. 


di 
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Assembly bins are built to accommodate largest bundles on bottom shelf and smallest at top. 
Pin set at top left is used to identify small items. Note master tags at top left of the invoices 
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cleaning’s cleaner with a HOFFMAN ‘‘JET’’ 


We haven't run a leopard through a Hoffman ‘Jet’ — 
chances are he'd be minus most of his spots. Because 
owners of “Jets” tell us how the most soiled garments 
come out almost spot-free, thanks to the Jet's open 
cylinder (no hampering partitions!) which gives every 
garment a full-drop cleaning action. Why don't you 
knock the spots off your spotting costs with a ‘“‘Jet’’? 


Call your Hoffman distributor today, or write: 


U.S.HOFFMAN MACHINERY CORPORATION 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 
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“Pere” Units for 
Cold or “Dry-to-Dry” 
Petroleum Washer-Extractor 
Manual or Automatic 

Single or Two-PBath 
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Quality 
goes up 






These Wyandotte alkalies permit cold-water 


ARLAC or 





You can have uniform color A soap builder for maximum soil suspension and 
Win sixtking whiteiess, reduce whiteness retention. Promoted with CMC. 


rewashing to a minimum, save 

$$$ with cold-water rinsing — 

these advantages, and ore, ‘ 

a peer Weand ogg tan ee *% Excellent for use without soap on the break. 
0, vandotte . , 

or APACHE.” 








%& Permits cold-water rinsing. 





Smart laundry operators know 


that price-per-pound is not % Activates soap. Makes possible 20%-30% 


the answer to profit isd low savings in soap. 
use-cost is the solution! And 








low use-cost of supplies is 
made possible with ARLAC or 
APACHE. 











It’s just good business to use 





Wyandotte Chemicals Cor- 
poration, Wyandotte, Mich. 
Also Los Nietos, California. 


Dilaee ke prseasipeal “cathe. yandotte CHEMICALS 








SPECIALISTS IN LAUNDRY 
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sa. 
2 COSTS 
go down! 


rinsing without additive...save on fuel! 


PN Ne, | 










A specialized alkaline detergent for washing heavily We suggest: 
stained work in commercial and linen-supply laun- 
dries. Promoted with CMC. That you call in a Wyandotte 


man to see what Wyandotte 
ARLAC or APACHE can do to- 
ward producing high-quality 
work, at low use-cost, in your 
plant. It is his “first business” 
%* Contains penetrating oils and phosphates for to be sure that you are pleased 
with the use of Wyandotte 
products. Call him, or drop 


% Eliminates soap on the break. 


removing stains. 


us a line. 
% Permits cold-water rinsing. 


Try ARLAC 
or APACHE 


J. B. FORD DIVISION today! 


one of these Wyandotte alkalies 








WASHING PRODUCTS 
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ROANOKE’S GREATEST ALL-LOCAL 


ONTEST! 


_~ Lec, is NAVERSARY CELEBRATION! 


BEAUTIFUL BEDROOM SUITE. From 


Wickham Furniture Co. Furniture te 
match your mode of living. Including 


bedding and occessories. 

















RULES: 

Diol 4-623) and ask for entry blank to be delivered to your home with your 
order of $1 or more for laundry, dry sleaning or rug cleaning, Complete 
details of contest on entry biank. 

For current monthly prize, onswer question about ideal’s services and eom- 
plete last line of jingle. 

For grand prize of new Chevrolet, answer questions about kdeol’s services ond 
complete spanngnet THREE-PIECE LIVING ROOM SUITE. 

Entry bianks may be secured also at Ideal’s call office ot 728 East Church 
‘Avenue or 1711 Williamson Rood, with your order, From Wickham Furniture Co. Sofa, 

two chairs and accessories. You select 


Entries will be Judged on bosis of correctness and optness of thought. In the your own. Delivered on order. 
event of « tie, nectness will be the deciding fostor. Decision ef judges will be 
toe 

















Famous Frigidaire kitchen trom Hol- 


dren's, Inc. Your choice of $800 
worth. 


BEAUTIFUL 1956 CHEVROLET from 

Johnson.McReynolds Chevrolet Cor- 

poration Chevrolet 1s America’s No. 

cor Series “150” 2-door 

Sedan (shown left) to be given 
oway. 














Anniversary contest offers Ideal's customers free trips, furniture, household appliances and chance to win automobile during 26-week campaign 


Promotion is credited with increasing plant sales better than 16 percent 


THE BIG GIVEAWAY 


Laundry celebrates 50th anniversary 


in six-month sales promotion contest 


By FRANK SUITER 


Ideal Laundry & Dry Cleaners, Roanoke, Virginia 


EARLY LAST YEAR we began think- gram in the beginning, but our nerve and Dry Cleaners during those weeks, 

ing what a wonderful opportunits held out, and we were quite satisfied — I don’t know where they were. 

1956 and our fiftieth anniversary with the results. Not only did the pro- We had 130 weekly prize winners, 

would give us to do something difter- motion create interest and favorable six monthly prize winners and a Grand 

ee comments for Ideal over the 26-week Prize winner—a total of 137 winners 
Knowing that the giveaway type of campaign period, it also increased vol- in all, The news spread in sort of a 

program had prov ed very popular, we ume, chain-reaction process and never 

felt we were on the right track (in Everyone in town was talking about stopped traveling. 

contemplating a giveaway promotion it. And talking in a favorable sort of Having once decided on the give 

of our own). way. And they are still talking, If away promotion, our next step was to 
Quite frankly, we were a_ litth there’s a soul in Roanoke who didn’t organize our thinking. 

skeptical about the cost of such a pro hear something about Ideal Laundry Continued on page 34 
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Model 11 Flatwork Ironers avail- 
able gas, steam or electric heated, 


60”, 85”, 100” or 110” length. 


Available front return only or 
front and rear return. 








MCU MOST COMPLETE LINE 


OF GAS, STEAM or ELECTRIC HEATED 


Whether you need to do 1...) 
Ibs. or 2500 Ibs. of Flatwork 
a day, there is a CHICAGO 


FLATWORK IRONER for youl! 
& 


Mode) 16 Flatwork Ironers avail- 
able gas, steam or electric heated, 
60’, 85’, 100’, or 110” length. 
Available front return only or 


front and rear return. 





Model 24 Flatwork Ironers avail- 
able gas or steam heated, 100”, 
110’, or 120” length. Available 
front return only or front and 
rear return. 







Contact your jobber or write for literature today! 


CHICAGO DRYER COMPANY 


2212 NORTH PULASK! ROAD e@ CHICAGO 39, ILLINOIS 
FLATWORK IRONERS ¢ WASHERS # EXTRACTORS ¢ DRYERS 
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Like many of our readers Frank 
Suiter believes no phase of busi- 
ness operation is more interesting 
—and at the same time, more 
neglected in the industry—than 
sales promotion. 

“I have harbored the conviction 
for a long time,” says Mr. Suiter, 
“that we in the laundry, dryclean- 
ing and rug cleaning business have 
done, on the whole, a darn poor 
job of convincing Mr. and Mrs. 
America that they need the serv- 
ices we offer. We have been too 
complacent and, as a result, we 
are developing ulcers instead of 
the normal increase in sales vol- 
ume.” 

For the past five years Idea) has 
carried ou a continuous advertising 
and promotional program to ac- 
quaint the people of Roanoke with 





Sales-Promotion Proponent 


the services it had to offer. And it 
brought results. 

The year 1956, however, marked 
the fiftieth anniversary of the 
founding of Ideal by Mr. and Mrs. 
J. T. Eanes (who are still very ac- 
tive in the business) and it was 
decided that something radically 
different be done to commemorate 
the event. 

With the help of a local radio 
advertising manager, Ideal came 
up with a Fiftieth Anniversary 
Celebration Contest that seemed 
to have natural appeal. 

Mr. Suiter described the details 
of the contest promotion at the 
National Institute of Rug Clean- 
ing’s Management Forum which 
took place recently at Washington, 
D. C. His remarks are reprinted 
here through the courtesy of NIRC. 








Continued from page 32 
First: We wanted to have five 
weekly prizes of “Around the Town 
Awards.” So we contacted one each 
of our best restaurants, florists, thea- 
ters, portrait studios, etc., and got 


them to donate prizes. 


Second: We wanted six monthly 
prizes and lined up the following: 


Month Prize Cost 
Jan. 4 days in Washington, D. C., 

at the Burlington ...... § 155 
Feb. 1 week in New York City 

at the Piccadilly ...... 200 
March 1 week in Miami at the 

SS A ae ie 350 
April Bedroom suite .......... 355 
May Living room suite ........ 450 
June Household applionces .... 805 


July 1956 Chevrolet automobile 2,036 

Each of the three trips included a)) 
expenses for two with reservations at 
the hotels, restaurants, night clubs, 
theater tickets, sightseeing tours and 
special entertainment. 

The couple winning the New York 
trip had an invitation from NBC-TV 
to appear on its national “Big Payoff 
program where each of them won sev- 
eral nice prizes, Also, an allied trades 
firm conducted them on a tour of its 
offices and presented them with a nice 
gift, too. 

The Miami trip was won by a lady 
whose husband had been recovering 
from an operation. The trip to Florida, 
he said, did him more good than any 
treatment he could have gotten. 

Our arrangements with each of the 
concerns furnishing prizes were 
strictly on a reciproca) basis. Those 
furnishing the weekly prizes did so for 
the advertising we gave them for the 
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26-week period. The hotels furnished 
the rooms free of charge for the adver- 
tising we gave them. Piedmont Air- 
lines furnished the transportation for 
the Washington and New York trips 
for the advertising we gave them and 
bought 130 one-minute radio spots 
besides. Each spot made some men- 


tion of our contest. 


The three local firms from which 
we purchased the monthly prizes also 
“plugged” us, so that in all there were 
1,130 one-minute radio announce- 
ments and 104 TV announcements 
that made mention of Ideal and the 
giveaway contest. These spots had a 
total advertising value of $4,650 and 
we got them free. 


Our own advertising promotiona) 


activity consisted of: 


1—40-inch newspaper ad weekly 
on Monday evening and Tuesday 
morning 

\—20-inch newspaper ad weekly 
on Wednesday afternoon and Thurs- 
day morning 

[—I-hour radio 
Monday of each week 

I—15-minute radio program on 


program on 


Tuesday of each week 
1—5-minute TV announcement 
on Monday of each week 
)—)-minute TV announcement 
daily Tuesday through Friday of 
each week 
2—10-by-25-foot billboards 
Posters on a)) our route trucks 
5,000 reprints of newspaper ads 
distributed as bundle inserts 


25,000 entry blanks 


The entry blanks were designed 
with a purpose—the purpose of point- 
ing out something specific about our 
services (the important thing in any 
type of advertising). We tried to stay 
away from generalities. 

In giving “Contest Aids,” we were 
specific about the features of our 
services that we wanted the customers 
to know about, Then, in filling out the 
entry blanks the customers were re- 
quired to tell us the same thing, A 
“Tell them” and then “Ask them” sort 
of thing. And educational—we hope. 

To qualify for entry, each blank 
had to be accompanied by a jaundry, 
drycleaning or rug cleaning ticket 
amounting to $1 or more, Any person 
could enter as often as he wished just 
so long as a ticket accompanied each 
entry blank, Many customers sent in 
as many as two and three entries a 
week and many went to all kinds of 
effort in sending in every description 
of poetry, engraved testimonials and 
mounted facsimiles. 

The weekly winners were picked 

every Saturday morning by three out- 
side judges from two radio stations 
and the newspaper office. We had no 
part in the selection and their judg- 
ment was final as far as we were con- 
cerned. 
Was it successful? We got back about 
38 percent of the entry blanks. A total 
of 9,541 or on the average of 367 
blanks per week. During the 26-week 
campaign we put 844 new customers 
on our books or about 32% new cus- 
tomers every week. 

A breakdown of our advertising 
costs ran as follows: 


Newspaper $ 3,421.26 27.05% 
Roa & JV 5... 2,938.06 23.23% 
Prizes (monthly) 4,351.00 34.39% 
fee ee 1,939.68 15.33% 
ou Sea reacar sar $12,650.00 100.00% 


Our advertising costs in relation to 
laundry, drycleaning and rug cleaning 
sales for the 26 weeks amounted to 
4.09 percent. 

Our actua) increase in advertising 
costs over the previous 12-month pe- 
riod was up 1.24 percent over 2.85 
percent or $3,827.21]. 

A comparison of sales for the first 
six months of 1955 and 1956 showed 


the following increases: 


ee ‘ 1.37% 
| ere ce ree eee 22.25% 
Rug cleaning—plant ........ 28.10% 
Rug cleaning—on-location 68.73% 


Total increase—sales up 16.48 percent 
over 1955 


Can we afford to advertise? One 
answer to this question after the suc- 
cess of our Fiftieth Anniversary Give- 
away Contest is: Can we afford not to 


f 


advertise? [JL 
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OBZON UWS 


‘“*‘Factory-Built’** 
to bring you 
these advantages: 



















Just watch the profits roll in— 
when you use Ozonite in your washroom! 


A complete soap, scientifically-balanced Ozonite is ready 

for immediate use just as it comes from the factory. 

And because Ozonite is a product of uniform quality, you 
know you'll get superior dirt removal, excellent 

whiteness maintenance and safety to fabrics—/oad after load! 


But that’s not all! Even in inexperienced hands, Ozonite always 
gives you quality control because the suds level tells your 
washman when he has added just the right amount. When 
he sees the proper suds level, he’ll know that the 
washing mixture is neither too heavy nor 

too light on soap or builder! 





To see for yourself how much easier — 
and more profitable— washing 
can be, order a supply of 
Ozonite today! 






* the complete, 
ready-to-use soap 








foclert antl 





a 
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MODERN CLIFFDWELLERS make 
excellent prospects for laundry and 
drycleaning services, They don’t al- 
ways have the facilities, the time o1 
inclination to bother with clothing 
maintenance chores. And the conveni 
ence of having these services readily 





available means a lot to them. 

Every plantowner is aware of this, 
but for one reason or another he isn’t 
always successful in attracting the 
apartment-house trade. Either the 
management frowns on door-to-door 
canvassing, or the prospect isn’t at 
home when he can be reached, or the 
apartment is equipped with launder- 
ing facilities. 

One way to overcome these ob- 
stacles is to be there before the build 
ing is opened to prospective residents. 

Lantz Laundry of Denver, Colorado 
(Ben Kk. Lantz, president), as a case 
in point, got a branch office right in 
side a brand-new apartment building 
that houses 650 people. 

The office is actually a room on the 
ground-floor level which management 





Sky-high market: This new building with its 650 resident tenants comprises one voting dis- 
trict in Denver. It also represents new market which one la full i 
p whi e laundry successfully tapped by putting rents at a percentage of gross sales. 


branch office inside the building : : 
It is equipped with a small counter, a 
cash register, several TOWS of shelves 
and portable racks. 
° The office is manned by one full 
Tall sales prospect for an time gir] who is assisted by one man 
: who works part time during the late 
afternoon and early evening hours. 
A 2 The branch personnel in this case 
y partment-House Branch Office also serve as the service department 
for the building’s residents, The man 
working part time has a passkey to 
all the rooms, enabling him to pick up 
and deliver orders directly. 
All other outside tradesmen are re- 
quired to leave their packages at the 


Lantz Laundry taps a new market 


by getting in on ground floor 


ground-floor office (even salesmen 
By HENRY MOZDZER making deliveries from other laundry 
and drycleaning firms). So far as 


Lantz management is concerned, how- 
ever, the privilege of being on the 
premises makes the extra responsibil 
ity worth the effort. 


According to Tom Dixon, general 
manager of the Lantz plant, the 
apartment-house branch office brings 
in as much business as a good-sized 
route. Regular service here is three 
days, but faster service is available 
on request at no extra charge. The 
total cost of maintaining this outlet 
amounts to about 27 percent of sales. 


A similar apartment-house branch 
office is said to be operating in Kan 
sas City. If there are any new apart- 
ments currently under construction in 
the reader’s locality, it might pay to 
get acquainted with the builder right 





Consumers concentrated in one building provide Lantz Laundry's branch office with enough 


business to equal that of a good route now. 
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LAUNDRY | 


TUMBLERS 


GAS-FIRED OR 
STEAM-HEATED 


NO-SAG BASKET specially de 
signed to take the load without 
need of auxiliary supports. 





Double Basket “Twin’—Single Basket, 36” x 18”, 36” x 30”, 42” x 42” 


FEATURES YOU WANT—AND NEED 


@ Built for rough day-in day-out use. Simple maintenance 
— all parts accessible. 


@ Large volume of air for fast drying. 


@ Available with controls that actually think for the 
operator. 

















@ Each basket in ‘‘Twin” tumbler has its individual fan 
DOUBLE WALLS add strength motor, basket motor, heating unit, and controls; single 
. +. keep heat in! basket tumblers have separate fan and basket motors. 


@ Full-width lint drawer on single basket tumblers; large 
slide drawer on “Twin”. 


ALSO AVAILABLE: Cissell Steam-Heated Drycleaning 
Tumblers: Single Basket 36”x18”, 36”x30”, 42”x42”. 





W. M. CISSELL MANUFACTURING CO., INC. — LOUISVILLE 1, KENTUCKY 
Pacific Coast Office: 4823 W. Jefferson Blvd., Los Angeles 

CISSELL GEAR REDUCER Built Foreign Distributors write Export Dept. — Cable Code “C/SSELL"’. 

by Cissell for quiet, long-life op- 


eration. No chains or noisy moving Cousult obber 
parts. Your 
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Record-Breaking Sales Predicted 
For Laundry Industry in 1957 


By PETER B. B. ANDREWS 


Supervising Economist, Future Sales Ratings 


POWER LAUNDRIES are likely to 
experience their best year in history in 
1957. A consensus of the board of 
analysts of Future Sales Ratings indi- 
cates that gross consumer expendi- 
tures for laundering and drycleaning 
work at power laundries in 1957 
could exceed those of 1956 by 3.3 
percent, 


This impressive sales potential, at- 
tainment of which would rocket the 
laundry industry to a new high plane, 
is considered by the board as contin- 
gent to a substantial degree on intensi- 
fication of the industry’s promotional 
activities and the continued develop- 
ment of better distribution methods, 
which stimulated business in 1956. 


Future Sales Ratings are determined 
by a group of 307 Government and 
business experts under the author's 
supervision. The economists and mar- 
keting men who comprise this panel 
have been forecasting for the last 22 
years with an outstanding batting 
average of accuracy the sales pros- 
pects of the country’s 112 primary 
industries. 


Basis for optimism 


The board’s favorable consensus on 
laundry sales is based on expectations 
that the commercial laundry industry 
will continue to be alert to modern 
marketing trends, to the necessity of 
lively promotional activity and to the 
use of more new, modern equipment 
for efficient, profitable operation in 
the general background of economic 
boom, The business climate is consid- 
ered favorable to the expansion of 
power laundry revenues and power 
laundry and equipment sales under 
the influences of new high wages and 
record-breaking purchasing power 
represented by both current income 
and liquid reserves. 

A buoyant confidence in the future 
is shown by (a) unprecedented high 
expenditures planned for new plants 
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ment sales. 


extra $3,500,000 in revenue. 





Prediction Highlights 
@ Laundry industry gets top potential sales rating. 
@ Increase of 3.3 percent predicted over 1956. 


®@ Trend toward activated outlets seen as booming market for equip- 


@ Predicted 7.2 percent gain in manufacturer's sales would bring 








and equipment, (b) new peaks for 
working capital of American business, 
(c) steadily rising standard of living 
indicated in new and improved prod- 
ucts and upgrading of desires, (d) 
elevation of the economy’s entire po- 
tential through the fast growth of the 
country’s population, (e) recovery of 
the automotive industry as the 1957 
models hit the market, (f) improve- 
ment, too, in housing construction as 
credit terms are eased, and (g) the 
great, rising ability of the advertising 
and selling industry of this nation to 
distribute our record-breaking factory 
output to the consumer. 


5-Star sales picture 


Against this background, the board 
expects commercial power laundries 
to have their best year in history in 
1957. Thus, in the complete list of 
112 leading industries of the United 
States, tabulation of which appears in 
summary form in Sales Management, 
laundries are given by the board a 
future sales rating of five stars. That 
represents the highest rating that any 
industry can receive. The gradations 
on lower sales expectations for various 
industries run down to four, three, 
two and one, the last of which indi- 
cates a “least favorable” prospect in 
relation to the other industries rated 
by Future Sales Ratings. 

The commercial power laundry in- 
dustry has a billion-dollar Sales Size 
Rating, and it is steadily moving for- 
ward. In reflection of this sales growth, 
the board is raising this Size Rating 
as of the beginning of 1957 from “F” 
to “E,” the latter symbol indicating a 





$1,000,000,000 to = $2,000,000,000 
classification as to annual sales volume. 


Manufacturers’ potential 


If, in this highly favorable atmos- 
phere for record-breaking power laun- 
dry revenues in 1957, the manufac- 
turers of power laundry machinery 
and equipment do not enjoy a record- 
breaking sales year, it would be 
ascribable, the board believes, to an 
unmerited sense of defeatism and in- 
adquate promotional effort to attain 
the promising sales potential ahead. 


The replacement market alone in 
this field is still considered by the 
board to be particularly great as in- 
efficient, obsolescent machinery con- 
tinues to be operated. The board 
estimates that for improvement of 
profit margins and to attract new cus- 
tomers through superior service, about 
54 percent of all existing power laun- 
dry machinery should be replaced at 
once with modern, efficient, low-cost- 
operating machinery. 

There is also tremendous potential 
in the increasing number of new out- 
lets planned with the idea of doing 
some part of the laundry bundle on 
the premises. 

Finances of the power laundry in- 
dustry are the strongest in years. In 
the generally favorable estimate of 
good business ahead, an aggressive, 
enlarged advertising and selling cam- 
paign by the machinery manufactur- 
ers would not only stimulate buying 
for expansion but also would bring 
about many replacements among the 

Continued on page 40 
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STARCHES a 
put the form in \ uniform 


| 


Pleasant to look at? Yes! But, 

she’s only one of your many uniform 

customers. Actually, Clinton starches put 

“body” (no pun intended) and crispness in all sorts of uniforms and aprons 
— for doctors, dentists, nurses, industrial workers — like meat packers 


and bakers — and many others. 


And you get quick boiling . . . fast penetrating action . . . easier ironing . . 


and flexible finish, plus uniformity with Clinton starches. 


No wonder the use of Clinton starches is fast becoming a uniform practice. 


technical service in connection 
and remember : with your specific problems is 
* available without obligation. 


lity products 


FROM THE WORLD'S CORN CENTER 





CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 
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Wherever you do business... 
direct more patrons to you 


through the Yellow Pages 


FOR LAUNDERERS 


New patrons... old customers .. . you make it 
easy for them to buy your products and services 
when you advertise in the Yellow Pages. 

That’s because your ads in the Yellow Pages are 
in all your prospects’ homes and places of business 
at the time they are ready for your services. 

So, be sure you reach more of your best pros- 
pects. Put your sales message in the Yellow Pages 
under profitable headings like CLEANERS & DYERS, 
GLOVE CLEANERS, FUR STORAGE and others. Remem- 
ber, the more you tell, the more you sell! 


Find out how you can improve sales ... Wherever 
you are! Call the Yellow Pages Representative 
at your local telephone business office today! 


Patrons Find 
You Fast 


In The 
Yellow Pages 
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archaic machines which today are still in extensive use. 

Sales potentials for 1957 tor the power laundry machinery 
and equipment industry, as viewed in consensus by the 
indicate the considerable, attainable 7.2 percent 
gregate of $51,000,000 power 


board, 
gain over the 1956 estimate ag 
laundry machinery and equipment sales. If reached, this 
would represent a gain of $3,672,000 in 1957 power laun 
dry machinery and equipment sales over those estimated 
for the full year 1956, Thus, potentially 
in the year ahead for this industry is the greatest in history 

Some of the former studies which the 
commissioned to do exclusively for STARCHROOM LAUNDRY 
JourNAL adhered to an arbitrary breakdown of laundry 


machinery and equipment by census statisticians, The indi 


opportunity 


sales 


board has be en 


vidual component segments were washers. extractors, tum 
blers, flatwork ironers, presses, and miscellaneous parts, a 


cessories and attachments 


The sales target 


This breakdown has come under extensive criticism from 
trade authorities as unrepresentative of practical operation 
so that the individual breakdowns are not again given. How 
ever, for those who wish to visualize these sub-classifications, 
they run in the approximate ratio to the total estimate of ex 
penditures for power laundry machinery and equipment: 
washers 26 percent; extractors 10 percent; drying tumblers 
9 percent; flatwork ironers 6 percent; laundry presses 18 pei 
cent; and other commercial laundry equipment and_ parts 
accessories and attachments including combination washers 
and extractors, 31 percent. 

For all practical sales-target purposes, the board’s estimate 
of a 1957 power laundry machinery and equipment sales 
potential 7.2 percent above that of 1956 in the over-all 
classification can be applied in proper approximate ratio to 
most of the individual sections as sub-classified above, 

In the seven-year period between the 1947 and 1954 
census the figures show an increase in washer sales from 
$12,907,000 in 1947 to $12,942,000 in 1954 
down from $6,660,000 to $5,184,000, drying tumblers up 


extractors 
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$4,494,000, flat- 
$5,762,000 


$3,624,000 to 


down 


from 
work 
to $3,356,000, laundry presses down 
from $11,624,000 to $8,809,000, and 
the general category of other commer- 
cial equipment, including 


combination 


ironers trom 


laundry 


washer - extractors, and 
parts, accessories, and attachments up 


from $9,968,000 to $15,223,000. 


Better distribution cited 


Promotion by manufacturers and 
development of astute sales ideas by 
power laundries are found impressive 
by the board. More and more plants 
are using radio and television media 
than before. There is, further- 
more, interest in telephone- 


evel 

greater 
answering Services, professional solici- 
tors, open-house programs, route sales 
ideas and all phases of sales promotion 
activity. 

Impressive sales gains have also 
been made, and will continue to be 
through the 
distribution 
activated call offices. feeder branches, 
drive-in plants—both in and out of 


inauguration of 
methods 


made, 


newer such as 


shopping centers—offering fast, per- 
sonalized cash-and-carry services that 
seem to have special appeal to sub- 
urbanites in this automotive age. 
Many neighborhood automatic laun- 
dries are putting in coin-operated ma- 
well as commercial-sized 
broadening the market for 


chines as 
washers, 

laundry machinery. Some are adding 
small flatwork ironers and shirt units. 

One of the main reasons for the 
larger demand for up-to-date laundry 
machinery and equipment—from both 
small and large laundries—is the 
growing interest in mechanization by 
operators intent on reducing costs in 
order to moderate the impact of the 
high minimum wages on pay scales in 
the laundry trades. High and rising 
labor costs continue as a major draw- 
back to expanding profit margins—and 
the best counterbalance on these 
costs is modern machinery, which also 
through better quality and faster work 
serves to build up clientele. 

Power laundries, too, must buck the 
ever-improving home laundry equip- 
ment and the greater use of home- 
washable materials as competition. 
But they should be able to make 
progress in this regard, for the modern 
world turns more and more toward 
easier ways of doing things. The con- 
venience of commercial laundering 
and the complete, rapid service made 
possible by new equipment can make 
this vital service more attractive than 
it has ever been. 

The foregoing figures which repre- 
sent the board’s consensus of forecasts 


are, of course, estimates purely, but 
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body. They 


what 


cumstances 
with all 
deavor. A keen qualific ation, too, con 
stantly appearing in the board’s views 
is that the promotional effort from 


they derive from a thoroughly sound 
base and reflect the analyses of an ex 


perienced and successful forecasting 


are valuable ih sales pro 


motion planning work since they show 


the power-laundry-machinery 


manufacturing industry might be able 
to do in the significant year ahead, de 


bated by some as a possible sott vear. 


Estimates naturally are qualified by 


the possible effect of untoreseen cil 


which are concomitant 


economic forecasting en 


i retail 


further to 


machinery manufacturer throug 


laundry service must ris¢ 
attain the full potential tf the 1957 


opportunities in this industry 


Nation's economy sound 


Aside from the substantial extra 
benefits to the commercial laundry in- 
dustry of new outlets anticipated for 
this industry in 1957, the basic up- 
ward trend of business and the broader 
events of the economy are of prime 
importance in analyzing the potential 
for laundering in establishments. 
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The Gold Line of Laundry 
Fabrics is carefully de- 
signed to give all opera- 
tors superior work at lower unit 
operating cost. And you don’t pay 
premium prices for these premium 
laundry fabrics. 





Call, wire, or write for more infor- 
mation. The Tingue, Brown techni- 
cal staff—men with real know-how 
and years of laundry experience 
—can help you to operate more 
practically and profitably. 








GENERAL: 

Baskets and Liners, 
Ribbons and Tapes, 
Ironer Lubricants, Ex- 
tractor Covers, Flexi- 
ble Steam Hose for 
presses, Marking 
Flags, Rubber Floor 
Mats. 


IRONER and 

PRESS DRESSINGS: 
Asbestos, Dacron, Ny- 
lon, Cotton, Wool, and 
Steel Wool 


NETS and BAGS: 
Nylon and Cotton — 
Woven or Knitted. 





TINGUE, BROWN & CO. 


1765 CARTER AVENUE + 
507 BISHOP STREET. N.W 
1227 WABASH AVENUE 

723 E. WASHINGTON BLVD 


NEW YORK 57. N. ¥. 

ATLANTA, GA. 
CHICAGO 5, ILL. 

* LOS ANGELES. CAL 


* CYpress 9.8800 
ATwood 1864 
HArrison 7.0083 

+ Richmond 9-6023 





Specialists for over 





M0) years in the production of mechanical laundry products” 
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CANTON LAUNDRY 
SHIRT PRODUCTION 


1956 


1955 


JAN.— 8,985 10,139 


FEB.— 8,437 11,067 


MAR.— 8,724 10,085 


APR.— 7,023 8,654 


MAY— 8,779 12,356 








JUNE— 7,141 7,727 


JULY— 6,979 7,473 


AUG.— 7,209 7,985 





SEPT.— 8,483 8,738 








Markers ct Canton Laundry are trained to prespot soiled work in addition to performing 
their regular functions. Chart at right allows comparison of production figures (for first week 













of each month) before and after prespotting procedure was adopted 





How Prespotting Helps 
Quality Production 


Ohio plant ups shirt finishing 15 percent 


with system to reduce number of go-backs 


QUALITY SHIRT PRODUCTION 
has increased 15 percent in the past 
(Ohio) Laundry & 
Drvcleaning ( | since management 
started the practice of prespotting to 


vear at Canton 


reduce the number of go-backs. 

The quality of Canton’s laundering 
and finishing service is regarded by 
management as one of the prime rea- 
continuous growth of 
shirt volume week after week, And 
every effort is made to maintain high 


sons for the 


standards. 

According to plant superintendent 
George Botbve, each of the plant’s 
six two-girl shirt units should produce 
80 shirts per hour, But production is 


purposely restricted to about 65 per- 
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By HARRY YEATES 


cent of capacity to insure the best fin- 
ishing job possible. Under the circum- 
stances, it is important that every 
finished shirt be a good one—one able 
to pass final inspection. 


In checking the reasons why shirts 
failed to pass inspection, it was found 
that a large number were rejected 
because they were not washed satis- 
factorily to begin with. 


Good finishing couldn't hide the 
spots and stains and the shirts had to 
be done over again to remove them. 
This slowed production and held up 
final assembly until the rejected shirt 
finally caught up with its bundle. 


Canton management set out to cor- 
rect this situation by adopting a pre- 
spotting system which has reduced 
the number of poor-washing rejects 
considerably. The prespotting is done 
by four markers as they break and 
identify the incoming bundles. They 
are trained to pull out the shirts and 
examine them for ground-in soil and 
perspiration stains, as well as other 
spots that might prove difficult to re- 
move in the regular washing formula. 

Soiled cuffs and collars are sprayed 
with a solution of pine oil that helps 
loosen the dirt. 

Paint, grease and rust spots are 
treated with a sour solution. 

Where there is evidence of mildew 
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pa— LESTOIL GETS OUT ALL SOIL 















doesn’t care 


who tips the 
gravy boat... 











and neither will the LESTOIL-wise laundry man 





Greasy spots, wax and lipstick on 
TABLECLOTHS AND NAPKINS 


Kitchen grease stains and soot 


smudges on DISH TOWELS and 
CLEANING CLOTHS 


Perspiration soil and hair oil dis- 
coloration on SHEETS and PIL- 
LOWCASES 


Heavy soil in deep piled BLANKETS 
and BEDSPREADS 


i a Aa Aa 
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NO TROUBLE WITH LESTOIL 


Stubborn grease spots, oil stains and deeply 
imbedded dirt can be effectively removed by 
the uses of LESTOIL in the break. 20 years ex- 
perience in leading laundries has proved that 
the addition of 5 ounces of LESTOIL to each 
100 pounds dry weight improves regular or 
one-shot formulas to the extent that im- 





maculate washes result from each load — cot- 
tons, linens, wools, silks and synthetics. Use 
LESTOIL to assure perfect laundering of holi- 
day whites and colors by combatting those 
types of soil which are troublemakers. 


THE PROOF OF THE PUDDING 


LESTOIL is unexcelled for improving cleansing 
action during the first break operation. It pre- 
vents soap breakdown and resultant lime soap 
formation. Rinsing is complete because LES- 
TOIL emulsifies and holds soil in suspension — 
no redeposition. No need for excess alkali and 
bleach — tensile strength loss reduced — 
NETS last longer — LINENS last longer — stay 
stronger. The unique combination wetting and 
detergent action furnished by LESTOIL is un- 
equalled. Yes, LESTOIL produces white work 
that will keep you and your customers in a 
holiday mood. See for yourself! 


~ 
a information 


call your nearest supplier or write 
for a generous free sample to: 





ADELL CHEMICAL COMPANY 
HOLYOKE, MASSACHUSETTS 


Serving the Laundry Industry for twenty-three years. 











(which often results during the hot 


months when bundles are 
a one percent bleach solution 


Summe! 
damp ) 
is used, 

When shirts are too badly stained 
or soiled, the marker does not attempt 
to handle the problem herself but 
turns the matter over to the washman 
who doubles as a spotter and tackles 
the tough ones on his own spotting 
board. (Sport shirts, by and large, are 
subject to greater soiling than dress 
shirts since men are inclined to wear 
them much longer between launder- 


Ings. 


Utility girls fill in, train 


Canton takes no chances where 
quality is concerned, Besides the mark- 
ers, tour utility girls have been trained 
in the prespotting procedure and are 
able to fill in when one of the regular 
markers is absent. The utility girls also 
train new markers in the prespotting 
routine when a vacancy occurs in this 
department, staving with the new girl 
for approximately three months. 

Although the prespotting function 
takes time which might otherwise be 
spent in marking in bundles, manage- 
ment feels the extra time is worth the 


effort. 


Bonus payment plan 


Markers are paid an hourly rate 
plus bonus based on the total number 
of bundles processed over the daily 
quota. 

The markers are allowed 350 units 
or 310 hours) to process 40 bundles, 
and the quota for a seven-hour day is 
set at SO bundles. The arrangement 
takes into account the _ prespotting 
time and the girls are paid extra for 
anything produced over that figure. 

The quality of Canton’s shirts 
makes a good selling point and route 
salesmen are encouraged to mention 
the prespotting system in soliciting 
new accounts and in talking to old 
customers. It has been a big factor 
in building more business for Canton’s 
nine routes and the plant can boast 
of a volume increase amounting to 17 
percent over last vear. 

Besides its route operation, Canton 
Laundry has six branch _ offices 
throughout the city as well as a quick- 
service shirt laundry, The Jatter was 
set up to provide four-hour service for 
the transient trade in downtown ho- 
tels. Same-day shirts cost 28 cents 
apiece at this outlet and 25 cents for 
service. The 

fast-service 


three-day 
price on 


the regular 
branch-office 
shirts is 35 cents to cover the cost of 
extra handling since no work is done 


on the premises. 
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One of Five Readers 





Is in Linen Supply 


STARCHROOM survey shows profitable field 


is of great interest to its subscribers 


FINAL TABULATION of a recent 
survey indicates that nearly 20  per- 
cent of STARCHROOM LAUNDRY JOUR 
waL’s subscribers offer some type of 
linen service. 

Mail questionnaires prepared by our 
Business Papers’ research department 
were sent out to 3,339 companies this 
past summer. A total of 1,005 replies 
were received representing a better 
than 30 percent return, Of this total 
19.3 percent said they provide linen 
supply services. 

More than 60 percent of these serv- 
ice standard outlets such as restau- 
rants, bars, beauty parlors and_pro- 
fessional offices with aprons, towels 
and uniforms. And nearly 50 percent 
service industria) accounts, A sub- 
stantial) number indicated that they 
handled all types of supply including 


household and diaper service. 


Most operations multiple-plant 

On the average, each subscriber en- 
gaging in linen supply operates more 
than one plant And one company re- 
ported that it operated a tota) of 35 
plants. The breakdown follows: 


Plants per company Percentage 
2 8.25 
3 2.58 
4 1.55 
5 1.03 
6 52 
7 to 10 o2 
10 plus 1.25 


As would be expected, the plants 
engaged in linen services operate a 
good number of trucks. The average 
fleet numbers close to a dozen—or 
11.67 trucks, to be exact. 

So far as the sales picture is con- 
cerned, approximately one half ad- 
mitted volumes amounting to less than 
$1,000 per week while the other half 
reported volumes in excess of $1,000 
per week, Here’s the actual break- 


down: 


Weekly sales Percent 
Up to $1,000 52.45 
$1,001 to $2,000 13.66 
$2,001 to $5,000 16.39 


$5,001 to $10,000 6.56 
Over $10,000 10.93 





Regionally, the percentage of re- 
turns so closely matches the regional 
percentage of the JouRNAL’s  tota) 
number of subscribers that the find 
ings can be assumed to represent an 
accurate cross-section of the maga 
zines readership. 

Furthermore, the five highest. re- 
turns by state—compared with the 
latest (1956) report on “Linen Supply 
Service Establishments” in the U. S. 
Government’s 1954 Census of Busi- 
ness—are in the Same order as those 
states in which receipts were highest: 


State Receipts Survey Returns 
New York 16.6% 9.8% 
California 10.1 9.8 
(Hinois 8.5 6.9 
Ohio re 5 4.8 
Michigan 6.6 4.8 


Government statistics, incidentally, 
indicate that there were 1,371 estab- 
lishments specifically designated as 
linen supply plants in 1954 and that 
their total receipts amounted to $326 
million. This represents a sales in- 
crease of 37 percent trom the tota) of 
$238 million reported in 1948. 

The annual linen supply payroll 
during the same period also increased 
37 percent to $124.5 million in 1954 
and employment went up 6 percent 
from 39,877 to 42,318 employees, 

General conclusions: Linen supply 
is big business. A Jarge number of our 
readers are interested in it. STARCH 
ROOM will give more coverage to the 


held in the future. 





ON THE JOB 





when it 


counts 
(ewe 
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Never-say-die dependability... 
proved on the Alcan Highway! 





The Alcan test run was supervised and certified by the AAA. 


NEW TASK-FORCE 57 CHEVROLET TRUCKS 


They took everything the truck-killing Alean 
could dish out—and not a single unit dropped 
rugged Alcan in one round-the-clock out or turned back due to mechanical 
failure! They turned in top scores for per- 





Six new ’57 Chevy trucks tamed the 


sprint. They covered the grueling run : 
a : formance and economy, too! Look over the 
(normally a 72-hour trip) in less than Alean Highway Champs at your Chevrolet 
45 hours to prove their durability! dealer’s. . . . Chevrolet Division of General 
Motors, Detroit 2, Michigan. 


NO JOB 100 TOUGH 
FOR THE ALCAN CHAMPS! 


You get Alecan-proved dependability in 
whatever light- or medium-duty model 
you choose. Put a new Chevy to work for 
you and take advantage of its extra 


stamina, its time- and money-saving ways! 





PROVED ON THE ALCAN HIGHWAY...CHAMPS OF EVERY WEIGHT CLASS! 
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Tedious transcribing of information from tickets to ledger is 
eliminated at Lilac Laundry through use of microfilming unit 
which makes exact duplicate of 800 tickets in 15 minutes. The 
unit has a reduction ratio of 24 to | 





Microfilm Bookkeeping 


New billing procedure cuts office costs 


at Lilac plant more than $5,000 per year 


By ALEX CHERNETZ 
Manager, Lilac Laundry, Rochester, N.Y. 


MANAGEMENT MUST BE constant- ber, (2) the serial number of the We use five different tickets to iden- 
ly on the alert for ways to improve ticket, (3) mame and address of the tify our different services: fluff-dry, 
sales and to cut operating costs. In ou customer, (4) a description of the Blue Ribbon (for all finished work), 
plant, we have been using microfilm- merchandise, and (5) the charges shirts, damp wash, and drycleaning. 


come with 


The tickets also 


overlay, carbon-backed sheets for use 


both by weight and piece. same 

The 16 routes and 5 stores of Lilac 
bring in an average of 800 tickets 
a day. It formerly took four girls eight 
day to complete the record 
Now the two girls are fin- 


ing for over a year to cut down on 
office Where formerly re- 
quired four girls to handle the pric- 
sorting and listing of laundry and 
the work is 
done by two girls. It saves us nearly 
$5,400 a year net. 


Up until three years ago we used 


costs. we 
in the stores in cash-and-carry busi- 
All route tickets are addresso- 
graphed the day before 


turned over to the salesmen. 


ing, ness, 


cleaning invoices, now hours a they are 


keeping. 
ished by midafternoon. 


There is this to consider, too. The New office procedure 


the ledger system familiar to all laun- 
dries. Five pieces of information had 
to be transcribed by hand to a book. 
They were (1) the bundle “pin” num- 
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old hand-transcribing system was tedi- 
ous and dull. It was difficult to keep 
girls on the job at the rates we can 
afford to pay. 


When the ticket stubs reach the of- 
fice they are priced and totaled. The 
stubs then 


are rough-sorted by 
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Presorting bundle tickets by routes and stores is first step in Lilac’s office routine. Girl pre 
pares itemized record slip for route salesman and picks off totals for target card 


routes. Next they are sorted by serv- 
ice and listed on carbon adding ma 
chine tape by (1) price per bundle, 


(2) weight and number of bundles, 


(3) drycleaning charges, and (4) 
shirt charges, These are sub-totaled by 
service and totaled at the bottom of 
each route tape. The totals for each 
type of service are also entered on a 
3-by-5-inch target card for each route. 
The over-all total is also added as well 
as pickup day and delivery date. The 
target card also has a serial number. 

After all of the day’s tickets have 
been completed, thev are run through 
a microfilmer by route sequence. The 
target card is photographed first, fol 
lowed by all the tickets for that route. 
An automatic feeder on the micro- 
filmer cuts the time down to about 
15 minutes for the entire day’s work 
of 800 tickets. 

All tickets for the stores have a 
carbon-backed_ overlay 
lower stub. Customers are given the 
stub half of the tickets for their re- 
ceipt. The overlay sheet is run through 
the cash register and the cost re- 
corded automatically. These are micro- 
filmed separately by store sequence. 

By about 3:00 in the afternoon, all 
tickets for the day have been extend- 
ed, recorded and microfilmed. We cut 
the film daily and deliver the film to 
the local microfilm processing office by 
messenger. At the same time we pick 
up the processed film from the previ- 


sheet on the 
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work, Less than half a 
day has passed after finished laundry 


Ous day Ss 


leaves the plant before we have ou 
film back for reference. This way we 
an actual photographic record 
ticket which by then has 
been returned to customers with the 


have 
of every 


bundles 

Back in the office the tickets and 
tape carbons are filed in the desk un 
til the end of the day, when they are 
turned over to the drivers for delivery 
the next morning. The target cards 
and original tapes are retained in a 
fireproof file. These have served thei 


purpose In seve ral months and are de- 
stroyed, The film record is available 
for the few 
within the following three months 
The photographic record of the 
ticket has 
with customers who call to claim er- 


instanees it is needed 


solved many headaches 
rors in listings and prices. Our clerks 
inform the customer that we have an 
actual photograph of the ticket re- 
turned with her bundle. When the 
work is compared to the ticket, item 
by item, the patron is usually satisfied. 


Billing procedure 


In our bookkeeping department we 
keep a continuous ledger on all charge 
iccounts which are handled by an 
accounting machine the same as our 
cash accounts. These charge accounts 
are rehandled later in this manner. 
rhe route salesman is allowed to turn 
these charge accounts back to the of- 
fice after he had made his deliveries 
to the customers’ homes. 

Since a master list is located in the 
office and these charge account cus- 
tomers have been screened by the local 
credit bureau and approved by the 
credit manager, these tickets are re- 
garded the same as cash. The route 
salesman receives full credit tor them. 
They were originally charged to his 
business, the same as were his regu- 
lar cash customers. 

All incoming receipts that are re- 
ceived, either through the mail] or paid 
directly to the routeman, for these 
charge-account customers, are then 
credited to accounts receivable by in- 
dividual route and then by master 
control of all routes. This method gives 
us a current picture of our accounts 
receivable at all times. 

At the end of the month, the state- 
ments are (1) proved against indi 
controls. proved 
Continued on page 50 


vidual route 





ROUTE *R 


PicK UP DAY 
SERVICE BUNDLES 


Ne 22% 
DELIVERY 
DATE. —_ — 


AMOUNT LBS. 





D. W. 
B.R. 
R. D. 
p<. 
“SHIRTS 





TOTAL 























Target card carries day's record of work brought in by number of bundles, price and weight, 


for one route or store 
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Coming in March! 


If you’re faced with finding the solutions to these 
and scores of other tough problems, each vital to 
building business and income, you'll welcome 
NATIONAL CLEANER & DYER’s_ 1957 
Guidebook Issue, coming in March. 

For the first time in the industry, NATIONAL’s 





Greater Profits’”—will give you the simple, scien- 
tific methods you need to attract and hold cus- 
. organize your systems and procedures 
to protect yourself against loss . . . train and 
check on route and store personnel . . . and keep 
records that tell you today’s and tomorrow’s profit 


TrOmers .. 





big annual volume—‘“Guide to Sales Control for story at a glance! 


In down-to-earth terms, easy to read and apply, with lots of clear work- 
ing pictures, charts and graphs, here are the chapters that will help you 
plan and operate a sound sales control program designed to produce 
highest net earnings per income dollar: 


1. SALES CONTROL as it applies to your CUSTOMERS 


@ how to hold present customers 
@ how to get new customers 
@ how to induce former customers to come back to you 


Il. SALES CONTROL as it applies to your SALES FORCE, ROUTES AND STORES 


@ how to ensure proper cash turn-ins, eliminate theft 
@ how to set up a tamper-proof inventory system 
how to tighten sales slip procedures 

@ how to adapt identification to sound sales control 
@ how sales control improves deliveries and services 


Ill. SALES CONTROL as it applies to you as MANAGEMENT 


@ how to gear simple accounting to sales control 
@ how sales control helps settle claims 
@ how to base advance planning on sales control 
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NATIONAL's 1957 Guidebook EXTRA: 





PRE-COVERAGE OF THE N. I. D.'s ANNUAL CONVENTION 


Program highlights, lists of exhibitors, and a practical floor plan of display booths 
will be in this feature designed to help you make the most of your time in Atlantic 
City, March 7 through 10 . . . and in display advertising, you'll find the equipment 
and supplies manufacturers will be exhibiting and introducing at the show. 


NATIONAL's 1957 GUIDEBOOK ISSUE WILL 
REACH YOU BEFORE THE SHOW BEGINS! 














PLUS THE INDUSTRY'S ONLY COMPLETE, STANDARD BUYERS’ GUIDE 





formation—where-to-do-business facts you can use day- 
in, day-out for 12 solid months. 


NATIONAL's big 1957 Guidebook brings you the only 
buyers’ directory available to the field—more than 130 
pages—listing thousands of items of helpful buying in- 


ABC-ABP 


For example, 


CLASSIFIED DIRECTORY —iist- 
ing all kinds of drycleaning 
equipment and supplies by 
product . . . with manufactur- 
ers of cach . . . A CON- 
STANT, EASY - TO - USE, 
READY REFERENCE ON 
WHO MAKES IT AND 
SELLS IT 


TRADE NAME DIRECTORY — 
alphabetical listing of trade 
name products and their manu- 
facturers .. . A QUICK 
MEANS OF TRACKING 
DOWN THE SOURCE OF 
“TRADE NAME” EQUIP- 
MENT AND SUPPLIES 


MANUFACTURERS’ DIRECTORY 
—alphabetical listing of manu- 


facturers and their home of- 
fice addresses . . . FULL IN- 
FORMATION ON WHERE 
TO CONTACT COMPA- 
NIES LISTED IN THE 
CLASSIFIED AND TRADE 
NAME DIRECTORIES 


LOCAL BUYERS’ GUIDE — 
geographical listing of manu- 
facturers’ branch offices, dis- 
tributors and jobbers . . . with 
addresses . . . arranged by 
states and cities... A PRAC- 
TICAL DIRECTION-FIND- 
ER FOR CONTACTING 
THE NEAREST SOURCES 
OF EQUIPMENT AND SUP- 
PLIES 


DETAILED BUYING INFORMA- 
TION —supplied in display ad- 


vertising and in informational 
ads throughout the Classified 
and Geographical Sections . . . 
PROVIDING AN OPPOR- 
TUNITY FOR LEADING 
MANUFACTURERS AND 
SALES ORGANIZATIONS 
TO STATE SPECIFICS ON 


THEIR EQUIPMENT, SUP-. 


PLIES AND SERVICES 


AND YOUR OPERATING GUIDE 
—page after page of charts, 
graphs and tabulated informa- 
tion covering all phases of dry- 
cleaning plant operation and 
production. Up-to-the-minute 
reference material for day-in, 
day-out easy application by all 
plant executives 


and THE GUIDE TO SALES CONTROL FOR GREATER PROFITS! 








NATIONAL CLEANER & DYER 


First in the Drycleaning Industry Since 1910 
305 East 45th Street, New York 17, N. Y., OREGON 9-4000 


Business Papers Division, The Reuben H. Donnelley Corporation 
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Reader unit is demonstrated by plant manager Alex Chernetz, who turns handle to roll reel 
of film projecting tickets on white ground glass. The plant uses just four 200-foot rolls of film 


each month to keep track of all its records 


Continued from page 47 
against an over-all master control of 
all routes, and (3) then extended 
with new balances. Before they are 
mailed they are microfilmed in alpha- 
betical sequence. 

Tickets on charge accounts are re- 
tained for six months, then destroyed. 
After this length of time there would 
be no reason to retain these tickets. 

Inasmuch as charge accounts con- 
stitute a small segment of our busi- 
ness, we find month-end billing the 
simplest operation, The small volume 
does not present enough of a billing 
peak once a month to consider cycle 
billing 


The microfilming does, however, 


eliminate the need of carbon. state- 
ments. It also gives us extra protection 
to our accounts receivable. First, we 
have continuous ledgers, filed in one 
location. Second, the microfilm rec- 
ord is filed in a fireproof file located 
in a different part of our plant. And 
three, we could always reconstruct 
the accounts from the microfilm of 
daily tickets. We consider this three- 
way protection of sufficient calculated 
risk to forego the need of accounts- 
receivable insurance, 

We have been keeping the film 
records of daily tickets indefinitely. 
We do not splice the daily film rec 
ords at a later period because they 
have served their purpose within two 





or three months. Most requests will 
come in within a month, and the con- 
venience of having the film record is 
realized by then. 


Other uses 


The use of microfilming to stream- 
line the handling of daily tickets and 
for monthly billing are ways it can 
bring immediate savings to laundry 
accounting procedures, We are study- 
Ing some Way to use microfilming also 
for our fur storage accounting, Film- 
ing these records would, of course, 
save considerable filing space for old 
paper We are hoping to 
find a way to utilize the microfilm 
method to save time and cut paper 


records, 


costs. 

In some laundries the volume of 
payments by check suggests another 
use of microfilming which is common 
practice in banks and department 
stores. Instead of listing all checks for 
daily deposit, they are simply totaled 
on an adding machine and_ photo- 
graphed. Only the total is then added 
to the deposit slip. Either a carbon 
copy of the tape may be sent with the 
checks or the original included, after 
it also has been microfilmed. We han- 
dle about 60 checks in a day, split 
about 50-50 between c.o.d. and charge 
accounts, and are not faced with a 
hand-listing problem as yet. 

We have also considered microfilm- 
ing our record book of shirt numbers 
as a quick way to make a duplicate 
copy. We can get facsimile prints, ac- 
tual size. 

The microfilmer unit, with auto- 
matic feeder, is rented at a cost to us 
of $40 a month. The reader unit rents 
for $8 a month. Film supplies and 
take-up spools cost $24 a month. To- 
tal is $72 a month or $864 a year, 
The salaries of two clerks came to 
$6,240 a vear, Saving is $5,376 a 
year. This does not include fringe 
benefits for hospitalization, discounts 
for laundry, and the cost of group in- 


surance, 





LAUNDRY BUSINESS 


New York 


five weeks ended 
Nov. 3—1.1% more than last year 


\J R W eiser > ( C.. Veu York 


New Jersey 


five weeks ended 
Nov. 3—5.4% more than last year 


Vf. Rk. \\ eiser d> Co., Neu York 


Southeast 


Sept.—3.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
6—6.4% more than last year 
13—5.9% more than last year 
20—6.5% more than last year 
27—6.7% more than last year 
3—4.8% more than last year 


Carruthers & Co., Boston 
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For as little as $40.00 per 
week plus your obsolete 
equipment, you can own the 
industry’s MOST advanced, 
MOST talked-about 2 girl, 
high-speed shirt unit... 
THE FORSE BODY MASTER. 
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December 15 to January 15 























Here’s what this sensational offer 
means to you: Save up to $1000 
extra off the regular Body-Master 
price of $6,795! 
YOUR FORSE 
ad oo BODY-MASTER 
CAN COST 
2 years old 
3 years old 
4 years old 
5 years old 

















The Forse Body-Master is so far ahead of 
competition, that Forse is ‘“‘buying up” all 
the old, low-profit high overhead shirt 
equipment in use! With the Body-Master, two 
girls can do more work than three on a conventional 
setup .. . your shirt quality is HIGH, your profit is 
HIGHER, your cost is LOW! Rid yourself of outdated, 
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_ 


no obligation. 





NAME 


COMPANY NAME 


TITLE 


ADDRESS 


CITY AND STATE 


_ 9 | want the facts on how | can get $1000 


Extra for my equipment in trade for the 
FORSE BODY-MASTER! Have your repre- 


“s sentative call... | know this places me under 


antiquated equipment . . . years-ahead efficiency 


can be yours today! Don't let progress pass you by. 
Act NOW ... Get rid of “WHITE ELEPHANT"’ SHIRT 
EQUIPMENT! Place your BODY-MASTER order no 
later than midnight January 15, 1957, to take ad- 
vantage of this unprecedented offer! 


THIS CARD IS WORTH 
$1000 EXTRA 0 YOU!"’ > © 


MAIL IT T@DAY! ~ 
/ ry ; 


This offer expiregmidnight hy r 
January 15, 1957. : 
Ps : 














Price trends indicate that professional laundrymen have gone about as far as they can in 
raising prices, according to AlIL's accounting department manager Robert O. Brown. Top line 
of chart shows laundry prices well above consumer cost-of-living index 


How Can Laundries 


Make More Money? 


An accountant considers five possibilities 


and pinpoints the most likely way to do it 


By ROBERT O. BROWN, C.P.A. 


American Institute of Laundering 


IT IS INTERESTING to note what 
has happened to laundry prices over 
the last 20 years and what is presently 
happening to pricing methods. 

Here are a few relationships which 


can best be illustrated on charts, but 


first IT want to warn you that we've 


got to knock one widespread impres 
sion right in the head—that laundry 
prices have not risen as fast as the cost 
of living. Laundry prices since 1935 
have risen just as fast as and in fact 
faster than the general cost of living. 
There may be a few scattered items, 
such as rent, doctors’ bills, women’s 
girdles and others, for which this isn't 
true; but if you take the major groups, 
such as food, apparel, housing, per- 
sonal care and others, you will find 
that the laundry price index is much 
higher. 

The charts are constructed on the 
basis of prices in 1948, In other words, 
prices are either lower than or higher 
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than those in 1948. In 1935 laundry 
prices were well above the cost-of 
living index, Five vears later we 
moved into the war vears and living 
costs and laundry prices held fairly 
firm, in spite of steady advances in 
wages. In the latter months of the war 
era, consumers’ prices made substan 
tial gains and by 1945 laundry prices 
had completely outstripped the cost 
of living. 

By 1950 laundry prices had risen to 
> points above consumer price level 
and this margin gradually increased 
until in 1955 it had reached 12 points 
above the cost of living. 

All this in spite of the fact that be- 
tween 1950 and March 1953, Govern- 
ment controls held both consumers’ 
prices and laundry prices down to 
some extent. When the lid was lifted 
in March 1953, the whole thing broke 
wide open. 

Now if we were to take a look at a 








chart showing profits in the past 20 
would see that laundries 
today earn as mute h ol more money 
than they did 20 vears ago. In 1940 


for example, laundries reported 7.5 


vears, We 


including executive 


1955. they 


percent profit 


salaries, and in reported 
just about the same figure. So, prices 
have ke pt ahead of the cost of living 
but profits have not increased 

I know that a common reaction will 
be—‘payrolls are up.” But, if [ were 
to show you figures on payrolls for this 
same period of time you could see that 
even with the increased fringe benefits 
and rate increases. as a result of in- 
creases in efficiency we have managed 


to hold the 


dow a) 


percentage of p ivrolls 


n terms of the sales dollar. In 


fact, payroll percentages have actu 
ally dropped slightly between 1935 
and 1955 


Where then do we 


turn ¢t make 


more Mone 


1. Increase prices? No. On a nation 


wide scale We have Yone as far as or 
farther than the cost of living in rais 
ing laundry prices. Of course there 
are exceptions In vour wh low ility 
vou may be far below othe prices OF 
far above And, certainly, when there 
ire no other answers, we must raise 
prices before selling at a loss 

2. Increase volume? Ever e of 
us 1S doing ever thing that he con 
ceivably can do to increase volume 
Our efforts are apparently being re 
warded because, as I mentioned in 


laundry 
dollar 


one of mv service bulletins 
volume is now at an all-time 


high 


3. Increase efficiency? As an ac 
countant—and I must talk from that 
standpoint—too darn much effort and 
energy has been spent on that 30 per- 
cent productive labor figure, It’s high 
—I know it’s high. One _ industrial 
engineer told me that we were 50 
vears behind the times in automation. 
He said that if the automotive indus 
try, for example, operated on 30 per 
cent direct labor, very few of us would 
drive cars. 

There is no question but that tre 
mendous strides must be taken if we 
are to reduce productive labor from 
30 percent to say 5 percent and other 
expenses in proportion—but frankly, 
I doubt if most of us in this room will 
live that long. 

In other words, in spite of the fact 
that we have put a lot of effort on 
that 30 percent figure, we 
been able to reduce it very much, if 
any at all. At the same time, we have 
not made a dent in the other 60 per- 
cent of expenses. No well-managed 
laundry can exist very long without 


haven't 








a well-rounded emphasis on all phases 
of management—productive labor, as 
well as sales and advertising to pro- 
mote volume and the other 60 percent 
of expenses. However, all expenses 
continue to stand today at about the 
same percentage of sales as 20 years 


ago. 


4, As to methods of pricing, there 
indications that we are 
changing our thinking on these prob 
lems. In the Far West, which is known 
as shirt and sheet country, we find 
some growth in wash-and-dried serv- 


are some 


ice on a pound basis. In the South, 
which is often thought of as a finished 
wearing apparel area, we see this 
same wash-and-dried bundle gradu- 
ally being promoted. In the Midwest 
and the East we see commercial flat- 
work being priced by the piece. 

In this family-service area, we find 
that wearing apparel is being pulled 
out of the family bundles and _ being 
priced by the piece, or on a surcharge 
basis. We did this several years ago in 
our owt laundry and today wearing 
apparel has moved ahead percentage- 
wise faster than any other item, In 
fact, finished wearing apparel has 
moved ahead faster than its own serv- 
ice. In other words, we seem to be 
coming around to an accountant’s way 
of thinking that wash-and-tumble serv- 
ices are more accurately priced by the 
pound, but that shirts, wearing ap- 
parel and probably flatwork Jend 
themselves to a combination of a 
pound charge and a surcharge, Or we 
might say that—Kipling to the con- 
trary—we are very likely to see East 
and West meet on this subject of 
pricing. 


5. There is a fifth method of making 
more money, however, that is men- 
tioned very, very rarely in spite of the 
fact that a large majority of us can 
apply it. Let’s get less volume of those 
items that lose money and get more 
volume of those items that make 
money! In other words, let’s find out 
what the profitable services are and 
promote them, Then let’s de-promote 
the others. If we have only a single 
service and it is not profitable enough, 
let's put in another service—one that 
will make some money. 

Most of our trouble comes from the 
fact that we don’t know what ow 
costs are. In a multi-service plant 
there isn’t one man in a hundred who 
knows which services are actually 
making money and which are losing. 
In a list-price plant 


there isn’t one man in a hundred who 


single-service, 


knows what type of pieces—shirts, 
sheets, starch work, ete.—make money 
for him. 

In many that I have 
studied, it is not unusual to find that 


surveys 


small shirt bundles on the routes (and 
I want to emphasize that) lose money. 
In other words, you can't pick up and 
deliver five shirts and expect to make 
out, unless drycleaning or the family 
laundry goes with them. In spite of 
this, what item do we advertise and 
promote most? Shirts! Some plants 
lose money on commercial volume. 
We even find that drycleaning is the 
loser at times. 

In one plant—and this is not too 
uncommon—we found that the wash- 
and-dried bundle was profitable, but 
in another one this same service lost 
money. One comment is pertinent 
with regard to the plant with the un- 


Business Decisions 
That Affect Your Tax Return 


Whatever you do it's best to develop the habit of year-‘round tax thinking 


LONG-RANGE TAX planning in to- 
day’s business world of high tax rates 
is no longer “big business foolishness.” 
Last-minute tax worrying with no 
vear-round tax thinking can result in 
the loss of sizable savings for small 


*This article is based on information sup 
plied by the American Institute of Accountants, 
the national professional organization of certi- 
fied public accountants, and checked for tech- 
nical accuracy by the Internal Revenue Service 
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and medium-sized businesses when it 
comes time to file a tax return. 

For example, assume that last sum- 
mer you were forced to replace your 
boiler. You shopped around and found 
you could either sell your old unit 
to a private party for $500, or a dealer 
in town would give you a trade-in al- 
lowance of $500 on it. That seemed 
like six-of-one-half-a-dozen-of-another 
to you; so without thinking—or worry- 


profitable dry-fold) service—do you 
know how they attempted to correct 
the situation? Why, the same way that 
you and I would do it. They tried to 
reduce the costs. The thought never 
occurred to them that the easiest 
remedy was to upgrade customers 
into a flatwork ironed service or a 
full-finish service. So we go merrily 
on our way, pushing bachelor shirt 
volume, — drycleaning, © commercial] 
work, wash-and-dry service, regardless 
of whether they make or lose money. 

In summary, then, we have gone 
about as far as we can go with price 
increases until another cost-of-living 
increase comes upon us, Two, we are 
doing all that we can to push volume. 
Three, mavbe some day we will re 
duce that 30 percent productive labor 
down to 5 percent, and other ex 
penses in proportion, Four, we may 
improve our price structure, Five, we 
can find out what service is making 
money for us. If we area single Ssery 
ice plant, and our service is profitable 
—that’s the answer! If we are a multi 
service plant, we can start de-empha 
sizing the unprofitable services and 
those things that make 
And if we are a single 
every 


promoting 
money tor us. 
service plant losing money 
month, we can pick ourselves up a 
new service or two. 

The answer is to do seme cost work 


and find the profitable items 


Mr. Brown made the above pres- 
entation at the annual American 
| Institute of Laundering convention 


| in Denver 


* 


ing—about tax matters you traded in 
the old boiler. 

To prove how such a_ seemingly 
simple business decision as this one 
can affect how much tax you will have 
to pay, let’s assume further that the 
boiler which vou traded had_ origi- 
nally cost $2,500 and that you had 
taken $1,000 in depreciation on it. 
This meant its cost for tax purposes 
was $1,500, and you were going to 


STARCHROOM LAUNDRY JOURNAL 





























Wi€tSO vetergents 
help 


routemen Pe 
sell 2 








( Because Metso Detergents deliver 

the quality bundle—sparkling clean 

whites and bright colors week after 

week, satisfied customers stay with you. 

Your routemen also find that Metso 

washed bundles attract more new cus- 
tomers. 

Count on Metso as an ally for in- 
creasing volume. Metso performance in 
the washwheel is uniform, dependable. 
Metso Detergents remove more stubborn 
dirt, prevent its re-deposition and deliver 
fresh, clean loads. 
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“lose” $1,000 whether you accepted 
the dealer's trade-in allowance of $500 
or sold to the private party for $500. 

So far still six-of-one-half-a-dozen- 
of-another. But now since you elected 
to trade in your old boiler, let’s see 
how you can claim a deduction on a 
tax return for your $1,000 loss. The 
answer is simple. You can’t. All you 
can do is add the amount of the loss 
to the cost of your new unit, and even- 
tually receive tax credit for vour loss 
in the form of slightly higher depre- 
ciation deductions, 

On the other hand, if you had made 
a bona fide sale of your old unit to 
the private party and a separate pur- 
chase of a new unit from a dealer, 
vou would have established a $1,000 
loss which could be claimed as a loss 
deduction on a tax return and used to 


offset regular income. 


Loss or depreciation? 


It is not always true, of course, that 
a loss deduction on the tax return is 
worth two in the bush of depreciation, 
but a general rule to consider when 
you are trving to decide whether it 
would be more advantageous taxwise 
for vou to sell or trade in an asset is: 
Sell “loss” property to obtain a deduc 
tion, and trade “profit” property to 
avoid the tax which must be paid on 
any profit realized from the sale of 
an asset. 

You may find that you have sold 
yourself into a capital gains tax o1 
traded vourself out of a loss deduction 
if you have not figured your depreci- 
ated costs correctly. This is a matter 
vou should discuss with a_ certified 
public accountant. Not only can he 
verify the accuracy of your mathe- 
matical computations, but he can also 
explain the advantages and disadvan- 
tages of the various methods used to 
compute depreciation. It could be that 
the method you used or are using is 
not the one most suited to your busi- 
ness needs from a tax standpoint. 

For example, if you asked a CPA 
whether you should use the straight- 
line or declining-balance method to 
depreciate your new boiler, one of the 
first questions he might ask you would 
be: What are your cash requirements 
and what are your profits likely to be? 
If you are thinking of expanding and 
need additional cash within the next 
few years, he might recommend that 
you use the “new” declining-balance 
method to compute depreciation. 

The declining-balance method 
“speeds up” or increases depreciation 
rates, This starts the chain reaction to 
your objective of retaining cash in the 
business, because when you increase 
depreciation rates you also increase 
allowable depreciation deductions on 





your tax return. The amount you may 
write off the first year is twice what it 
would be if you used the straight-line 
method; so by applying a $1,000 in 
stead of $500 depreciation deduction 
against your regular mcome, you are 
going to reduce your taxes, and cash 
that does not have to be paid out in 
Federal taxes can be retained in the 
business for expansion purposes, 

It seems all good things eventually 
come to an end, however, and while 
in the first veal the declining-balance 
depreciation rate may be double that 
of the straight-line, this differential 
diminishes in succeeding vears until 
declining-balance deductions are even 
less than they would be under the 
straight-line method. This is why it is 
important that you consider current 
and future earnings before you select 
a depreciation method. 

For example, if your current earn 
ings are low, or if vou are adding a 
new service and the results of this ex 
pansion will take a few years to show 
in your earnings, it might be more ad 
vantageous taxwise for vou to use the 
straight-line method of computing de 
preciation. 

The straight-line method does not 
speed up depreciation deductions, It 
spreads them out equally over the es 
timated useful life of the 
when you use a straight-line method 


asset; so 


vou are saving, In a sense, for a rainy 
day. When your earnings improve or 
increase, you will have more substan 
tial depreciation deductions to apply 
against those earnings. There usually 
is no point in increasing a loss or re 
ducing low earnings by claiming ad 
ditional depre¢ jation deductions when 
vou do not need them. 

A point to remembet when Vou are 
trying to decide whether to buy new 
or used equipment is that secondhand 
equipment must be depreciated by the 
straight-line method. This tax factor 
should be considered. because loss of 
the opportunity to use the declining- 
balance method with its rapid write- 
off feature may cancel any immediate 
savings effected by the purchase of 


used equipment. 


When incorporation pays 


The matter may have been decided 
and forgotten many years ago, but a 
basic question businessmen should 
consider from time to time—and one 
which has many tax implications—is 
whether to do business as a proprie- 
torship, partnership or corporation, 
There may be personal or professional 
factors that force the selection and 
maintenance of a noncorporate form 
of organization. However, depending 
on the earnings of the business and 
the amount of those earnings you may 


need to withdraw, there are certain 
tax advantages to be gained by incor- 
porating a new or expanding firm. 

Since proprietorship) and_ partner- 
ship income is taxed at individual 
rates, Which range anywhere from 20 
percent to YL percent, and corpora 
tion earnings are taxed at corporate 
rates of 30 percent on the first $25, 
000 earned during the year and 52 
percent on the excess, it might ap 
pear that if you have relatively low 
income the proprietorship-partnership 
rates are lower, However. you must 
also consider that the corporate tax 
carries with it the privilege of deduct- 
ing a reasonable salary paid to an em 
ployee-owner, The employee Owner 
has to pay a personal tax on his salary 
of course, but if he were not incor 
porated, he would have to pay a pet 
sonal tax on all of the money earned 
by the business. 

If the retained earnings of the com 
pany are taxed at a corporate rate 
which is lower than what the personal 
tax rate would be, the employee 
owner would benefit by having addi 
tional funds available in the corpora 
tion for expansion purposes, These 
funds Way be accumulated Im a COr 
poration up to $60,000 without fur 
ther tax penalties, and even higher if 
the corporation can prove a need for 


them. 


The long-range view 


These advantages—while they may 
cut your current tax bill and increase 
working capital for expansion needs 
—can be lost if vou have jumped into 
a corporation without first reviewing 
vour Own long-range cash require 
ments. If vou are continually forced 
to withdraw money from the corpo 
rate earnings to pay personal expenses, 
vou will have to withdraw these funds 
in the form of dividends. That means 
the corporation will have to pay tax 
on the earnings vou are withdrawing 
as dividends, and you will have to pay 
tax on the dividends received, The 
“double tax” on earnings and_ divi- 
dends can nullify any tax advantage 
from incorporation when earnings 
must be 
dividends. 

Many businessmen seek profession- 


withdrawn immediately as 


al advice about tax matters as they 
do professional assistance with their 
golf game—when the slice has be- 
come almost unbearable. You can 
save tax dollars by realizing that 
business decisions made in the fall af- 
fect the amount of tax you must pay 
in the spring. Practice year-around tax 
thinking, and consult a certified public 
accountant when you are in doubt as 
to the tax effect of even the most rou- 
tine business decision. [JC 
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In hundreds of WASHETTE-equipped laundries 
throughout America and Canada, every day 
is a WHITE laundry day .. . with completely 


satisfied operators... completely satisfied sil 
customers. For Cook WASHETTES are warranted* mechani- 
cally trouble- and worry-free... engineered for utmost 
simplicity and economy of installation, operation, 


maintenance. 


Precision-built for life-time durability** WASHETTES offer 
such exclusive, patented, high-production, low-cost fea- 
tures as twist-of-the-wrist, fool-proof dial control for 28 
different washing formulas... delivered completely 
plumbed and wired for easy installation. Also, WASHETTES 
are beautiful to look at... streamlined exterior designs 


in stainless steel for business-getting customer eye- 
appeal. 


No wonder more WASHETTES have been sold to quick- 
service laundries, hotels, motels, hospitals, institutions, 
schools and resorts than any other industrial laundry 
machine. No wonder WASHETTE is America’s most imitated 
commercial laundry machine. 
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Manufacturers of Washettes 


4128 COMMERCE STREET 
DALLAS, TEXAS 
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**The first WASHETTE ever made is still \ 


operating efficiently in Dallas, Texas, Shipment Guaranteed Within 48 
after eleven years of service. 
“fi AS Hours After Receipt of Order. 


COOK MACHINERY COMPANY, INC. 


NAME AND TITLE OF ADDRESSOR 


1 
| 
4128 Commerce Street | 
Dallas, Texas 
(-] {tama laundry operator and would like to have literature illustrating the Cook WASHETTE line =| 
of laundry machines. | 
[-] | am an accredited distributor of commercial laundry equipment and would like to have a FREE 
COPY of the new 32-page, loose-leaf Cook WASHETTE Selling Manual for use by my salesmen. | 
FIRM NAME ADDRESS ; 
city STATE 
| 


























FINALLY GOT AROUND to visiting 
the big Royal Laundry and Dryclean- 
ing Company in Pasadena, California, 
and was amazed at what I saw. For 
one thing, my too short visit didn't 
allow me to do full justice to this nice 
plant at all... but believe me there’s 
a real story there in its revamped 
drycleaning department. In fact, I got 
so interested in this department that 
Vincent Fite had gone home by the 
time I got back to his office to thank 
him for allowing me to ramble through 


his place. 
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Pipe Storage 


One of the first things that caught 
my eye at Royal was the neat manner 
of storing its supply of pipe. Along- 
side one of the main buildings were 
several 7-foot-tall lengths of 4-inch 
pipe set upright in the concrete. Each 
of these pipe uprights was topped 
with pipe caps to keep out the rain, 
and four pairs of “arms” had been 
welded to the big pipe-post to support 
the various size pieces of pipe. These 
18-inch lengths of 


spaced 


arms were about 
°s-inch-by-3-inch flat bars, 
down each pipe-post about 12 inches 
apart. At the end of each of these 
arms had been welded preces ot I, - 
inch pipe that stuck up about 3 inches 
to keep the lengths of pipe from roll- 
ing off 

Exceptionally sturdy, this rack took 
very little space and allowed pipe to 
be stacked according to size, and in 
such a manner that a quick glance 
permits instant selection of the needed 
size and length. There was a row of 
about four of these husky support 
posts spaced 6 to S feet apart, out 


about 3 feet from the building wall. 


ye) 


Guards Allow Access 


Most metal guards used to protect 
equipment and controls from damage 
by hampers and bundle trucks around 
a plant are of heavy hardware cloth 
or such material and need to be re- 
moved before repairs or adjustments 


can be made. 
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Into Concrete 
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I liked this idea from Royal Laun 
dry because not only is it quite sturdy 
but it needn't be 
the controls, ete. Two parallel curved 


removed to adjust 


lengths of 14-inch rod are welded to 
two upright pieces of l-inch rod. The 
uprights curve under the lower rod 
and are set into the concrete floor. 
Without being the least bit compli- 
cated, this guard affair permits any 
of the valves to be reached easily with 
the guard in place, and_ still offers 
ample protection from necessary traf- 


fic through the room. 


Spotting Ribbon-Knits 


I got so engrossed with the dry 
cleaning department at Royal Laun- 
dry that I neglected the laundry de 
partment for the time being. For 
instance, “Speed” Burgess, the dry 
cleaning superintendent, tells me he 
has solved the problem of spotting 
those crazy-mixed-up ribbon-knit gar- 
ments so many ladies are going for. 

Here was Speed’s solution to a rib- 
bon-knit dress that had been stained 
badly with vodka. Quite an expensive 
garment and several good cleaners 
had already turned it down. After con- 
siderable soul-searching he came to 
the conclusion that the usual reaction 
of these ribbon-knits was to curl when 
they dried after moisture was applied 
to a spot. He figured he might have 
a chance if he could keep the ribbon 
absolutely fat during the spotting and 


drying procedure. 


First he tried a very small spot and 
it worked. Here’s what he said he did: 

First he laid the spotted garment 
over the vacuum end of his spotting 
board and over this he draped a nylon 
net. Being sure the knitted ribbons 
were perfectly flat on the vacuum 
area, he took both ends of the nylon 
net bag in one hand under the board 
and pulled down and twisted until the 
net was as tight as he could get it. 
He maintained the pressure of the ny 
lon net on the ribbon-knit, to hold it 
flat on the board while he did the 
spotting job and rinsed it with the 
spray gun in the usual manner, Still 
holding the pressure of the nylon net 
on the spot area, he proceeded to va 
cuum it dry, It came out pertectly. 


To Hold The 

Ribbon -iknic 

Flat Dering 

Spotting and Drying 
——= al —— 


Main thing to remember, according 
to Mr, Burgess, is to be sure the pres 
sure of the nylon net, or cheesecloth 
(which works as well), is not relaxed 
until the moistened area is completely 
dry. He’s pretty sure this will keep 
such material from curling or distort- 
ing, if it’s kept flat through the entire 
operation, At least, it may well be a 
step toward solving the problem of 


ribbon-knits. 
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Even the best washing formula is not enough 

to maintain uniformly high quality work. Be 

sure with the double protection of Satinette 
‘ and Ultra-Lite. 

j What's more. you save thousands of gallons 

of water and increase poundage at the same 


time. Our Check-Chart will show you how. 





SATINETTE A balanced blend of wheat and corn for aint 4 ; 


proper body and a smooth, pliable finish. Non- A BLEND OF WHEAT AND CORN 
congealing. No waste. Use it hot or cold. 

ULTRA-LITE —Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84° wheel on a 


48-minute formula running 8 hours per day, you can . 
it hg ox THE KEEVER STARCH CO., Columbus 15, Ohio 
increase production 6,900 Ibs, and save 18,400 gal- 
lons of water per month—222,000 gallons per year. 





Corn, Wheat and Other Grain Products for Industry Since 1898 
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Fabric course attracted good portion of 200 people who turned out for clinic conducted at new Southern Service Company plant 


Workshop Clinic at Southern Service 


TRADE SECRETS were opened _ to 
more than 200 laundrymen attending 
the Long Beach Clinic for California 
launderers and linen suppliers which 
took place at the new Southern Serv- 
ice Company Laundry, Linen Supply 
and Drycleaning plant, November 17. 
Host Grenville Whyte, president of 
the Southern Service plant, and 17 of 
his staff literally gave away all their 
secrets in the operation of every plant 
department. 

The all-day clinic was sponsored by 


the California) Laundry and Linen 
Supply Association. It featured lecture 
periods alternating with actual demon- 
strations on the machines in various 
departments by plant employees 
brought in for the occasion. 

There were lectures on office billing 
procedures, fluff-n-fold operations, lot 
scheduling and workflow, linen — in- 
vestment and stock control, produc- 
tion expectancies, etc. 

Lecturers included Orville Holthu- 
sen, Frank Fhilippi, Mel Doyle, Vince 





New officers of the Kentucky association are: left to right, retiring president, J. E. Osborne, 
Louisville; newly elected president, William Logan, Shelbyville; vice-president, R. Bush Nichols, 
Danville; vice-president, H. K. Rogers, Frankfort; vice-president, C. R. McGaughey, Lexington. 


Executive secretary, Wilbur Fields, not in photo 


Blue grassmen at Post 


APPROXIMATELY 100 members of 
the Kentucky State Laundry and Dry- 
cleaners Association and allied trades- 
men attended the annual meeting in 
Louisville on October 26 and 27. 

A Get-Acquainted cocktail party 
sponsored by the Lousville group was 
held in the Kentucky Hotel on Thurs- 
day evening, October 25, Business 
sessions commenced on Friday morn- 
ing with a speech by William Brown, 
director of public relations, National 
Institute of Drycleaning, entitled “You 
Sell Service.” Mr. Brown outlined the 
advertising campaign “Dress Right— 
You Can’t Afford Not To!” sponsored 
by the American Institute of Men’s 
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and Boys’ Wear. Various tie-in promo- 
tions offered by the NID were dis- 
cussed and slide films illustrated ways 
in which a plantowner can coordinate 
his own efforts with the national cam- 
paign. 

This was followed by a presentation 
by Ralph Chubb, laboratory service of 
E. I. du Pont de Nemours & Com- 
pany, Inc., on the characteristics of 
man-made fibers and their behavior 
in the drycleaning industry. Max Zim- 
merman, plantowner from Cincinnati, 


Ohio, then explained the method he 


has developed for processing man- 
made pile coats. 
The Saturday afternoon conference 


Amalfitano, Lee Wagner, Lee East- 
erly, Bill Carney, Dick Burns, John 
Fischer, Ray Chapman, Bill Carson, 
Mike Holly, Fred Blanev, Mel Doyle, 
Jr., Frank Loustau, Mickey Callanan, 
Ed Dittman, Bob Gill, Larry Lively, 
Ernie Lane, Mrs. Geraldine Caldwell. 
Indicative of the increased interest 
in linen supply was the fact that more 
than a third of the visitors chose to at- 
tend the linen supply courses rather 
than sit in on the laundry lectures and 
demonstrations.—Lou Belleu 


resumed after lunch with a discussion 
bv George Isaacson, director of serv- 
ice department, American Institute of 
Laundering, whose talk on “Pricing 
Bundles” 


Laundry outlined how to 


‘let the customer know what he is get 


ting for his money. Mr. Isaacson pre 
sented the system of pricing in effect 
at the AIL and talked about pricing 
by the pound versus piece pricing. 

The last speaker of the convention 
was Victor D, Oakley, director of edu- 
cation, Sta-Nu Corporation, who told 
the group that the time has come 
when it is absolutely necessary for 
professional plant management to lead 
employees rather than push them into 
producing better work in the plant. 

The annual banquet was held in 
the hotel on Friday evening and en 
tertainment was provided by a ma- 
gician who presented a series of va- 
nieties. 

After the business 
Saturday morning members of the 
convention attended the opening day 
festivities of the fall running at 
Churchill Downs race track. 

The Kentucky group’s directors are: 
J. W. Terry, London; Carl Gaines, 
Frankfort; Matt DeBoor, Lexington; 
C. A. Goodman, Jr., Glasgow; Gregg 
Spaulding, Louisville; Walter Boone, 
Elizabethtown; E. A. Mall, Louisville; 
Cliff Thompson, Lexington; J, E, Os- 
borne, Louisville; Richard Fairhurst, 
Paducah.—Harry Yeates 


meeting on 
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she’s sold 


on your laundry 


...DeCause 






you use 


ORTHOLATE 


and other Diamond 
quality products 


a 
Pg 


On towels, especially, any laundry worth its soap can outclass a home 


washing. But it takes a white-as-new, clean-smelling, soft-piled bundle 
to convince a lot of ladies. 

That’s your cue for ORTHOLATE. DIAMOND makes this soap-saver by 
fusing each flake of orthosilicate with complex phosphates. The com- 
bination lifts whiteness retention and burrows into thick nap to dig out 
soil. ‘Towels live longer, too. 

Customers keep coming back—with bigger bundles—for work like 
ORTHOLATE turns out. Phone your nearby D1AmMonp distributor today. 


December 15, 1956 


Diamond Laundry Detergents + Sours + Blues 


Gia Diamond 
eoikhite = 

Nd - - = 
oem €CTRemicals 


R 


Diamond Alkali Company ° Cleveland 14, Ohio 
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More Power to “Em 


Colorado plant acquires packaged boiler 


said to be the biggest ever delivered 


By HENRY MOZDZER 


THE 750 HORSEPOWER BOILER inches w.g. forced draft at halt fire foreseen emergency the new packaged 
installed at City Elite Laundry in and 7 inches at high fire. The whole boiler can be converted to take #6 oil 
Denver, (¢ olorado, last May is said to unit is controlled by a 60 hp. motor in a matter of minutes if necessary 
be the largest packaged boiler ever fan in the combustion burner, The boiler, in fact, is equipped with 
delivered. While natural gas is used at the an electric heater to warm the oil be 


The big beauty stands about three present time, in the event of some un fore it goes into the unit. 


men high and its 22-foot-long tank 


contains some 265 214%-inch tubes. 





Empty it weighs 66,000 pounds or 33 
tons, It was trained in by flatcar from 
New York State to the heart of the 
Rocky Mountain Empire, a distance 
of nearly 2,000 miles. It’s a big boiler 
and it was designed to do a big job. 

According to plantowner Harris 
Larson the new unit has brought 
about Mmalhy economies in plant oper- 
ation. 

For one thing, it replaced the old 
power plant consisting of three sepa- 
rate boilers: a 100 hp. fire-tube, a 150 
hp. water-tube and a 100 hp, pack- 
aged steam generator. 

With the old equipment it used to 
take two hours to get up enough 
steam to start plant operations, And 
the boilers had to be kept going all 
day long because their age did not 
permit their developing more than 90 
pounds of steam, This meant slow 
drying time at the presses. 

Now with the new packaged unit 
it is possible to develop 120 pounds of 
steam in about 20 minutes and deliver 
110 pounds to the presses. Finishing 
production has increased accordingly, 

And when the unit hits its peak it 
automatically modulates down to be- 
tween 30 and 50 percent of rating to 
coast along at half fire most of the 
day. 

Like its predecessors, the packaged 
boiler operates on natural gas, but the 
big difference now is that it uses much 
less gas. On peak fire the old boilers 
burned 440 cubic feet of gas per min- 
ute. The new system is said to burn 
only 50 to 60 percent of the amount 


of gas previously used. 





The gas pressure is 10 pounds go- 
Top: Jockeying king-size 33-ton boiler down narrow alley and into position represented no 
mean feat in itself. Installation cost City Elite Laundry around $6,000. Above: Installed boiler 
. dwarfs maintenance man James Brophy who points out boiler's electric oil heater unit. Return 
As for = pressure some into the tank, at rear, is also electrically heated to keep condensate at 170 F. Condensate preheats 


chamber, the new boiler has 2% 


ing into the 6-inch gas line, but this 
is reduced to 5 pounds at the boiler. 


plant's well water 
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UNLOADING TUMBLER 
for conditioning or drying 


Here is one of the fastest and most efficient un- 
loading tumblers on the market. Automatically 
unloads in approximately 12 seconds! And its 
large (34-inch) door opening makes loading 
almost as fast! Capacity: 100 pounds dry weight; 
available in both steam and gas-heated models. 

Ruggedly built by the world’s largest manu- 
facturer of commercial drying tumblers, you can 
depend on the Huebsch Unloading Tumbler to 
do a big job in your plant... now and for many 
years to come! 


Contact your Huebsch jobber or write 
for complete details. You will find 
the price surprisingly reasonable. 


UEBSCH 


MANUFACTURING COMPANY 
3775 N. Holton St., Milwaukee 1, Wis. 
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Profiting by Emergeney 


We'll Be There to Meet You 








Expanding woter facilities hove not allowed our customers to park on the 
Erie Blvd. side. 3 Hour will go one better. We will meet our customers on 


Water Street in front of the State Tower Garage. Yes, our RED SHIRT CAR 
HOPS will teke your leundry and dry cleaning ct the curb. So stey in your 


car, please, 


HOUR LAUNDRY 
and DRY CLEANING, Inc. 








244 Erie Bivd. E. Phone 2-8080 





Three Hour Laundry and Dry Cleaning, Inc., Syracuse, 
N. Y., faced loss of business when the city tore up the 
street in front of its Erie Blvd. store to install water lines. 

Rising to the occasion, the firm quickly inaugurated a 
special car service on Water Street nearby. It employed 
car hops, uniforming them in red shirts, to take Jaundry and 
drycleaning at the curb so that customers wouldn’t have 
to leave their cars or look for parking space. 

And further capitalizing on the situation, the firm placed 
the newspaper ad shown above to publicize the emergency 


service. 


Special Days Booklet for 1957 


“Special Days, Weeks and Months in 1957,” 
listing of more than 300 business promotion events, legal 


an annual 


holidays and religious observances, has been released by the 
United States Chamber of Commerce, Prepared especially 
for businessmen, the 48-page booklet enables advertisers to 
tie in their promotion plans with national celebrations. 

{As a companion piece, the Chamber also has published 
the “Trade Promotion Planning Calendar.” This is a 26-page, 
spiral-bound book of large block calendars that includes a 
chronological listing of special days and weeks in each 
month. 

These two booklets may be obtained for 
from the United States Chamber of Commerce, Domestic 
Distribution Department, 1615 H Street, N. W., Washing- 
ton 6, D.C. 


50 cents each 


Bilingual House Organ 


Consclidated News, the large and lively monthly house 
organ of Consolidated Laundries Corporation, has come up 
with something new in emplovee publications. Located in 
the metropolitan New York-New Jersey area, the large laun- 
dry and linen supply company has a growing number of 
Spanish-speaking employees. For their benefit the News 
is now translating its main feature articles into Spanish. 
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Linen Suppliers Reactivate 


Linen and towel suppliers in 11 Southeastern states were 
nvited to attend an organizationa) meeting of the South 
eastern Linen Supply Association, December 14 and 15 at 
the Dinkler Plaza Hote) in Atlanta, Ga. The Interim Com 
mittee tor reorganization is composed of Lou A, K)itzner, 
chairman, Memphis; Percy W. Brower, Jr., 
B. R. Cohen, Atlanta; B. B, Goldstein, Miami; G. E. Raby, 
Memphis; Peter Spalding, Jy., Louisville, and Milton Wein 
Atlanta, 


Birmingham: 


stem 


Bay States Sponsor Exhibit 


The Massachusetts Laundryowners’ Association, Inc. and 
the Cleansing Plant Owners of Massachusetts ran an exhibit 
room at the recent Men's Apparel Club Show in Boston, in 
order out to the and retailers the 
mutual problems which these industries face in serving the 
consumer, On hand to answer questions and pass out AIL 
and NID literature were members Bill Creighton, Glenn 
MeCrillis, Jr., Russ Goldsmith, Me) Crosby, Ed Morgan and 


Art Gillis. 


to point manutacturers 


Californians Choose New Slate 


At its recent convention the California Laundry and Linen 
Supply Association elected the following officers: president, 
Jack E. Bariteau, Consolidated Laundry, San Jose; first vice- 
president, G. Grenville Whyte, Southern Service Co., Ltd., 
Pomona; second vice-president, Jack Elberling, Peerless 
Laundry Co., Oakland, and treasurer, W. A. Bradley, Enter- 
prise Laundry & Linen Supply, Fresno, John E. Logan, 
Sparkle Cleaners, Bakersfield, was reelected secretary, Rob- 
ert M. Place is executive secretary. 


Cleveland Twins Share Suceess 





—< 
4 
\ 
v7, 
Being twins is not the only 
Mary Jane and William E. Kenney, pictured above. The 
unanimous election of Mr. Kenney, assistant manager of The 
Davis Laundry & Cleaning Company, Cleveland, Ohio, to 
the presidency of the Laundry Institute of Cleveland fol- 
lowing closely on the election of Miss Kenney as the first 
woman president of the Advertising Production Club of 


Cleveland indicates mutual qualities—ability and 
success. Both were vice-presidents of their respective o1 


characteristic shared by 


other 


ganizations last year. 

Father of the pair, Bill Kenney, Sr., vice-president and 
general manager of The Davis Laundry & Cleaning Com- 
pany, was the first president of the Cleveland Laundry In- 
stitute, serving from 1943 to 1949. 
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Bic Trurus Asout BUSINESSPAPERS 


When a Good Businesspaper Editor Goes to Work. There’s 


NO TIME LIKE THE PRESENT--AND THE FUTURE 


In selecting a radio today. . . would you settle 


for a crysta) set? 


Everybody knows crystal sets are Old Stuff. And 
lots of articles and news in today’s business mag- 


azines are Old Stuff, too. 


Check the timeliness of the business magazines 
you receive, those you pay for and those you 
get free. Articles and news on yesterday’s sub- 
jects can't help you build today’s profits—or 


tomorrow’s. 


It’s easy for a publisher to bring you Old Stuff. 
All he needs to do is sit back, watch what a more 
aggressive magazine publishes, and copy it one 
or two months later—and often, long after that. 


This magazine and Donnelley’s other magazines 
are used to being copied. As professional publi- 
cations they’re expected to be well out in front, 
bringing helpful news and articles to you and 
their other 65,000* readers when you need them 
—even before. As leaders, they can only be 
followed. For example, 


What happens when a Donnelley magazine origi- 
nates a 34-page special editorial section on a 


particular subject, helping readers build business 
and increase profits? 


A competitive magazine, claiming “the time 
is ripe,” begins to cover the same subject— 


three months later! 


What happens when a Donnelley magazine orig- 
inates a complete, well-illustrated, authorita- 
tive, ‘‘how to do it’’ case history on a project in 
California? 
A competitive magazine, following the 
leader, publishes the story (almost word- 
for-word) in a_ rehashed version—five 


months later! 


There’s a long list of Donnelley “firsts” which 
later hit the pages of competitive magazines as 


“also rans.” 


When competitive magazines lift our ideas, we 
compliment them on their sound, although de- 
layed, editorial planning. 


“Imitation is,” they say, “the sincerest form of 
flattery.” But we can’t dwell on that. We’re busy 
lining up a wealth of important New Stuff. 


You May See Some of It Later in Other Magazines, 
But You'll Read All of It First in 


STARCHROOM LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


OREGON 9-4000 


Published by the Business Papers Division, The Reuben H. Donnelley ¢ or poration 


* 65,114 Average Total Number of Subscribers, ABC Publisher’s Statements for six months period ending December 31, 1955 
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Laundry News Notes 
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NORTHVILLE, MICH. — A new 
laundry and drycleaning drive-in has 
been opened by Mr. and Mrs. John Me- 
Allister, operators of Perfection Laun- 
dry and Dry Cleaning Co. of Plymouth. 


LEMONT, ILL.—Herman Hagen is 
the operator of the New Lemont Laun- 
dromat, 327 Canal St. 


INDIANAPOLIS, IND.— Dean and 
Helen Berry have opened Helen’s Auto- 
matic Laundromat, 7829 W. Washington 
St. 


ORTONVILLE, MINN.—Lake Rexzion 
Laundry, located on Madison Ave., was 
scheduled to be opened by Mrs. Martin 
Haanen. 


URBANA, ILL.—Model Laundry Co., 
518 N. Neil St., has been completely re- 
equipped, it was announced by William 
C. Fox, general manager. 


WORTHINGTON, OHIO — Bob and 
Valerie Rodgers have announced the 
opening of Worthington Laundromat at 
Chase and High Sts. 


BRIGHTON, MICH.—L. Fairchild 
and D. Kohnert have purchased Brighton 
Automatic Laundry, 420 W. Main St., 
from the Harry Elgie family. 


COLUMBUS, OHIO — William and 
Carolyn Reiser have announced plans 
for opening Broadleigh Laundromat and 
Shirt Laundry at 2938 E. Broad St. 


SPARTA, ILL.—Donald Diehl has an- 
nounced plans to reopen Hillside Laun- 
dry, which was closed in June. Mr. Diehl 
was recently discharged from military 
service. 


PAXTON, ILL, — E. S. Best has 
opened a Laundromat in a new building 
at the rear of his home at 327 E. Frank- 
lin St. 


CHICAGO: The Chicago Laundry- 


owners Association held its eighth annual 
dinner-dance at the Morrison Hotel on 
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November 17, 1956. Over 400 plantown- 
ers and members of the allied trades at- 
tended. Also present for the first’ time 
was the entire executive board of the 


International Laundry Workers Union. 


BURLINGTON, LOWA—A new shirt- 
finishing unit has been added at Sickel’s 
Launderers and Dry Cleaners, 219 N. 


Seventh St. The plant has undergone 
complete remodeling in the last year. 


GRAFTON, WIS. — Marg’s Wee- 
Wash-It Laundry has been opened on 
Highway 57. 





LARAMIE, WYO.—A grand opening 
was held recently at Bonar's Supply 
Service Laundry by Mr. and Mrs. John 
Bonar. 


OTHELLO, WASH.—Plans for expan- 
sion of Othello Laundromat, First Ave., 
were announced recently by Gayle and 
Bud Moon, operators. 


VANCOUVER, B. C., CAN.—Andrew 
R. Bernard recently assumed the presi- 
dency of his new firm, Bernard Laundry 
Services, Ltd., of which he is general 
manager, Mrs. Margery E. Sheasgreen 
has been appointed secretary-treasurer 
and a director, C. F. (John) Glasgow 
assistant manager, and Arthur C. Courte- 
nay plant manager. The company is the 
successor to Vancouver's IXL Laundry. 





SAN DIEGO, CALIF.—A, B. Warner 
has opened a self-service laundry at 4529 
University Ave. 


STROUD, OKLA.—Five new washers 
have been added at Bolen’s Laundry, 311 
W. Third. The laundry is owned and 
operated by Mr. and Mrs. Percy Bolen. 


SAN ANTONIO, TEX.—Employees of 
Slater-White Laundry have qualified for 
a “Fair Share United Fund Award” by 
making a group contribution equal to one 
hour’s pay a month for 12 months, it was 
announced by Vernon Willoughby, 
United Fund drive chairman. 


BROWNSVILLE, TEX.—New equip- 
ment has been installed at Sunshine 
Laundry, 314 E, Eighth St.. owned by 
E. C. Ouellette. 


SANTA ANA, CALIF.—New = dry- 
cleaning equipment has been installed in 
Sanitary Laundry and Dry Cleaners. 


LAS VEGAS, NEV.—New equipment 
has been installed in Nellis Air Force 
Base Laundry, it was announced by 
Lieut. John H. Comey Il, base laundry 
officer. 


LOS ANGELES, CALIF.—Notice has 
been given of the intended sale of Aron’s 
Laundromat, 5504 W. Pico St., by Arthur 
4. Arons to Henry Berkowitz. 


SAN ANTONIO, TEX.—Frank W. 
Patton, owner of San Antonio Laundry 
and Cleaners, recently announced the 
opening of a fifth addition at 4600 
Blanco Rd. The main plant is at 226 FE. 
Market and the other locations are at 
Jeflerson Village, Dell Village and North 
Towne Plaza. 


LITTLETON, COLO. — Reinke Self 
Service Laundry, owned by Arthur P. 
Reinke, has been moved to larger quar- 
ters in a new building at 240 W. Alamo 
St. 


ALINE, OKLA.—Mr. and Mrs. R. C. 
Shipler have purchased Aline Laundry 
including the building from Mrs. Millie 
Woods. 


LOS ANGELES, CALIF.—Victor W. 
Bowyer has given notice of intention to 
sell South Western Laundramatic and 
Dry Cleaners, 8825 S$, Western Ave., to 
Romaine Fielding & Associates, Inc, 


WICHITA, KANS.—A state chapter 
of the Kansas National Association of In- 
stitutional Laundry Managers was formed 
on October 13, 1956, at the Lassen Ho- 
tel. Jack Wilson, laundry manager at the 
Larned State Hospital, was elected 
president: Thomas Dooley, manager of 
the Kansas State Training School Laun- 
dry at Winfield, vice-president, and Roy 
Lewis, engineer and laundry supervisor 
at Wesley Hospital, Wichita, secretary- 
treasurer. Lynn Stuart, field representa- 
tive of Wyandotte Chemicals Corp., 
spoke on “Washroom Technique and Pro- 
cedure.” A trip through the Lassen 
Laundry was conducted by John Snyder, 
laundry manager. Walter Trombold, 
president of The Reid Supply Co., Wich- 
ita, was the liaison between LCATA and 
NAILM and also assisted in the organiza- 
tion procedure. 


OAKLAND, CALIF.—Fairfax Laun- 
dromat, 5319 Foothill Blvd., is now un- 
der the management of John and Lois 
Shea. 


HUTCHINSON, KANS. — Conducted 
tours were part of the grand opening 
celebration held at Ineeda Laundry re- 


STARCHROOM LAUNDRY JOURNAL 
































1546 Edison St., Dallas 7, Texas 
7402 Sunset Blvd., Los Angeles 46, Calif. 


1355 Market St., San Francisco, Calif. 


3549 N. Clark St., Chicago 13, Ill. 
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ALD, INC. 


The Prudential Bidg., Room 1704 Jacksonville 7, Fla. 


ALD New York, Inc., 511 W. Coldspring Lane, Baltimore 10, Md. 





32 47th Road, Long Island City 1, N. Y, 


Inc., 10- 


’ 


ALD New York 
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.¢——Tmprove Your 
abric Finishing 






Several plant superintendents have 
asked, “How can we properly pad 
and cover the Prosperity Cabinet 
Bosom-Body Press?” 
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You know that to use the proper pad and cover 
expressly made for a specific press is to obtain the 
desired high standard of quality work. We rec- 
ommend that you use a Stadham Nylon Felt Pad 
and a STAD-SPUN F Cover to help you produce 
the finest work from your Prosperity Cabinet 
Bosom-Body Press.* The 1” thick Nylon Felt is 
napped on both sides to give the resistance needed 
for the pressures used in this unit. It provides a 
firm, yet resilient cushion for the shirt. The non- 
slip, non-stick STAD-SPUN F Cover is long 
wearing and treated with the proper stiffness to 
increase production and keep the entire padding 
assembly in place for a long time. 


*We also have the exact specifications for Ajax, 
American, Forse and Unipress Cabinet Bosom- 
Body Presses. 


8 
Reet aE 


= 


Call your distributor—he will 
help you with your press 
maintenance problems. Or 
write for a “Glossary” that 
defines the various types and 
uses of STAD-SPUN and STAD- 
TEX Press Covers, 


STADHAM 


COMPANY, INC. 
HEXAGON DIVISION 


1825-31 N. 20th ST. PHILADELPHIA 21, PA. 
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cently. The plant replaces the one which 
burned last March. 


OCEAN PARK, CALIF.—William and 
Hilda Kolker have given notice of inten- 
tion to sell Main Street Laundromat, 2704 
Main St., to Dortha Evelyn Brown. 


CORPUS CHRISTI, TEX. — New 
Method Laundry and Cleaners has been 
moved to a new location at 1708 Brown- 
lee. Harold Marshall is the owner. 


PASADENA, CALIF.—James A. Baker 
has given notice of intention to sell 
Washette Laundry, 1040 E. Walnut, to 
Earl William Jones. 


HOLLYWOOD, CALIF.—Notice has 
been given of the intended sale of Mar- 
cal Laundry, 6015 Hollywood Blvd., by 
Saul Roth to Albert Roth. 


BURLINGAME, CALIF.—Sno-White 
Launderette and Cleaners has _ been 
opened by John and Ann Sklavos at 1107 
Burlingame Ave. 


EATON, COLO.—Mr. and Mrs. Joe 
Koenig have sold Eaton Cleaners to Mr. 
and Mrs. Gilbert Wolfe. 


MERCEDES, TEX.—New equipment 
has been added at Queen City Laundry. 


EAGLE ROCK., CALIF.—Notice has 
been given of the intended sale of Colo- 
rado Laundromat Corp., 2210 Colorado, 
by Roy J. and Louise M. Smith to Vernon 
W. and Bettie Sheehan. 


PURCELL, OKLA. — Tidwell Laun- 
dry has been opened by Mr. and Mrs. 
Don Tidwell. 


TUCSON, ARIZ.—A fourth drive-in 
launderette has been opened by Oliver 
Drachman, at E. Broadway and Norris 
Ave. 


DILLON, COLO.—Antlers Laundro- 
mat has been opened by Red and Unis 
Johnson in the Timberrib Bldg. 


EAGLE LAKE, TEX. — Simmons 
Laundry and Cleaners, previously known 
as Snow White Laundry and Cleaners, is 
now located in the former Baptist Church 
building at Lake Ave. and Church St. 


LOS ANGELES, CALIF.—Alex and 
Clara Naday have given notice of inten- 
tion to sell Sun Crest Automatic Laun- 
dry, 1438 N. Crescent Heights Blvd., 
to Merwin and Rue Ann Lucas. 


HOLLIS, OKLA. — Truman Plumlee 
recently announced that he has pur- 
chased Roles Laundry on E. Broadway, 
and will assume management of the 
business after January 1. 


TULARE, CALIF.—H & H Laundry, 
327 E. Inyo St., was destroyed by fire 
recently, 





HOLLYWOOD BEACH GARDENS, 
FLA.—A permit for the construction of 
a commercial building was issued to 
Monarch Laundry. 


SARASOTA, FLA.—An official open- 
ing was held recently at Ringling Boule- 
vard Laundromat, 2283 Ringling Blvd. 


DAYTONA BEACH, FLA.—Mr. and 
Mrs. John J. Moore have purchased a 
launderette at 125 Bay St. from John H. 
Weehunt. 


HOLLYWOOD, FLA. — Ruth and 
Jimmy Paul are the new owners of Laun- 
drelux, 1738 Young Circle. The plant was 
formerly Fleur De Lys. 


WASHINGTON, D. C.—A 
vault has been added at Pioneer Laun- 
dry Corp., 920 Rhode Island Ave. 


storage 


COCOA, FLA. —A_ new launderette 
was scheduled to be opened on Cause- 
way Rd., under the management of Bill 
Martin. 


LAKE WORTH, FLA.—Paul Desch 
has sold Smith Laundry Co., 119 S. H 
St., to Southern Linen Supply and Laun- 
dry Co., Inc. 


MONTGOMERY, ALA. — Moderniza- 
tion and new additions to the main plant 
of Empire Rouse, launderers and dry- 
cleaners, located at 1038 Adams Ave., 
were announced by C. T. Fitzpatrick, 
president. A new branch office is being 
completed at 1609 S. Decatur St. 


CLEARWATER, FLA.—Construction 
is under way on a laundry establishment 
on Seminole St. 


MARYVILLE, TENN.—Yukon Laun- 
dry and Dry Cleaners has been opened 
by Harold W. Brooks and James W. 
Smith, Jr., on Howard Jones Rd. Two 
pick-up stations will also be opened on 
Morgantown Rd. and Old Knoxville 
Highway. 


MIAMI, FLA.—Spic and Span Laun- 
dry will be opened at 9835 N. E. Second 
Ave. 


COVINGTON, VA.—A storage vault 
has been added at Ayers Laundry and 
Cleaners, 111 Prospect. 


WASHINGTON, D. C.—Gerald Hay- 
den, general manager of Morningside 
Laundry, recently presented the key to 
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an old laundry truck, donated by him 
and converted into a mobile kitchen 
unit, to Mrs, Elizabeth Smith, president 
of the Ladies’ Auxiliary, Silver Spring 
(Md.) Fire Department. 





HINTON, W. VA.—Keaton’s Laundry 
recently completed extensive improve- 
ments to both the exterior and interior 
of its plant. 


WEST BOYLSTON, MASS.—Muir’s 
Laundry Inc., 205 Chandler St., Wor- 
cester, has announced plans for construc- 
tion of an addition at 205 W. Boylston 
St. 


TROY, N. Y.—Alvin Straight, presi- 
dent of the Troy Laundry Owners Asso- 
ciation, presided at a round table discus- 
sion at the organization’s annual dinner 
meeting held on October 18. 


CLARKSBURG, W. VA.—lIsaac_ J. 
Coston, general manager and secretary- 
treasurer of Empire Laundry Co., recent- 
ly announced that the firm had sold its 
building and that operations would cease 
as of November 10. 


ITHACA, N. Y.—A new building is 
heing erected at 527 W. State St. for Cor- 
nell Laundry and Cleaning Center, now 
located at 110 8. Aurora St. 


HUNTINGTON, W. VA.—A _four- 
month modernization program has been 
completed at White Way, Inc., 1001 16th 
St., formerly White Wet Wash Laundry. 
4 branch office is located at 413 11th St. 


NORFOLK DOWNS, MASS.—Dam- 
age was estimated at $100,000 in a 
three-alarm fire that leveled Merrymount 
Laundry on Holmes St. 


STAMFORD, CONN.—A short cir- 
cuit in the wiring of an electric heater 
was blamed for a fire that did considera- 
ble damage to the second-floor office of 
White Mountain Laundry and Cleaning 
Service, 336 Elm St. 


SPRINGFIELD, MASS. — Russell P. 
Dale, Sr., treasurer of Massachusetts 
Laundry Owners Association, has been 
selected as co-chairman of the Industrial 
and Commercial division of the 1956 
YMCA membership campaign. 


BOSTON, MASS. — Damage is esti- 
mated at $20,000 in a fire that swept 
the Cullen-Galligan Laundry on East St. 


ISLIP, N. Y.—A_ storage vault has 
been added at Islip Sanitary Laundry, 


Inc., 34 N. Saxon Ave. 
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Laundries 
increase 
production 


80%, 


or more with this 


Bunn 
Package Tying 





Machine 








80% production increase with one machine! Seems incredible, 
doesn’t it? But it’s true .. . when you twine tie your laundry 
with a Bunn Package Tying Machine. Here’s why: 
Bunn Tying Machines are fast .. . at least five times faster than 
old fashioned hand tying. If your present hand tying operation 
requires 8 hours a day to keep up with high-speed equipment, and 
a crew of fast sorters and checkers, that same volume can be turned 


out on one Bunn Machine in 11% hours or... less. That gives you 
at least 612 hours additional productive time every day a defi- 
nite gain of 80% or more in man hours... without increasing yout 


payroll one cent. 
Here are other ways Bunn Tying Machines save time and money: 
Automatic adjustment: Any size or shape box or bundle is tied in the 


same speedy time... no time lost for manual changeovers 
Controlled tension: The strong twine is never too tight or too loose 
_ can't cut into packages ... can’t slip off . . . reduces wrinkling, 


crushing and bundle breakage. 

No waste: Automatically uses just the right amount of twine 
Slip-proof knot: The exclusive Bunn knot can’t come undone even 
with rough handling . . . pilfer-proof, too. 

Simple operation: Inexperienced operators become experts in min- 
utes. Operation is fatigue-less and completely safe. 

Bunn Package Tying Machines are used by laundries of every size 
cee for faster, better, economical tying. 


PACKAGE 
TYING 
MACHINES 
Since 1907 










B. H. BUNN CO., 7605 Vincennes Ave., Dept. $1-126 Chicago 20, Ill. 
Export Department: 10406 South Western Ave., Chicago 43, Ill. 


MAIL COUPON NOW FOR MORE FACTS 
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t 

' B. H. BUNN CO., pept. SL-126 
GET THE 7605 Vi : 
WHOLE STORY ‘ incennes Ave., Chicago 20, Ill. 
Send today for 8  [) Please send me a copy of your free booklet. 
this fact-packed ] ‘ R 
booklet, which i (CD Please have a Bunn Tying Engineer contact me. 
illustrates the | 
many advantages 7 Name 
of Bunn Tying ; 
Machines. 
Or let a Bunn ; Company 
Tying Engineer 
show you. ' Address 
No obligation. i 

si H City Zone State 


69 














STANDARDS RECORDS 





JOB EVALUATION 


METHODS TRAINING 


The best program is built very 
much like a house, says Russ 
Rose. It must begin with a solid 
foundation upon which every 
thing else must rest 


Controlling the Cost of Labor 


Cost reduction programs must be sound, 


continuous and all-inclusive to succeed 


Staff 


IN SEARCHING for something with 
which to preface my discussion of la 
bor costs, I ran across this in the 14th 
Chapter of Proverbs: “In all labour, 
there is profit.” 

Some of you may not be in whole 
hearted agreement with this. At least, 
vou mav challenge the ratio of labor 
to profit! This becomes especially ap- 
parent when we attempt to compare 


the cost of labor to the profit figure 


on the operating statement. 

Stabilizing these two on an even 
somewhat reasonable basis calls fol 
clear-visioned planning—a vital part 
of good control. 

The development and application 
of good management controls can pre- 
sent some real challenges. Not the 
least of these is that everpresent task 
of controlling the cost of our largest 
single expense item—labor, or wages 
paid fol labor. 

Step by step, year by year, laun 
dry wages have been rising, This has 
been true throughout the nation, From 
all indications, they are going to con- 
tinue to rise. 

Because of the magnitude of the 
cost of labor in laundries, any increase 
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By RUSSELL J. ROSE 


Mr. Rose is staff assistant of the 
AIL’s Production and Engineering 
Department He presented — this 
speech at the Institute's annual 
convention held this year in Den 


ver 


in this expense should start you and 
your management looking for every 
means to offset that increase, 

There are 
increasing costs on the insufficient 
supply of qualified employees—peo 
ple who will give a day's work for a 
day's pay. 

Perhaps you are among those find 
ing it difficult to employ competent 
personnel, Here. you Can raise Wages 
to attract and keep qualified employ 
ees, or you can scrape the bottom of 
the labor barrel. In either case, you 
can expect higher labor costs. 

Unfortunately, there are still those 
who feel that low wage rates mean 
low labor costs. On the contrarv— 
this has the reverse eftect. Wage rates 
themselves have only a limited effect 


on profits. In has been clearly sub- 


those who blame these 


Assistant, American Institute of Laundering 


stantiated that it is the utilization of 
the labor hours that we buy with ou 
wage dollars that affects profits. 

Everything that | have ever read 
or heard about the subject indicates 
that we have always known that costs 
can be reduced only by the elimina- 
tion of waste. It has taken many years 
for us to mature to the realization that 
waste is not inevitable, but is the 
product ot inadequate management. 
Unfortunately, it has taken even more 
vears to face up to the fact that the 
greatest waste is the ineffective use 
of personnel. 

Now and then we become imbued 
with the control of labor costs, and 
really concentrate on it. These short, 
over-powered cost-reduction programs 
simply do not do the job. This control 
must be an inseparable part of the 
continuing processing operation itself. 
This calls for a positive approach. 

Going about this is not as difficult 
as it may seem, on first analysis, There 
are some very basic steps. | call them 
prerequisites to control, 

I prefer to illustrate these necessary 
prerequisites by comparing the over- 


Continued on page 72 
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WO A . ..a complete stain removal 


‘‘laboratory’’ in one convenient kit 


This is a liquid titanium 
stripper for fugitive dye 
stains 














This is for all oily-base 
stains such as paint, lip- 
stick, grease, etc. 





oy 








a 


Here, in the “W. flson Stain Removal Kit’ you'll find 





re WY This is a powdered strip- 
ay 


per especially good on everything you need to remove spots and stains that 
black dye stains .. ..also don’t_-eome out in your regular laundering process. 
for neutralizing InkGo ith these 5 famous products you can take out 99% of 


“all stains commonly found on washable articles. And 

you'll take them out faster and easier — with less pro- 

A ductive labor time, less effect on tensile strength—than 
is possible with ordinary stain removers. 

The “Wilson Stain Removal Kit’ enables you to do 

away with that “medicine chest’’ collection of risky 

This is for rust and fruit chemicals and assorted preparations — to know that 

J stains practically every stain you come across can be 

thoroughly and safely removed with one of these 5 

Wilson stain removers. 

What's more — when you buy a complete “Wilson 
Stain Removal Kit’ you save 10% compared to buying 
each of the 5 products separately. Free spotting bottles 
too. Good jobbers everywhere carry “Wilson Stain 


FREE Removal Kits” ...order one this week. 


=< 3 New "Shirt Launderer’s Spotting Guide.’ Handy wall chart lists 19 common stains, shows 
what to use to remove them. For a copy write A. L. WILSON CHEMICAL CO., Kearny, N. J. 
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Continued from page 70 
all program to the building of a home 
—a two-story home, 

In the construction of such a build- 
ing, we would not start with the roof, 
which here will represent control. In- 
stead we must begin with a good solid 
foundation. I have coupled two ot 
them here! 


Methods—training—closely allied 


This calls for careful study of ex- 
isting methods, handling procedures 
and layout. Taking the “work” out of 
each operation, utilizing your ingenu- 
ity and the ideas of others, These 





ideas are limitless, and need only 
your ability to apply them. 

Sometimes this calls for a change in 
equipment location. Although it usu- 
ally appears expensive, the rearrange- 
ment of equipment to simplify a job, 
reduce handling or otherwise facili- 
tate a methods improvement can reap 
a harvest in reduced labor costs. 

Employees selected to perform 
these simplified jobs must be_ thor- 
oughly trained in these new methods. 
We must stop throwing jobs at opera- 
tors! 

Remember, when you bring a new 
emplovee into a job in your plant that 
employee is a stranger in the laundry. 


@ ® STARCHES FOR BETTER LAUNDERING 





5 shirts for the cost of 3 
with Non-congealing Cameo 5 02. Starch 





Non-congealing, 5 oz..Cameo Starch cooks 
faster, penetrates deeper... costs less to use! 


Yes! Now, with Staley’s economical 5 ounce Cameo 
Starch, you can finish 5 shirts for every 3 you used to do 
the more expensive 8 oz. way. Non-congealing Cameo 
Starch cooks to a satiny smoothness in just 5 minutes, 
holds even fluid consistency until used, and penetrates 
fabrics evenly, thoroughly. Start now getting more from 
your starching dollar with Cameo. See your Staley rep- 


resentative now for more information. 


A.E. Staley Manufacturing Co., Decatur, Illinois 


CAMEO 


LAUNDRY STARCH 


1S FR 
00"? FROm @ 
© , 
@ 4 


Staleys 


QUALITY LAUNDRY PRODUCTS 


Staley’s manufactures a com- 
plete line of commercial laundry 
starches for sizing at various 
concentrations and for all types 
of laundry work. 





She is frightened by the strange noises 
and the machinery. These are the 
noises that you take for granted, Be 
sure that you give that new employee 
every opportunity to become oriented 
to her new surroundings. 

Then make certain that you use a 
loval emplovee for training her. Don't 
leave the new gir) to learn for herselt 
because nobody there knows how to 
train or recognizes the importance ot 
good training. It is only through 
proper training in the proper tech 
niques of doing the job that we can 
expect her to perform that job at the 


lowest possible cost. 


Job evaluation 


Here we evaluate to establish the 
relative worth of one job to other jobs 
in the organization, This has nothing 
to do with the general wage level. 
It simply eliminates inequities in rates 
paid, These are the inequities that 
bring on unrest, dissatisfaction and 
usually result in rapid turnover and 
unreasonably high labor costs, 

Job evaluation won't solve all labor 
problems—but it, too, will help! It 
has brought some order to the hap 
hazard methods commonly used to as 
sign wage rates to jobs. It does not 
replace bargaining. Instead it can 
make such bargaining and the pay- 
ment ot employees more systematic 
and orderly. 

Important (please remember this 
Evaluate the job, not the person on 
that job. 


Standards—then records 


Every employee, regardless of the 
job that employee performs, likes to 
know what’s expected of him. Here 
we need yardsticks—commonly _re- 
ferred to as standards, Standards 
should be established for every job in 
the plant for control purposes. This is 
true whether we use them for incen- 
tives or not. 

We should establish standards even 
on indirect labor—those that might 
not be covered by any type of incen- 
tive, If nothing else, we should es- 
tablish a ratio showing the number 
of hours of direct labor for every hour 
of indirect labor. This, too, provides 
a yardstick, It is believed by some that 
industry's greatest potential savings 
in labor lie in the control of this in- 
direct labor. 

With standards to let employees 
know “what's par for the course” we 
must then control through the use of 
a simple, adequate system of produc- 
tion records. These records should tell 
management exactly what is being 
performed at each work center—at 
least on a daily basis. They should 
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be used by management for control 


purposes. They should be kept simple. 


Incentives 


The most common request we re 


ceive is “Send me an incentive plan. 


All of these other prerequisites to 
good labor contro) stand alone. This 
one requires their support. It cannot 
stand alone. 

[rice ntives are not «l panacea ol al 
cure-all, as commonly believed. Most 
of the gains you can expect from in 
centives will come trom  these_ pre- 
requisites. But—a good incentive pro- 
gram, preceded by these, wil) assist 
materially in reducing and controlling 
labor costs, 


Control 


Now—control. We are ready tor the 
root. 

The type of laundry management 
that has tight control on labor costs— 
the type that is cost-conscious today— 
maintains a timetable schedule of 
workflow in every department. This 
tvpe of management knows. exactly 
what every employee is producing and 
has schedules posted throughout the 
plant Jetting them know exactly how 
they are doing in comparison to that 
schedule. 

The establishment and operation of 
schedules in Jaundries is a must today. 
Every plant uses a schedule of some 
type. Tightening up on that schedule 
however, putting it down on paper— 
and then setting up necessary controls 


ANDREWS REPORT Continued from page 41 


New high employment, for exam 
ple, expected by the board both for 
men and women, indicates a_ basic 
lack of time to do the work at home 
and the greater practical need for the 
laundry. There are 22 million working 
women in America—of whom more 
than half are married women. 

The soaring rate of population, too, 
is making everything in need of ex- 
pansion, including power laundries, 
while technological progress is making 
existing facilities rapidly obsolete. 
Thus, the great growth of population 
and the huge, record-breaking rate of 
plant and equipment expenditures 
augur very well indeed for the future 
of power laundry and power-laundry- 
machinery manufacturing business. 

Our population now is about 168,- 
000,000—far above totals which most 
vital-statistics analy sts had thought 
possible in forecasts of several vears 
ago. It represents a jump of almost 
17,000,000 people, or about 11  per- 
cent, since the 1950 census. This is 
the equivalent of adding to our na- 
tional market another Alabama, an 
other Kentucky and another state of 
Tennessee, Birth rate is high and fam 
ilies larger, while the decreasing death 
rate reflects strides of the chemical 
and medical professions in developing 
antibiotics, vaccines, methods of treat 
ment and other researches likely to 
result in reducing the death rate still 
further and thus helping to maintain 
business, customers and market for 
the laundry trade. 


While the birth rate is high now, 
however, there is evidence that the 
decline in births experienced during 
the World War years will have a di- 
rect effect on the available labor mar- 
ket within the next decade. This 


December 15, 1956 


should provide additional impetus for 
the sale of machinery since a)) indus- 
try will have to produce more goods 
with fewer people. 


Business still expanding 


Expenditures for plant and equip- 
ment are encouraged by the favorable 
economic climate and prospects, as 
well as the evident fundamental] need 
as the country grows. Reflecting con 
fidence in the future, the 1956 expen- 
ditures for new plant and equipment 
in this country are estimated by the 
board at $35,200,000,000, a new high 
record, comparing with the old high 
of $28.700,000,000 in 1955. 

In a sharp uptrend, too, is the net 
working capital of American corpora- 
tions, pointing to ability to finance 


expansions, experimentations, new 





to see that it ’s followed—'s an impor 
tant part of controlling the cost of 
labor. 

Few if any laundries in business 
today could have remained alive with 
out some type of cost control program, 
Stil), you may be thinking that by and 
large. these points are well recognized 
as sound basic principles. They are! 
That's my point; thev are almost too 
wel) recognized in that management is 
prone to claim that it has already con 
sidered each of them. 

This is. of course, all well and good 
—except that they require more than 
mere consideration, They need clos 
and intelligent study. The factual data 
thus disclosed will emphasize their 
true worth in actually helping you in 
“controlling the cost of Jabor” in vom 
plant. 


products and promotions. Net working 
capital of U.S. corporations approxi 
mates $110,000,000,000, compared 
with $101.000.000.000 a year ago 
$95,800,000,000 in 1954, $92,600.- 
000,000 in 1953, $90,100,000.000 in 
1952. $86.500,000,000 in 195] and 
$81,600,000,000 in 1950. Total cm 
rent assets of $209,000,000,000 are 
more than double all current liabilities, 
and cash alone exceeds $50,000,000, - 
O00. 


Great liquid cash position of many 
corporations, as in the case of indivi 
duals, exceeds what is considered 
necessary in precise economic think- 
ing. Much of this saving should be 
convertible into sales through strategic 
and persuasive advertising and selling. 

In any anaylsis, the alert commer- 
cial power laundryowner, given the 
preceding set of economic 
stances, can hardly fail to have a rec 
ord vear of operations in 1957. 


circum- 
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Fig. 1. 
sump pump setup 


low-lying 
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if the buiding Sa, 
includes an independent 
storm water system, the 
pump discharge will be 
connected to it. 





parking lots can be drained of rain water by funneling excess into plant's sewage lines by means of a 





How Plumbing Improves Parking Area 


Four ways to prevent possible flooding 


of plant's paved parking facilities 


THE AUTO AGE has certainly 
changed the pattern of our lives. In 
the laundry and drycleaning industry, 
for example, it has ushered in the 
drive-in and the decentralized-plant 
idea. 

With of the 
customers literally “on wheels,” park- 
ing facilities in and around plant areas 


take on a new significance, Not only 


so many industry's 
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By JOSEPH C. McCABE 


should parking areas be free of dust, 
mud, holes and bumps—they should 
also be properly drained, That’s where 
good plumbing comes in. 

When a building is located on level 
or raised ground there is usually no 
problem in draining the rain water 
that falls on the site in the vicinity of 


the building. In fact, the grade im- 


mediately surrounding the building is 
generally sloped away from the build 
ing for just this reason, It allows the 
water to follow its normal path along 
the terrain and to seep into the earth 
in a natural way. Thus, for buildings 


rainfall 


great problem. 


so. situated, drainage is no 


When, however, the open earth sur 
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Press — 20° higher 


That’s the experience of a midwest 
Jaundry with Yarway No. 20-A Impulse 
Steam Traps... so satisfactory that they 
are now putting Yarways also on 

their 6-roll ironer. 

Yarway Impulse Traps for laundries are 
available in two types—the 14” No. 20-A 
for all light condensate loads on presses, 
puff-ironers, steam mains, etec., and the 
standard Series 60 (sizes 14’ to 2"’) for 
heavier load equipment such as 
multiple-roll ironers and tumblers. 

ALL are designed to get equipment hot 
in a hurry and keep it hot. 

Yarway traps feature stainless steel 
construction, simplicity of design (only 
one moving part), little maintenance, and 
quick availability from over 270 local 
Industrial Distributors. 

Write for a free Laundry Piping 
Diagram and Steam Trap Selector today. 
YARNALL-WARING COMPANY 
129 Mermaid Avenue, Philadelphia 18, Penna. 


IMPULSE STEAM TRAP 


The Impulse that revolutionized steam trapping 20 years ago. 





Yarway No. 20-A Impulse Steam Trap, especially 
designed for light condensate loads. 





Yarway men serve and sell 
from coast to coast... 
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Fig. 2. Dry wells can be used where the underlying soil is porous 
and high enough above groundwater level. Diagram above gives some 
idea of location and construction of dry well 











rounding the building is converted to 
a parking lot and paved then there is 
cause for concern. If the surface of 
this area is paved with asphalt, con- 
crete or similar surfacing materials, 
only a small percent of the rain water 
will be absorbed. And the plantowner 


is faced with a plumbing problem of 
sorts. The easiest solution is to slope 
this area to allow the water to run off 
into the street or to other portions of 
the property where it will drain into 
the earth. 

There are times, however, when it 


is just not feasible for the water to 
drain into the earth because of the 
location of the site and its particular 
grade slope. Then other means of 
draining the area of its expected rain- 
fall must be considered, Such other 
means involve plumbing and may 
consist of (1) connections to storm 
or sanitary gravity systems within the 
building, (2) pumping systems, o1 
(3) dry wells. Here are some specific 
cases: 


Typical problem 


The parking area is located in a 
depression. 
slope, water cannot drain away from 


Because of its negative 


the building itself. How do you go 
about licking this problem? Refer to 
the key plan in Fig. 1. The parking 
area behind the building is in a grade 
depression and even the driveway is 
pitched toward the parking area. Un 
less proper steps are taken to provide 
adequate drainage, the area will flood 
with each and every storm. This is not 
only undesirable but it could result 
in considerable annoyance to plant 
operation, employees and customers. 
But there are ways of overcoming this 
troublesome condition. 


Possible solutions 


1. If the parking area is near 
enough to the building, underground 
piping may be used to connect the 
parking area with the building and 
have the area drain into the gravity 
storm sewer or combined sanitary and 
storm-sewer system within the build- 
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Fig. 3. Submersible pump can be used to discharge water into city sewer in the event that underground soil will 
not absorb or move excess water 


Sidewalk trough 





Sidewalk trough street 





—Vertical offset 











STARCHROOM LAUNDRY JOURNAL 














————t 





\ - 
X =“ 
use stedm efficiently, economically—choose the trap with... 


just one moving part 


...for easy maintenance 


After all, asteam trap should be simple. Its job of discharging condensate 
and air from steam lines and equipment, is a simple one. But its impor- 
tance shouldn’t be overlooked. On its effectiveness can rest your econom- 
ical use of steam... the efficiency of your process operations. 

With Nicholson steam traps there’s just one moving part. Nothing to 
go wrong. But with all their simplicity, Nicholson traps have the greatest 
capacity of any trap their size. Plenty of other important features, too, 
and it’ll be well worth your while to check them. 


Powerful valve action 

Tight, positive shutoff 

No dribbling, no steam waste 
Each unit service tested 


Specify Nicholson, and be sure. 





Write today for new 
Bulletin 10-55 


NICHOLSON i) a NIICHOLS ON a/ Company 


TRAPS +« VALVES «+ FLOATS + METAL PARTITIONS 
LAUNDRY, DRY CLEANING AND PRESSING MACHINERY 


14 OREGON STREET, WILKES-BARRE, PA. + SALES AND ENGINEERING OFFICES IN 98 PRINCIPAL CITIES 
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Beiter PACKAGED BOILERS 


© Completely factory assembled and fire tested. 
© Fully automatic operation» 

© 4-pass down draft design. 

© Built-in induced draft. 

© 80%, thermal efficiency guaranteed. 

© From 20 to 600 b.h.p. Burns oil, gas or both. 


Ee 


SUPERIOR COMBUSTION INDUSTRIES INC 
TIMES TOWER, TIME QUAPE, NEW Y 


(Ong 


STEAM GENERATORS 


RK 36. NY 








ing. Then the disposal of the rain water is greatly simplified. 
Before planning to do this check with the municipal au- 
thorities to be on the safe side. The problem of city sewer 


tax is a serious one and frequently is based on a use factor. 


If the parking area is at such an elevation that it is not 
possible to use the building gravity systems, then some 
thought can be given to the application of a sump pump. 
Fig. 1 shows an installation where a sump pump is em- 


ploved. 

As detailed in this figure, the storm water runs into the 
catch from which it is conducted by underground 
piping, into the building and to the sump basin. The sump 


basin 


pump should be of the duplex type and of a capacity to 
handle the flow during a peak storm, The capacity of the 
basin is normally determined on the basis of the pumping 
cycle desired for the pumps, The pumps lift the water to 
an elevation that will allow the water to drain by gravity 
into the interior storm-water system or combined facilities 


ind thus discharge into the exterior street facilities. 


3. If neither facilities are available in 
the street, then the water must be pumped to the curb or 


other points of disposal. 


storm nor sanitary 


If the soil characteristics at the site are porous enough 
to permit a rapid absorption of the rainfall, dry wells may be 
employed. Fig. 2 is a typical example showing how and 
where the dry wells are placed, Catch basins are set at the 
low points or points of the parking area. Rainfall runs into 
the catch basins and underground piping, conducts the 
water to the dry well. 

One or more dry wells, as the need may be, 


are COn- 
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structed just outside the area of the parking space shown; 
the dry well should be of sufficient size and capacity to re- 
ceive the quantity of rain that will fall on the area in a 
24-hour period, Rainfall intensity tables will supply data de- 
fining the amount of rain that can fall on a specific area in 
a given time. This data, as well as the leeching rate of the 
soil, determine the size and capacity of the dry well. 

The dry well shown in Fig. 2 is of the precast type be- 
cause of the extra strength it offers. Crushed stone is placed 
around the dry well to increase its drainage capacity, With 
out the crushed stone, the earth would soon become clogged 
with the silt and debris that settle into the dry well with the 
rain. The crushed stone prevents this by permitting the silt 
and debris to filter down to the stone, thereby greatly in 
creasing the serviceability of the dry well. 

If the earth has a good percolation rate, and the dry wells 
are high enough above the groundwater level, the dry well 
can be counted upon for many years ot dependable service 


4. If the property is so situated that storm-sewer facilities 
do not exist... and if the ground is not suitable for install 
ing dry wells .. . and if it is impossible to conduct the rain 
water to suitable pumping equipment in the building . . 
then other methods for disposing of the rain water must be 
explored. 

The plantowner of 
equipment that can be located at the exterior of the build 
ing near the parking area. Fig. 3 represents a typical instal 
lation of this kind. 

The rain water here is intercepted by the catch basins 


should study some tvpe pumping 


which, in this case, conduct the water to a pit containing 
the pumping equipment as shown, A submersible pump is 
used in this example to show the range of different types 
of pumping equipment available for this purpose. As the 
water runs into the pit, the water level rises in the pit until 
at a predetermined height it actuates the pump. The water 
is then discharged through the pump and up the grade 
slope as illustrated, to a point where it runs by gravity out 
to the curb. The curb is the only place on the site left for the 
disposal of the rain water, 

Continued on page 80 
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Fig. 4. Catch basins are an important adjunct to dry wells and 
pumps since they help even out the water load. Plan gives some 


idea of construction 
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what s your hot water ? 


You wouldn’t leave a water faucet running all night... 


or all your lights 


on in an empty plant. Yet some laundry owners are letting lots more of 
their profits slip away through heat loss in waste hot water. 
Are you? Take this quiz to see how you stand 


1. How much would you say the average 
laundry spends on fuel? 
(a) less than 1% of total costs 
(b) 2% 
(c) more than 2'2% 


2, What’s the average laundry’s operating 
profit before taxes? 
(a) 10% 
(b) about 8% 
(c) 454% 


3. Putting in an efficient waste water heat 
reclaimer can cut operating costs— 
(a) less than 10% 
(b) about 20% 
(c) up to 40% 


If you ticked off answer c on 

each of the questions, light up 

a cigar— you're a hot water 

expert! ... (and you're prob- 
ably already using p-le waste 
heat reclaimers in your plant). 

Yes, it’s true ...in the average laundry hot 
water heating represents more than 212% of 
total operating costs. Compare this with the 
434% annual operating profit that the average 
laundry makes, and it’s not hard to see where 
bigger profits must come from! 

To widen profit margins and narrow operat- 
ing expenses, smart laundry men turn to plc 





4, With a heat reclaimer geared efficiently 
to your operation you can frequently re- 
duce total wash room hot water demand— 

(a) about 1/10th 
(b) 1/5th 
(c) more than 1/3rd 


5. You're interested in handling more busi- 
ness without big capital investment. 
Laundry waste water heat reclaimers 
can pay for themselves in a time as 
short as 

(a) 4 years 
(b) 2 years 
(ce) 1 year or less 


waste water heat reclaimers. A p-le can cut fuel 
costs up to 40% can raise the heating 
capacity of your present boilers and equipment 
more than one-third. Think of what this means 
in terms of that new business you'd like to take 
on, but didn’t think you could. Easy to finance, 
because it’s such a practical investment, a pole 
heat reclaimer frequently pays for itself in less 
than a year! 

Need more proof? Send today for your free 
ple Calculator, which shows how you'll save 
between 500 Ib. and 8,000 Ib. of steam per hour, 
depending on the number of pounds of laundry 
you process each week. Worth a 3¢ stamp, or a 
post card? You bet it is ! 


Here’s the handy, free plc Calculator that will show you 
just how a plc heat reclaimer will profit your plant. Send 


for it today. 
The Patterson-Kelley Co., Inc., 220 Wilson Avenue, East 





Stroudsburg, Pa. 


PATTERSON-KELLEY J 


Offices: 101 Park Avenue, New York 17 © Railway Exchange Building, Chicago 4 * 1700 Walnut Street, Philadelphia 3 * 96-A Huntington Avenue, Boston 16 © and other principal cities 
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use it right now. 





Continued from page 75 

When water is discharged at the curb it will follow the 
slope of the street gutter and eventually reach a natural 
drainage area, as does the rain that falls on the street. Gen- 
erally, when such conditions exist at the site, it is usual prac- 
tice to conduct the roof leaders of the building to the curb 
and allow the water to discharge at this point. 

Rainfall tables give some idea of how much rain can be 
expected in a 24-hour period and the pump size is selected 
on the basis of this quantity. The pump pit capacity then 
is chosen at a size of desired frequency of pumping cycles. 
The controls for the submersible pump can be located either 
over the pit, in the pit, on the nearest exterior wall of the 
building or on an interior wall of the building. Many types 
of controls are available for this purpose. It is a good idea 
to put a disconnect switch in or above the pit for the safety 
of the maintenance man entering the pit. 

If a regular sump pump is used, the motors would either 
have to be exposed or contained in a small pump house 
erected over the pit. Either method can be used with suc- 
cess. The motors for a regular sump pump could, of course, 
be located underground but the watertight compartment 
needed to house the motors might be too expensive in this 
particular case, 

The catch basin construction shown in Fig. 4 represents 
one type. There are many types available for this purpose. 
The one shown is a good design. The space provided below 
the inlet or outlet of the basin is to intercept and retain the 
debris that washes into it. 

When large paved areas are encountered, the same pro- 
visions outlined above can be employed but all of the 
equipment used should be upgraded. The area of the lot 
will determine the number and capacity of dry wells. 


SO 


HOW CAN YOU GET 
50% MORE FLOW 





neve frome your present Jeolite softener? 


é, aS y Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 
per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


HUNGERFORD & TERRY, Inc. 
CLAYTON 8, NEW JERSEY 





Engineering Luestions 
aud Abuswe 











Overheated Water 
Engineering Editor: 

We have a 150 hp. boiler and find that our check valves 
between the boiler and the pump leak. We have changed 
these checks several times in the past two months—some 
times using horizontal checks and sometimes vertical checks. 
This steam from the boiler works back to our condensate 
tank and makes the water too hot (over 212°) and in turn 
the pump won't pump it, being so hot. 

I heard that there is a solenoid valve that can be used in 
place of check valves. Have you heard about this method? 

We now have put two checks on the line but still have a 
hack-up. In your opinion, what type of pump is the best to 
use on boiler feed?-—Khode Island 


\ recirculation line is often installed on pumps to carry 
away excess heat, and this particular unit employs a thermo- 
stat to control a solenoid valve so that when condensate tem- 
perature exceeds a normal limit, the solenoid valve opens 
and draws off this hot water to possibly a heat exchanger 
or a direct hot-water heater. We would say the basic tunc- 
tion of the check valve, with its requirements for rugged 
operation, are best handled by the traditional vertical or 
horizontal check valve. Your particular problem, we feel, is 
one of reestablishing a boiler water cycle to hold water tem- 
peratures within 200° F or so. 
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Supervisors’ Safety Manual 


A “Supervisors Safety Manual” has been published by 
the National Safety Council. Written by staff engineers of 
the Council's industrial department and reviewed by safety 
experts from business, industry and government, the man- 
ual provides a comprehensive guide to industrial safety. 

The manual can be used as a text for group training or 
self-study or as a reference work to solve most of the general 
safety problems encountered by the supervisor in his work 
day. It also includes material on the human side of safety, 
maintaining interest in accident prevention, first aid, pro- 
tective equipment, housekeeping, materials handling, ma- 
chine guarding, portable power tools and fire prevention. 

The Manual is priced at $3.25 to members, $6.50 non 
members. For brochure, write to the National Safety Coun- 


cil, 425 N, Michigan Ave., Chicago 11, II. 


Gauge Board Watches Washroom 


| 


Eight gauges and a low-water alarm bell are neatly fitted 
into a dark green frame over the boiler-room door that faces 
the laundry washroom at Dick Codrey’s Family Service 
Laundry in Tulsa, Oklahoma, This is always lit by a strong 
spotlight directed at it from 10 feet away. The gauges can 
be read for major variations from a distance of 30 feet. 

Mr. Codrey generates his own electricity with two diesel 
power units, so a generator voltage gauge is on this “board.” 
Other readings to be obtained are steam pressure at the 
boiler. water temperature entering the boiler, back pressure, 
boiler pump pressure, steam pressure to the hot water tank, 
water temperature in the hot water tank, and air pressure 
at the compressor, 

This spotlighted board serves a double function, The 
washman keeps a constant eye on it as he goes about his 
work, Mr, Codrey as he roves around the plant can check 
his power plant operation periodically without hunting out 
the gauges on the separate units, A third benefit is that the 
gauge faces all get carefully cleaned each day. 

The light had to be placed with some care, because of a 
tendency of the gauge glasses to glare back at the viewer. 
t was finally found that the best position for the light was 
slightly to the left away from a side wall and just a little be- 
low the board. In this way the unavoidable reflections were 
thrown at the wall and ceiling of the washroom. : 

In order to spot “danger signals” quickly Mr, Codrey 
intends to paint a white arrow on the green board at the 
edge of each hole cut out for a gauge. These arrows would 
be at the places where the gauge pointers should be when 
everything is functioning normally. Thus the washman won't 
have to “read” the gauges, but just make sure all pointers 
and white arrows are lined up. 
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IMMEDIATELY AVAILABLE 
FROM STOCK 


These popular sizes of WHITLOCK STEEL SHELL STORAGE 
HEATERS are in stock at Hartford . . . ready for immediate 
shipment to serve your water heating needs. You get two big 
savings when you choose a stock Whitlock Heater: (1) imme- 
diate availability saves you time (2) quantity production in 
our plant saves you money. Select your heaters from this 


group ... take advantage of these savings. 


WHITLOCK STEEL SHELL STOCK 
TYPE K STORAGE HEATERS 





*Heating 
Capacity 


Shell and Head 


Thicknesses 


Storage 
Shell Size | Copacity 








500 GPH 
800 GPH 
1250 GPH 
1500 GPH 


30” x 96” Y" x Yu | 280 wal. 
36” x 120” “a” 500 gal. 
42” x 120” | i ; | 680 gal. 


48” x 120” | 870 gol. 

















*40° to 180°F. with steam at atmospheric pressure. Con- 


struction and stamping in accordance with ASME Code 


At a slight additional cost, any of these Heaters can be 
furnished with anti-corrosion, non-metallic coatings: air- 
drying enamels, resins, cement. For full information and 
free estimates, contact your nearest Whitlock office or 
representative — or write us at West Hartford for 
Bulletins 40B and 46. 


THE WHITLOCK MANUFACTURING CO. 
90 South St., West Hartford 10, Conn. 


New York * Chicago + Philadelphia 


Richmond 


Boston °* 
Detroit * 


Authorized Representatives in Other Principal Cities. 
In Canada: Darling Brothers, Ltd., Montreal 


Whitlock 











from the 
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Wyandotte Gives 25-Year Wa 





> ars 
. iP 
fs 
Pe. i ‘ 


Two representatives of Wy- 


andotte Chemicals, Wyandotte, 


Mich., recently received 25- 
year service watches, At left is 
Cleveland district. sales man- 
ager, Fred Troxell; at right is 


New York City salesman, John 
Pryor. Congratulating the two 
men 1s Fred Thole n, sales manh- 





received 


ager, who has already 


his 25-year watch 

Nearly 
have been awarded by Wyan- 
dotte Chemicals. Messrs. Troxell 
are the 857 


and Pryor 
Wyandotte Chemicals employ 
9 


ees Who wear 25-year watches 


2,100 service watches 


among 


and are still in active service 


Kohnstamm Holds Eastern Sales Meeting 





The Eastern Sales Division of 
H. Kohnstamm & Co., Inc., re- 
cently held a 
ence at the Hotel Lexington in 
New York. The meeting was at- 
tended by representatives from 
the Eastern Seaboard and Pa- 
cific Coast states. N. R. Hoff- 
man staged the meeting which 
conducted by Richard S. 
vice-presi- 


two-day confer- 


Was 
Carmel, executive 
dent of the company. 

Technical subjects were han- 
dled by the company’s research 
director and vice-president, 
Robert A. Phair, who was as- 
sisted by Dr, Robert Cooney, 
assistant research director. The 
group was addressed at the 
Thursday Luncheon by Robert 
Kerr, president of Baby Serv- 
ice, Newark, N. J., and at Fri- 
luncheon by Val Dayton, 
owner of Amityville Laundry, 
Amityville, N. Y. Another guest 
speaker was Al Henning of the 
Resillo Company. 


were 


day 


Service presented 


to Robert 
James Zeising, 


pins 
Chapin, 35 3 
30 vears Henry 


vears; 


Morgan, 10 years, and Nelson 
Armstrong, 10 years. 

Attendants at the sales meet- 
ing are shown in photo. Left to 


William P. 


right, top row: 
Herndon, Frank Hughes, Don 
Wilson, Sidney Brosse, Ed 


Ready, Earl Dixie Lee, Charles 
Campbell, John Nagy, Morgan 
Van Bradley 
Dave Gordon and Ed. Rich. 

Middle row: Gordon Law- 
rence, Frank Chamberlin, Tom 
Garvey, Robert Chapin, John 
Flood, Russell Elliott, Ed. Rob- 
nett, Harold Schappert, Robert 
Lowe, Tolly Talliaferro, Lewis 
Koch, Nelson Armstrong, Harry 
Turney and Jack Lane. 

Third TOW: George Weik, 
James Zeising, Robert Wiesman, 
William Woodbury, Henry 
Morgan, William Borsdorff (48 
years of — service), William 
Schnakenberg (57 vears of serv- 
ice), R. S. C Robert A 
Phair, Charles Brotherton and 
N. R. Hoffman. 

Seated are Frank Pearce, 
Chaplin and Dr. Robert Cooney 


Deusen, Emory 


irmel, 


toe 


Fulton Moves to Pulaski 

In preparation for an expan- 
sion program planned for 1957, 
Fulton Boiler Works, Inc., 
just completed moving its main 
plant from Oswego to Pulaski, 
N. Y. In addition to its 50,000 
feet of 
the new 
railroad siding, truck 
plenty of parking 
main building also contains 


has 


manutacturing 


factory has a 


square 
space, 
entrances 
and 
| he 


a section which is being con- 


Space 


verted into new modern offices. 


Germans Tour Braun Plant 

A 10-member delegation rep- 
resenting the laundry industry 
of Germany recently toured the 
plant of GA. Braun, Inc., Syra 
New York. The 
visiting this country to inspect 


American methods of manufac- 


cuse, group 1s 


turing products for the laundry 


and drycleaning industries. 


The delegation was met by 
G. A. Braun, founder of | the 
firm; H. J. Werner, president, 
and other company officials. 
The visitors were briefed = on 
the design and manufacture ot 


the Braun Unit Wash and Unit 


Kleen, combination washer-ex- 
tractors 

Braun has installations 
throughout the United States, 


as well as in Germany and 
other parts of Europe, Canada 
and South Africa. 

Interpreters for the group 
Mrs. Edith Wirth of Trade 
and Industry Tours Association 
Inc., New York, New York, and 
Max Hertig 


were 


Braun engineer 


New Multi-Clean Building 


Construction has been started 
on the one-story and basement 
addition to the offices of Multi 
Clean Products, Inc., which will 
provide more than 8,500 square 
feet of additional office space 
when it is completed February 
1. A second floor will be added 
to the building at the St. Paul 

Minn.) location at a later date, 
according to N. H. McRae, 
president. The $150,000. facili- 


ties will occupy approximately 


half a ¢ ity block. 


Diamond Alkali To Expand 


Alkali 
Cleveland, Ohio, has reported 
plans for a multi-million-dollar 
expansion program at the firm's 


Diamond Company, 


Deer Park plant near Houston, 
Tex The additional facilities 
embraced by this latest expan- 
sion program are expected to be 
completed and put into opera- 
tion during the first half of 
1958, according to Frank Chren- 
cik, manager of the 
Electro Chemicals Division. 


ven ral 


Beach Appoints Hamel 





MURRAY HAMEL 


Beach Soap Company, Law 
rence, Mass . has named Murray 
Hamel as 
tive in the 
York area 
pleted the 
training 
and institutional laundering and 
is fully qualified to render tech- 


Thi¢ al service on washroom prob- 


representa 
metropolitan New 


Mr. Hamel has com 


company’s intensive 


its sales 


course on commercial 


lems 


National Names 

Hawaiian Representative 
The National Marking Ma 

chine Co., Cincinnati, Ohio, has 

appointed Industrial Machinery 

Sales, Honolulu, Hawaii, as ex- 


clusive sales representatives for 
all National equipment and 
supplies in the territory of 
Hawaii. The management of 


Industrial Machinery Sales has 


over 18 years experience in the 
sales and service of machinery 


for this industry 


Pinnacle Promotes Lawler 





STANLEY P. LAWLER 


Pinnacle Products Corpora 
Elmsford, N. Y., 
the 


Stanley P. Lawler as sales man 


tion, has an 


nounced appointment ot 
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they sure pile up... 


Money - making family bundles follow the shirts made 


whiter by soap building with Dow Sodium Orthosilicate 


Laundry owners have known for years that outstanding 
shirtwork brings in the profitable family bundle, Soaps. 
bleaches, starches, finishing equipment... you weigh 


them all in regard to producing consistently finer, 


brighter shirtwork. But you're still overlooking a bet if 


you haven’t tried Dow Sodium Orthosilicate, the high- 
alkaline soap builder, 
This superb cleaning compound first builds your soap’s 


sheer washing power... and works on its own in highly 


specialized wavs. too. Dow Sodium Orthosilicate neutral- 


you can depend on DOW CHEMICALS 


December 15, 1956 








izes soil acidity . . . saponifies fats and oils . . . suspends 


insoluble soil and prevents its redeposition . . . rinses 


easily from the work. And a little goes such a long way: 


soap costs are sharply cut. The end result, of course: the 
brightest shirtwork you've ever had. 
For detailed information on advantages and use, get a 


free copy of the new Dow Sodium Orthosilicate booklet. 
Call the Dow 
DOW CHEMICAL 
Mich. 


near vou or write direct to THI 


76 Tr. Midland. 


sales ofhe e 


COMPANY, Dept. AL 
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ager. Mr. Lawler has been with 
the company as a Polymark field 
representative for the past three 
years, setting up Polymark laun- 
dry identification systems 
throughout England and_ the 
United States 


Hammond Machinery Featured in 





A fortunate piece of adver- 


tising was given to Hammond 
Laundry - Cleaning Machinery 
Companv, Waco, Tex., when 
RKO Pictures selected a Laun- 
dramatic installation using 
Hammond qguipment as a set 
for its forthcoming movie, 
“Public Pigeon N« 1.” co-star- 
ring Janet Blair Re Skelton 
and Vivian Blaine. The plot 
concerns the 1dventures of a 


city sal sman, Red Skelton, Ci- 


periencing the usual difficulties 





Mr. Lawler graduated 
from Lehigh University with a 
degree in mechanical engineer- 
ing. He was formerly employed 
as a Sales engineer by the Wall 
Wire Products Company, Ply 


mouth, Mich. 


Was 





with his employers, and his girl 
friend, Janet Blair, an employee 
of the laundry 

Since a major portion of the 
action takes place in a laundry, 
arrangements were made with 


Romaine Fielding and Associ- 
ates, Hammond sales represen- 
tatives in California, to recon- 
struct a comple te Laundramati« 
plant on the RKO set. Ham 


mond equipment is prominent), 
lisplaved_ tl r] he fil 

( Isp ved t 1roug out the Lilhi, 
scheduled for current releas« 


Compton, Manning To Represent Prosperity 





M. lL, COMPTON, JR. 
The Prosperity Company, 
Syracuse, N. Y., has appointed 
M. L. Compton, Jr., and Mark 
A, Manning as sales representa- 
tives following six weeks of 
training at the concern’s plant. 

Mr. Compton will cover the 
state of Kentucky and work out 
of Prosperity’s St. Louis branch, 
while Mr. Manning will be at- 
tached to the Jersey City office 
and will operate in the Phila- 


delphia territory. 
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MARK A. MANNING 


Mr. Compton was previously 
employed by Trans World Air- 
lines, as a tool engineer for 
North American Aviation and 
assembly foreman for Cessna. 

Mr. Manning has been in- 
volved in sales work for the past 
31 years. He served as district 
manager for the A. P. W. Paper 
Co. from 1925 to 1936, and in 
the same capacity for the Divi- 
sion Rochester Germicide 
Co, for 16 years, 


ot 


Jomac Awards Sales Prizes 





Elated winners of the 1956 
sales contest conducted — by 
Jomac, Inc., Philadelphia, Pa 


and Jomac executives are shown 
the 


here tollowing presentation 


of awards at a dinner which 


climaxed the firm’s annual sales 
meeting. Left to right: Howard 





, 


EK. Eldridge, sales manager; C 
Tim Zeese, New York City 
Donald D. Trimble, vice-presi 
dent; Charles M. Gibb, Wethers- 
field, Conn.; Jack Evo, New York 


City, and H, Howard Col 
hower, president Award win 
ners \lessrs Zeese, Gibb, } VO 


Cowles Chemical Assigns Three 





ROBERT W. PARADIS 


Robert W. Paradis, Jose ph EK 
Anderson and Marcus A. Frix 
have been named technical rep 
for the Cow les 


ompany, acc 


resentatives 
Chemical ¢ 
to W. 7. Schleicher, manager o 


Cowles’ 


ording 
{ 


laundry chemi als cle 
partment 

\lr. Paradis has been is 
signed to the Cleveland-Pitts 
burgh area, sneceeding the late 
Robert W. Johnson. Mr. Paradis 
previously represented the firm 
in the Minnesota-Dakotas area 

Marcus A. Frix wil) be re- 
for the Oklahoma- 
west Texas area. He 
Joe D. King, veteran 
man, who is retiring. 

Mr. Anderson will cover the 
Baltimore-Washington 
Cliff Philip, who formerly han 
dled the territory, will, for the 


1 
sponsibl 


sce eeds 


Cowles 


area 


Multi-Clean Nemes Two New 


In line with its 
program of plant 
Multi-Clean Products, Inc., St. 
Pau), Minn., has named two 
new engineers to its design and 
production § staff, according to 
N. H. McRae, president. Join- 
ing Multi-Clean as its new chief 
engineer is Thomas Listiak, for- 


continuing 
expansion, 





JOSEPH £. ANDERSON 





MARCUS A. FRIX 


present, concentrate his efforts 


mainly in Virginia 


Engineers 


merly head design engineer for 
Almco Division of Queen Stove 
Works. Daniel C. Boe, who has 
previous an ex- 
perimental engineer, has been 
appointed as a project engineer. 

In his new position Mr. Lis- 
tiak will be responsible for th« 
design of new equipment, tool- 


experience as 
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THE FACTS OF LIFE ABOUT CANCER! 





| alive today! 
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LET'S LOOK 
AT THE BRIGHTER SIDE 


Cancer is much more 
curable than it was 
even 10 years ago. Ap- 
proximately 150,000 
Americans are being 
saved every year. 

More and more people 
are going to their doc- 
tors in time. In fact, 
today one out of every 
three cancer patients 
is being saved annu- 
ally. Formerly only 
one out of four was 
saved. This amounts 
to an additional 30,000 
lives saved every year. 





---like 400,000 other Americans 





...- Who have had cancer and are well and happy 
today because of the progress that has been made 
in cancer control. In their faces you will find the 
message of hope that is the American Cancer 


Society’s perennial inspiration and challenge, 








anil 
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your best cancer insurance 


lifetime policy: 

See your doctor eve) 
year for a thorough 
checkup. no matter how 


well you may feel. 


day-to-day policy: 

See your doctor immed:- 
ately at the first sien of 
any of the seven danger 
signals that may mean 


cancer, 





ernie iteniae Anns ttm labiaidtnais atin atin 


MANY MORE THOUSANDS COULD BE SAVED 


percentage of patients | patients saved when diagnosed 


now being saved early and prope rly treated 





CANCER 


UTERINE 


BREAST 


RECTAL 


MOUTH 


skin 90% 


LUNG 





(Estimates based on reports to the Third National Cancer Conference that included comprehensive data 
from the Connecticut State Department of Health, as ca, and 


well as the records of many hospitals, elin 
other medical sources. The figures are believed to be sound estimates for most of the United States). 


| 
} 


These seven so-called “danger” signals of cancer have, 


7 “LIFE-SAVING” SIGNALS ( 


in reality, been seven life-saving signals to hundreds of {| 


- " | 
thousands of Americans who have gone to their doctors 


}) 


AMERICAN 


at the first sign of any one of these: 


ANY SORE THAT DOES NOT HEAL erie (oes 
1 N 

2 A LUMP OR THICKENING IN THE BREAST OR ELSEWHERE SOCIETY 
3 UNUSUAL BLEEDING OR DISCHARGE 

4 ANY CHANGE IN A WART OR MOLE q) 

5 PERSISTENT INDIGESTION OR DIFFICULTY IN SWALLOWING UN 

6 PERSISTENT HOARSENESS OR COUGH C= 

7 ANY CHANGE IN NORMAL BOWEL HABITS on 


None is a sure sign of cancer, but only a doctor can tell. 


FOR MORE LIFE-SAVING FACTS ABOUT CANCER CALL THE AMERICAN CANCER SOCIETY 
OR WRITE TO “CANCER” IN CARE OF YOUR LOCAL POST OFFICE. 








DARNELL 


> CASTERS AND WHEELS ~@ 


RUBBER TREADS . . . a wide choice of 
treads suited to all types of floors, includ- 
ing Darnelloprene oil, water and chemical- 
resistant treads, make Darnell Casters and 
Wheels highly adapted to rough usage. 








RUST-PROOFED .. . by zinc plating, 
Darnell Casters give longer, care-free life 
wherever water, steam and corroding chem- 
icals are freely used. 


LUBRICATION .. . all swivel and wheel 
bearings are factory packed with a high 
quality grease that "stands up" under at- 
tack by heat and water. Zerk fittings are 
provided for quick grease-gun lubrication. 


STRING GUARDS... . Even though string 
and ravelings may wind around the hub, 
these string guards insure easy rolling at 
all times. 





DARNELL CORPORATION, 


LTD. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTHECLINTON STREET, CHICAGO 6, ILLINOIS 
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and methods 


ing production 

and product analysis. He _ re- 
places Charles M. Cassidy, who 
has resigned. During World 


War II Mr. Listiak served with 
the Navy in the North Atlantic 
and European theaters and at 
one time he was chief engineer 
and plant superintendent at 
Tel-E-Lect Products, Inc. 

Mr. Boe, 


engineering 


his 
the 
Insti- 


con- 


who received 
education at 
Minnesota 


will 


ot 
1 e¢ hnology. 


University 
tute oft 
centrate on the de sign and de 


ot floor 


and vacuums 1n his new assign 


velopment machines 


ment. 


Olin Mathieson 
Appointments 


Edward T. Hanna, field sales 
representative of the Industrial 
Chemicals Division, Olin Math 
ieson Chemical Corporation 
Baltimore, Md., has been trans 
ferred from Philadelphia to the 
company’s Cincinnati sales of 
fice the division 
John Walker 


named to succeed him in Phila 


announced 
has been 
delphia 

Also announced was the ad 
dition of three field representa 


tives to handle sales of Ad-Dri 
bleach. John J. Garland will 
work out of the Philadelphia 
office under James G. Johns 
assistant district manager; Ed 
ward S. McBride will be sta 
tioned in New Orleans under 


district manager Vernon Wood 


side, and Frank C. MecCrystle 
will headquarter in Chicago 
where Nelson F. Wilmot is the 
district manager 


Talley Division Announced 





The Talley 
ment Company has reported the 
opening of a 
and office in Greensboro, N. C. 
This new company, which is an 
outgrowth of the Talley Laun- 
will 


Cleaning Equip- 


sales show room 


dry Machinery Company, 


handle sales of new and rebuilt 


drvcleaning machines of all 


Trail Interviews Salzer 


Veteran laundry operator Al- 
bert Salzer, president of West 
End Laundry and Dry Clean- 
ing Co., Cleveland, Ohio, is 
spotlighted in a feature story in 
the September of Inter- 
national Trail magazine, nation 
ally circulated publication of 
International 
pany, Chicago 


Issue 


Com 
illus 


Harvester 

Hl. The 
trated story explores the 
ot 
relates 


history 


commer ial launde ring and 


many colorful experi 

Salzer’s 10 vears 
Mr Salzer uses a 
delivery fleet of 


trucks on his 


ences from Mr 
of operation 
high ue ared 
International 
routes 


Rem-Cru Plans Laboratory 


Rem - Cru Inc 
Midland Pa jointly owned by 
Remington Arms 


litanium 


Company 


Inc., and the Crucible Steel 
Company of America, has dis 
closed the purchase of 262 
acres of land in Industry Town 
ship, Beaver County, Pa. C. I 
Bradford, president and general 
manager of Rem-Cru, stated 
that the land is intended for 
possible future construction of a 


new research laboratory and ad 


ministration offices 


Winer To Represent Risdon 
The Risdon Manutacturing 


Co., Naugatuck, Conn., has ap 
pointed William Winer as New 


England sales representative 
Mr. Winer has been identified 
with the laundry and dryclean 
ing industries for many years 


descriptions as well as leading 

lines of drycleaning specialty 

items 
Linwood has 


Bowen, who 


been with the parent company 
for many years, is in charge of 
the service department of Talley 
Cleaning Equipment Company. 
This di- 


company will be a 
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vision of the Talley Laundry 
Machinery Company. Its direct 
sales will be handled through 
the sales representation of E. L. 
McCarty for South Carolina, 
Marvin Richardson for North 
Carolina, and Lee W. Walker 
for Virginia. Supervision of the 
new company will be handled 
through the Talley Laundry 
Machinery Company under the 
direction of Archie G. Israel, 
Albert P. Friedman and D. R 
Bell, superintendent of all facil- 
ities. 


Suter Named Technical 
Director 





HAROLD R. SUTER 


Harold R. Suter was recently 
appointed technical director of 
the J. B. Ford Division of Wy- 
andotte Chemicals Corporation, 
Wyandotte, Mich. In- making 
the announcement Ford Ballan- 
tyne, Ir., and 
general manager of the J. B. 


vice-president 


Ford Division, stated that Mr. 
Suter will coordinate the divi- 
sion’s research, technical serv- 
ice, manufacturing and engi- 


neering departments, 
A graduate and ex-faculty 
member of the Detroit Institute 
of Technology, Mr. Suter was 
instrumental in the establish- 
ment and operation of a chemi- 
cal equipment business. He 
joined Wyandotte Chemicals 
in 1942 as a research chemist, 
advanced to director of appli- 
cation research and _ finally as- 
sumed his new position. 
Maurice G. Kramer continues 
as director of research of the 
J. B. Ford Division and will di- 
Wyandotte’s food indus- 
industrial, laundry 


rect 
tries, 
textile research laboratories. 


and 


Hoffman of Cleveland 
Changes Name 
Charles S. Frederick, 
dent of Hoffman Laundry and 
Dry Cleaning Machinery Co. 
of Cleveland, Inc., Cleveland, 
Ohio, has announced that the 


presi- 


December 15, 1956 


corporate title of the firm has 


been changed to Cleveland 
United Equipment Co., Inc. 
There will be no change in 


officers or other personnel nor in 
any of the company’s activities 
or policies, Mr, Frederick 
stated 

Cleveland United Equipment 
Company will continue to oper- 
ate as exclusive northern Ohio 
distributor for the U. S. Hoff 
man Machinery Corporation, as 
well as for 32 other manufac- 
turers in the field. The 
company will also maintain and 
expand its present service and 
parts department for the benefit 
of its customers in the dry¢ lean 
ing and laundry fields through- 
out northern Ohio. 


same 


New Westinghouse 
Sales Manager 

The appointment of E. L 
Holbrook as manager ot 
the Westinghouse Air Brake 


Company's Products 


sale Ss 


Industrial 
Division has 
by A. J. Bent, division director 

Mr. Holbrook, who 
Westinghouse in 1929, has held 
various 


be en announce ed 


joined 
com 


positions in the 


panys engineering and_ sales 


departments. He studied me- 
chanical engineering at the 
Carnegie Institute of Technol- 
Ogyv. 

For the last two years he has 
been in Europe assisting West- 
inghouse’s assoc iated companies 
in the introduction of 


controls 


pneu 
matic and devices to 
industrial, 
markets 
Prior to his European assign- 
Mr. Holbrook directed 
the operations of the Industrial 
Products Division’s Washing- 


mm. Db. Cc 10 years 


the European 
struction 


con- 
and marine 


ment, 


_ office for 


New Florida Sales Office 


Packaging Products Company 
has announced the opening ot 
an office in Miami, Fla., 
cializing in the sale of dryclean- 
ing and laundry equipment and 
affiliated products. According 
to T. R. Lanigan of the com- 
pany, the firm’s personnel have 
covered the Southeast for a 
number of years, and are thor- 
oughly experienced technically. 


spe- 


Rochester Names Liebling 


Rochester Carman 
Corporation, Rochester, N. Y., 
has appointed Joel R. Liebling 
as sales manager. Mr. Liebling 
was formerly sales and service 
technician for a leading allied 
trades firm. 

Mr. Liebling, who attended 
Uni- 


Supply 


the George Washington 








FOR THE NEWEST DEVELOPMENT IN MARKING 
AND SORTING BACHELOR BUNDLES and SHIRT 
BUNDLES—INVESTIGATE . . . . 


“SUPERMARKING” 


1956 








COPYRIGHT STRY-LENKOFF CO., 


ELIMINATES MARKING- 


Either by hand or machine. No marks on the 
clothes; no machines to set; no keys or slots to fit. 


Eliminates determination of marks and record 
books. 

ELIMINATES LISTING- 
Shows charges only on the invoice. This whole 


system is adapted from efficiency of chain-store 
supermarket groceries. Invoices are priced when 
bundle is broken; no more sending invoices to 
office for pricing. 


ELIMINATES CHECK-OFF- 


Sort and assemble the bundle without the tedious 
task of checking the bundle against a list; simply 
count the number of tags to match with the mas- 
ter tag. Sort by color and number. Numbers are 
very legible, and always accurate! 


ELIMINATES CLAIMS- 


The tags must “match up” both as to color and 
number. Almost impossible to check out a bundle 
either “over” or “short.” 


SAVES LABOR- 


Plants now using this system report saving one 
girl in three in both marking and sorting depart- 
ments, 

Can be used by inexperienced help in either 


marking or sorting. Laundry proof tags. Pre-num- 
bered with rotating colors to prevent duplication. 
Low in cost. Can be used in both SHIRT BUN- 
DLES and BACHELOR BUNDLES. 


You can always DEPEND on STRY-LENKOFF tags and 
systems. Finest quality, best selection, best ideas. 
Represented by over 500 Jobber Organizations and 
their friendly salesmen. 
Always keep a STRY-LENKOFF catalog available for 


easy reference. 


Send Now For Complete Details 
And Samples 


TO: STRY-LENKOFF CO., 
815-821 E. MARKET ST., 
LOUISVILLE 6, KENTUCKY 


PLEASE SEND US FULL INFORMATION ON YOUR NEW 


‘“‘SUPERMARKING”’ FoR LAUNDRY BACHELOR BUNDLES. 
COPYRIGHT 1956 


PLANT: 
ADDRESS: 


CITY & STATE: 
BY: 











e——N——"""TEAR OUT THIS AD AND 
ATTACH TO YOUR LETTERHEAD 


Do You Build Your Own 





and linens: 
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... by doing a \ \ 
complete job. \ \%' 


Be sure all those ~*~ 


buttons are firmly 
in place! 


Sew them on with a 
Chandler Button Sewer. 








\ > \ 
Balloon your 
shirt volume! 


Available from 
most jobbers or 
write for details. 


Washing Formulas ? 


Lever’s pure concentrated soaps dissolve 
instantly, producing heavy, full-bodied 
suds for the efficient washing of cottons 


SPUNN DIAMOND 
88% Flakes 


SPUNN DIAMOND 
92% Powder 


Easy to handle, these 
pure soaps appeal par- 
ticularly to launderers 
who build their own 
soap tank before add- 
ing to the wheel, They 
can, however, be added 
dry to the wheel. 


For complete information, mail ad to: 
LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 
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versity School of Business Ad- 
ministration, has long been an 
active member of the National 
Institute of Drycleaning and 
the Laundry and Cleaners Al- 


lied Trades Association. 


Bendix Franchises 

Hoffman Machinery  Distri- 
butors Corporation, Pittsburgh, 
Pa., Portland, 
Ore., the 


franchise for Bendix commercial 
according 


Cleanco, 
granted 


and 
have been 
laundry distribution, 
to H. J. Mitchell, manager of 
the commercial laundry division 
of Bendix Home Appliances, 
Cincinnati, Ohio. 

Frank A, Wendt, Hoffman's 
president, states that the firm 
will handle the  Pittsburgh- 
western Pennsylvania area. Odd 
H. Asbjornsen, principal — of 
Cleanco, said his company will 
distribute in Oregon and _ five 
counties in southwestern Wash- 
ington. 

Machinex 606 
Burns St., Ohio, 
has been granted the franchise 
for Bendix commercial laundry 


Corporation, 
Cincinnati 4, 


distribution in the southern 
Ohio and northern’ Kentucky 
area, including Greater Cin- 
cinnatl 

Princ ipals of the Machinex 


Corporation are Herbert Behm, 
president, and his brother Allen 
Behm, both active for 


years mm the cotmmme4nc ial laundry 


field. 


many 


New Super Distributor 
The Super Laundry Machin- 
ery Company, St. Joseph, Mich., 


recently named Commercial 
Descalzi S. A., Mexico City, as 


its distributor for the country 


of Mexico, The Super line to 


be handled by Commercial 


Descalzi includes unloading, 
conventional and — qwik - out 
washers, extractors, automatic 
folders, chest and cylinder 


ironers and automatic controls, 


Divco Acquires Wayne 


G. E. Muma, president of 
the Divco Corporation, Detroit, 
Mich., and Newton Glekel, 
president of Wayne Works, Inc., 
Richmond, Ind., recently an- 
nounced that an agreement has 
been reached whereby Divco, 
through an exchange of stock 
and cash, will acquire all assets 
of Wayne Works, Inc., and its 
subsidiaries, including Meteor 
Motor Car Division, Piqua, 
Ohio, and A. J]. Miller Division, 
Bellefontaine, Ohio. It is under- 
stood that each company will 
retain its identity and continue 
to operate direction 
of present personnel. 


under the 


Hammond Holds Clinic 


Hammond Laundry Cleaning 
Machinery Co., Dallas, Tex., 
conducted a clinic in the Ham- 
mond Building, November 24 
and 25. A complete line of dry- 
equlip- 

oper- 


cleaning and laundry 
ment was installed and 
ated for the demonstration. In 
addition to Hammond equip- 
ment many other leading lines 
were shown, and manufacturers 
representatives were on hand to 
help supervise the activities. 
Roger Conger, president of 
Hammond, and Sam Elms, 
manager of the Dallas plant, 
were in charge of the clinic. 


A..LL. Announces New Sessions 


The American Institute of Laundering has announced a 


1957 schedule for its laundry education course. The subjects 
which constitute the course can be taken individually or in 


any combination desired by the student. 
The following dates have been given by the Institute: 


Identification and Washing .. 


Laundry Finishing 
Sales and Advertising 


Laundry Office Operations 


January 14-25 
January 28-February 8 
February 11-22 


February 25-March 8 


General Laundry Management March 11-22 
Registrations are now being accepted at the AIL for the 


course beginning in January 


Enrollments may be made 


through Membership Department, Joliet, Illinois. 


Personalized Presses 


Pilgrim Laundry in Indianapolis, Ind., lets the public 
know just who gets the credit for pressing drycleaned gar 


ments sent to its plant. 


Pilgrim placed its pressing machines right in its window 





at 2179 N. Illinois, and each machine has a sign bearing 
its operator's name, This live window display is a magnet 





MACHINE COMPANY 


AYER. MASSACHUSETTS for the sidewalk-superintendent crowd—and new customers. 
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NEW PRODUCTS AND LITERATURE 


Continued from page 6 


control of hot cleaning solution 
constantly 
With 
pump or electrical 
this 8 42-by-7-inch 
control cabinet readily 
connected to any 34-inch valve 
That steam line, 
10 pounds or 


plus a visual 


showing steam pressures. 


gauge 


no motor, 
connections, 


can be 


steam outlet 
with pressure of 
supplies the only powe! 


Cleaning 


more, 
required, 
can begin immediately, 
waiting for 

As shown in the 


operations 
without 
a warmup 

cutaway il 
lustration, cleaning solution is 
pic ked up in a metered amount 


by a. straine r-protected suction 


head immersed in a drum or 
other receptacle, mixed and 
heated with live steam, and de- 


livered in’ a driving spray 
through the gun nozzle. The 
single lever on the cabinet va 
ries capacity from 120 to 190 


hot cleaning solution 


\ alve 


g.p.h. of 
This 
temperatures of the solution and 
t the 


same also controls 


velocity of discharge a gun 
nozzle, 

Upon completing one 
ing job, the control cabinet can 
be quickly 


the steam outlet 


clean 
disconnected from 
and easily car- 
ried to any other location where 
available. For 
drum of clean- 
mounted 


steam is easy 
portability, the 
ing solution can be 
on a swivel-caster pallet 

For further information write 


to Clayton Manufacturing Com- 


pany, 1363 N. Temple City 
Blvd., E] Monte, Calif. 
Monarch Issues Folder 

The Monarch Laundry Ma- 


chinery Corporation has issued 


a new large four-page folder 
fully describing the Monarch 
Hi-Lo Washers. This folder 
contains several detailed cut- 
away drawings of the washer 
clearly pointing out the me- 
chanical features and the oper- 


ation of Monarch’s two-speed 


extractor with its delicate-fabric 
cycle, For copies, write to Mon- 
arch Laundry Machinery Com- 
pany, P. O, Box 620, Fort Lau- 


derdale, Fla. 





YOUR REQUEST 


for further information 
will get quickest and most 
attention as a 
inquiry when 


complete 
worthwhile 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 
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Unipress Comet Shirt Units 





The new Comet one- or two- 
girl shirt finishing unit has been 
introduced by The Unipress 


Company. The Comet unit can 


be used first as a one-girl unit 
producting approximately () 
quality shirts per hour. As busi 


a Set ond girl Can 
appro\nti- 


per 


ness mcreases, 
be added 
mately 50 to 60 
hour, the 

The unit is composed of tour 
including 


to produc « 
shirts 
manufacturer advises 


separate machines, 


the Model SCCY-B_ press for 
finishing the collar, cuff and 
yoke in two lays; Model 39-S 
for finishing the bosom and 
body in three lays, and Model 
SF-2 sleever for finishing the 
sleeves in one lay. The Model 
FM automatic folding  tabk 


comple tes the unit. 
The compact arrangement 0 


the machine enables one oper 
ator to provide complete shirt 
and folding 
39-§ bosom and body 
press with the FM 
folder. When two operators are 
first operator works 
sleever and the FM 
and KM folder The 
handles the 


39-S bosom and body press, the 


finishing starting 
with the 


and « nding 


used, the 
the SF-2 
folder form 


second operator 


SCCY-B collar, cuff and yoke 
press. 

Additional information and 
floor plans on the Unipress 
Comet one- or two-xgirl shirt 


finishing unit can be obtained 
by writing The Unipress Com 


pany, 2800 Lyndale Ave., 
Minneapolis, Minn 


Water Analysis Bulletin 
Solvay Division, Al- 
lied Chemical & Dye 


announced a 


Process 
Corpora- 
revised, 


tion, has 


enlarged edition of its technical 


and engineering service bulle 
tin No. IL, “Water Analysis 
Solvay advises that this 100- 


bulletin contains separate 
analysis of vari 
waters including 
municipal, 
and 
included 


page 
sections on the 
ous types of 

stationary - boiler, 
railroad, swimming pool 


polluted water. Also 





BUILT TO TAKE 


PUNISHMENT 


Strength & Endurance 
at low initial cost! 


Cotton 
LAUNDRY NETS 


do the best job in your washer 
®@ Stick to the wheel for thorough ‘washboard 
action’ 
Lower initial investment 
Do not snag easily 
@ Open LENO mesh allows greater penetration 


® Proven by years of experience 


NYLON also available! 
Have you tried our nylon LENO net #803... 


now in its second year of service to many 
satisfied customers. 


Ask your supplier today about our & Ib. net 
#796, specially designed for diaper laundries. 


Iselin. Jefferson 
Company. Inc. 


Selling Agents 
MAIN OFFICE: 90 WORTH STREET, NEW YORK 13, N.Y. 
UPTOWN OFFICE: 1430 BROADV/AY, NEW YORK 18, N.Y. 


CLEVELAND DALLAS DETROIT LOS ANGELES 


TORONTO 


ATLANTA BALTIMORE BOSTON CHICAGO 





® 
“MLL AND BtPENT" MONTREAL PHILADELPHIA ST.LOUIS SAN FRANCISCO 
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Ep 


UNIPRESS 


[ 


y 


AjAX 


“2-IN-1" NYLON 


Greater Resistance 





DOES A BETTER JOB 
ON ALL CABINET UNITS 


Has Greater Cushion... 


N THOUSANDS 


OF LAUNDRY 


PLANTS 


BEST FOR WINGS AND EXPANDERS 
AND CABINET PRESSES 
THEY ARE MADE FROM 


ALL ONE PIECE 


¢ No flannel or cover is necessary 
e You put it on and it does the job 











To new customers who have 
not used our ‘‘2-IN-1"’ Nylon 


YOUR MONEY BACK 
IN FULL 


Order a set of Wings or Ex- 
panders for $2, use them, 
and if not completely satis- 
fied YOUR MONEY WILL BE 
RETURNED IN FULL. 


; 


PROSPERITY 

















ee ers 





The ZUCKERBERG CO. 


FREE OFFER 


With orders for a complete 
set for your Cabinet Press, 
we will include an additional 
set of Wings or Expanders 
ABSOLUTELY FREE. 

(When ordering, state manu- 
facturer's make and model 
number—NOT seria) number.) 











87 Franklin Street 
New York 13,N. Y. 





Sizes 








BOCK 
EXTRACTOR 


Insist On A Bock 


You Will Have The Best 


We have made Extractors 
Exclusively For 35 Years 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, SHO 


and 





15” 17" 90” 











FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-15 


FLAG CHECKING 






SYSTEM 






way 
cueck’ 


1 BY COLOR 

2 BY NUMBER 

3 MECHANICAL 
CODE LOCK MAKES 
MISTAKES IMPOSSIBLE 


90 


®@ faster handling 
@ no “human error” 
@ use “green” labor 


FLEXIBLE-—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 












in the bulletin are numerous 
data, conver- 
turbidimetri¢ 


tables of analytic 
sion factors and 
and color standards, and a spe- 
cial section on the preparation 


of reagents, indicators and 
standard solution used in ana- 
lyses. 

Copies of the booklet may 
be obtained, without charge, 
from the Solvay Process Divi- 
sion, Allied Chemical & Dye 


Corporation, 61 Broadway, New 


York 6, N.Y 


Sealed Bearing Caster 





A new type of sealed bearing 
caster said to maintain the max- 
imum load rating of the wheel 
is being introduced by The 
Colson Corporation, Elyria, 
Ohio, This caster has a lip-type 
al which is said to 
seal both swivel 
Ww hee | 

grit, 


neoprene se 
effectively 
races and bearings 
against dirt, 
and other 
available 


water, acids 


contaminants. It is 
in industrial and in 
with — steel, 


mold-on 


stitutional casters 


plastic V-groove and 


rubber wheels 
The constant lip contact 
maintained for the sealing does 


not bind rotation. When swivel 


bearings are worn or heavy 
loads shift on the caster, gap 
variations are compensated for 
bec ause the fle xible neoprene 


lip “works” up to 3/32 of an 
inch. 

Further information may be 
obtained by writing to the com- 


pany. 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











New Nicholson Steam Trap 





Float-Thermostatic 
of 


A new 
steam trap for a wide 
applications requiring high-dis- 


charge capacity at pressures up 


range 


to 25 psig. has been an- 
nounced by W. H. Nicholson 
& Co 

Said to represent a new de 


sign concept for this type of 
trap, the Model FI 
discharge-valve operation which 


1 teatures a 


line 
float buoyancy 


by pressure 


is actuated 
rather than by 
Valves and seats 
charge Is provided for conden 


(separate dis 


sate and air are of stainless 
steel and need not be change d 
for any pressure within — the 
trap’s range. A major design 
feature is that all internal 


mechanisms are attached to an 


easily removed cover plate In- 
spection and servicing is ac- 
complished with little effort 
The unit readily fits into ex 
isting piping layouts by virtue 
of its dual inlets 
which permit universal installa- 
tion. The trap is small, light and 


available for %4-inch and 1 


and outlets 


inch lines. 
Write to W. H, Nicholson & 


Co.. 12 Oregon St... Wilkes- 
Barre, Pa., for further details. 


Braun Develops 50-lb. Unit 





A new, semi-automatic Braun 
Unit Wash with 50-pound ca 
pacity has been designed by 
G. A. Braun, Inc., for both the 
large and small drycleaning and 
laundry operator. As additional 
washroom equipment in the 
large plant, this machine meets 
the need for handling fugitives, 
rapid return of washovers or for 
fast processing of special lots. In 
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the small plant the 50-pound 
model makes a complete wash- 
room in itself. 
Combining the wash, extrac- 
tion and preliminary shakeout 
which 
minutes 


continuous cycle 
40 to 50 

(depending on the formula used 
and 


in a 
takes only 
degree of soil condition ) 
this machine can process up to 
three loads of family work every 
two hours. 

Requiring a floor space 48 by 
44 inches, the unit can be 
placed in the press or flatwork 


area. The cylinder size is 33 


by 21 inches, wash speed 32 
rp.m., extractor speed 820 
r.p.m., height 60 inches, wash 
motor %4 hp., extractor motor 


3 hp. Models are also available 


in the 100- and 200-pound 
capacities 
Further information may be 


obtained by writing to the 


company, 


Drycleaners’ Cash Register 





A new invoicing and pricing 
machine designed  specifiically 
for the drycleaning industry has 
been introduced by the Nation- 
al Cash Register Company. The 
machine lists and_ describes 
each garment to be cleaned, 
automatically totals 
the invoice and also accumu- 
lates a route total or grand to- 
tal for the day. According to 
the company, in- 
voicing eliminates mistakes in 
addition, illegible out-of- 
column figures and checking of 
long preprinted lists. 

The customer's name and ad- 
dress are written blank 
invoice, either at the call-office 
counter or by the route driver. 
Garment bundles, with invoices 
attached, are placed the 
marking table. The invoice is 
slipped into the machine and 
a short description of each gar- 
ment and the amount charged 
are listed. The date and the 
total charge are printed auto- 
matically at the touch of a but- 
ton. Garments are marked at 
the same location, and the gar- 
ment number is stamped on the 


dates and 


mechanical 


and 


on a 


on 


invoice. 

A grand total inside the ma- 
chine may be cleared out at 
the end of each route or al- 
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lowed to remain intact and ac- 
cumulate the entire day’s busi- 
ness, 

The National Invoicing and 
Pricing Machine is equipped 
with four rows of descriptive 
keys, five rows of amount keys. 
Errors may be corrected im- 
mediately. The invoice itself 
may be made of NCR (No Car- 
bon Required) Paper, in three 
copies. 

Further information is avail- 
able from The National Cash 
Register Company, Main 


K Streets, Dayton 9, Ohio, 


and 


Water Conditioning Device 


A new water conditioning de- 


vice said to eliminate  hard- 


and corrosion has 
Packard 


S¢ ale 
introduced by 
Water Conditioning Division, 
Inc., Jacksonville, Fla Accord- 
ing to the manufacturer this de- 
vice works the 
chemicals, has no moving parts 


servicing of 


water 


been 


without aid of 
and 
maintenance, As a consequence, 
fuel and 
boiler systems, air-conditioning 
units and the like are 
be reduced. 


The Packard 


requires no 
operating costs ot 


said to 


conditioner, 


which looks like a section of 
heavy piping with a bulge at 
the top, has two parts, a dis 


persing cell containing a kinetic 
energy generator and a homog- 
enizing chamber. Together, the 
two units impart added energy 
to atoms of the water solution. 


This action prevents scale froin 


forming, as well as gradually 


dissolving scale already existent, 
keeping it in suspension within 
the 
off with normal usage of water, 


water system or draining 


depending on the system. 


New Pillowcase Press 








A new press, designed to fin- 
ish pillowcases of any standard 
size in one lay, has been shown 
by the Unipress Company. A 
special feature of the unit, 
Model C4227 Pillow Case Press, 
is the extra large buck measur- 
ing 42 by 2634 inches, which 
makes it easy for the operator 
to finish even large cases in one 














----TO OUR FRIENDS 
AND ASSOCIATES 
IN THE INDUSTRY 







OUR VERY BEST WISHES 
For The HOLIDAY SEASON 






300d Health...Prosperity... 
and the wish that the future 
the 


will continue same 


fine relationships we have 
enjoyed in the past. 


y, ' Cc 
/ CUMMINGS LANDAU [| LAUNDRY MACHINERY CO.,INC. 


{ 305-17 Ten Eyck St., Brooklyn 6, N.Y. 


{ 
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TIME 
RECORDER 


Lost time eats up laundry profits. Eliminate this loss 
by reducing tardiness inexpensively with a 
Lathem Time Recorder 





see seeeee 
—_  LATHEM TIME RECORDER CO. 
se ao —_ Bt 5 70 Third St., N.W., Atlanta, Georgia 
ya ' : Gentlemen: 
ee 5 Please send me full information on the Lathem 
oot Time Recorder. | understand there is no obligation 






on my part. 


oo ee see 
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THE 


MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 


permits location of lot 
for all marks. 


Used for years by hundreds of 


laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 


Precludes thievery. 


* 


PRICE per thousand....... $7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 


LAUNDRY JOURNAL| 


305 East 45th Street, New York 17, N. Y. 


lay. Model C4227 also has the 
Unipress high pressure said to 
provide even, high-quality fin- 
ishing plus many other features. 


Collar Support for Hangers 





Mike Dodge Enterprises re 
Neetnek, < 
cardboard collar support for fin- 
and the 
used with wire hang- 


is said to shape 


cently introduced 


ished shirts, dresses 
like, to be 


ers. This device 


collars naturally, eliminate 
wrinkles and_= distortions and 
keep lightweight garments s« 


curely centered on hangers, pre- 
venting slipping without the use 


of tissue, hanger cages or pin 
ning. 
The device can also be used 


as an advertising and merchan- 
dising medium when the firm 
name or slogan is imprinted on 
it. 

For further information con- 
tact Mike Dodge Enterprises, 
330 N. Broadway, Fresno, Calif. 


Scav-Ox Booklet 

Scav-Ox, a 
hydrazine solution for removing 
dissolved oxygen from boiler 
feedwater, is described in a 
16-page illustrated booklet avail- 
able from the Industrial Chemi- 
Baltimore 3, 


new 35° percent 


cals 
Md. 

The booklet covers in detail 
ot Scav-Ox tor protect- 
high- 


Corporation, 


the use 


ing low-, medium- and 


boilers. It 


determination of dosage, 


pre ssure discusses 
recom- 
mended methods of application, 
testing methods for hydrazine, 
and properties and handling of 
the material. Comprehensive 
operating data are presented in 
the form of case studies in each 
of the three boiler classes 
Scav-Ox was introduced by 
Olin Mathieson earlier this year 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











as a new form of hydrazine 
with improved handling « harac- 
teristics. It flash 
and no fire point, yet retains all 


of the advantages of hydrazine 


has no point 


as an oxygen scavenge! and cor 


rosion inhibitor 


New Engine Preheater 


cold-weather 
starting 


To — eliminate 
freeze-ups and hard 
Phillips Mfg. Co., Inc., 
troduced an external tank-type 
engine pre he ate! 

Availabl in two 
standard for automobiles, heavy 
trucks and 
unit 1s quickly 


models 


duty tor heavy 
equipment the 
installed on any 


y connecting to the 


liquid cool d 


engine | 
block drain 

Engineered to give quick and 
easy starting in below-zero tem 
Zero-Start 


in improved heavy-ca 


peratures, the Inco! 
porates 
pacity ¢ xtruded element which 
assures rapid warmup and long 
life. 


90. seconds, the 


Circulating coolant within 


heater moves 


warm water freely throughout 


the entire block and into the 
cab heater for immedi: te com 
fort. 

The Zero-Start tank heater 


115-volt AC/- 
DC current supply and is rated 


operates off any 


at 850 (standard) and 1,300 
heavy-duty ) watts. 
The firm also manufactures a 


headbolt 
engine further 
information write to Dept, KP 
Phillips Mfg. Co., Inc., 2816 
Aldrich Ave S Minneapolis 
S$. Minn 


line of dipstick and 


preheaters. For 


Frame for Posters 








Posters, Inc., has developed 
a new lightweight aluminum 
frame holding 12 to 52 adver- 
tising messages. In their appli- 
cation, the may carry 
dramatic illustration and a brief 
message directed toward quality 
control, safety and general em- 
ployee relations or other com- 
munications of a firm’s choice. 

For further information con- 
tact Posters, Inc., 2909 W. 
Grand Blvd., Detroit 2, Mich. 


posters 
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New Cochrane Literature 
Cochrane 

ly re le “ase d 

bulletins. 


“Zeolite Softeners,” 
publication 


Corporation recent- 


three new product 


a 20-page 


dealing with the 


necessity tor water softening 
explains the fundamentals of 


softening and selection of equip 


ment and zeolites. The bulletin 


Publication 4520) also de- 
scribes the operation of — the 
Cochrane Hydromatic Valve for 
manual or automatic control of 


the cycling of the 
Publications 6319 and 6320 


proy ide 


process 


details on 
Cochrane Vertical Pressure Fil- 
ters with positive filter control 
Publication 6319 describes the 
Type “A” Filter and 5320. the 
Type “B” Filter. The difference 
between the two types of filters 


complete 


lies primarily in the underdrain 
system of each 

Kor ot the S¢ three 
booklets write to Cochrane Cor- 
17th Street below 
Philadelphia 32, Pa., 
the 


coples 


poration, 
Allegheny 
and 


numbers. 


specity publication 


McDonnell & Miller 


Booklets 
A Condensed Catalog and a 
new Service Guide have been 


published by McDonnell & 
Miller, Inc. The latest edition 
of the Condensed Catalog has 
eight pages and includes more 
detailed 
new pump controls and _ relief 
valves, and a few specialized 


selection information; 


float valves and switches which 
have application in heating and 
air conditioning. 


The Service Guide, a new 


publication, is aimed toward 
better care and maintenance of 
company products in the field 


and contains a variety of trou- 


ble-shooting and service data. 
Copies of the new Con- 
densed Catalog and the new 


Service Guide can be obtained 
by writing directly to McDon- 
nell & Miller, Inc., 3500 N. 
Spaulding Ave., Chicago 18, III 


New Flatwork Ironers 


Chicago Dryer Company, 
9910 N. Pulaski Rd., Chicago 
39, Ill has announced the re- 


lease of Bulletin 2600, pertain 
ing to the new Chicago Model 
heated 


11 gas, steam or electric 


flatwork Ironers 


The bulletin fully illustrates 
the features of the Model] 1] 
flatwork ironers and_ includes 
construction features, produc- 


tion data, capacities of ironers 
and suggested floor plan. A 
Bulletin 2600 can be 
without obligation 
manutacturer 


cops ot 
obtained 
from. the 


Hoffman Press Literature 

U. S. Hoffman Machinery 
Corporation has issued a sup- 
plemental catalog listing for 
quick and ready reference. The 
new two-color, illustrated fold- 
out contains a performance 
chart 
cial applications such as_ the 
“Collarmaster,” which 
the pressing of an entire collar 
in one opreation, and a number 


listing presses with spe- 


permits 


of other units. 

The catalog listing is « ntitled 
Form M-132 and 
upon request from the 
U. S. Hoffman Machinery Cor- 
poration, 105 Fourth Ave New 


York, N. Y. 


can be ob- 


tained 


Minnesota Institute of Laundering and Cleaning 
Nicollet Hotel 
Minneapolis, Minnesota 
January 19-20, 1957 


National Institute 


of Rug Cleaning 


Roosevelt Hotel 
New Orleans, Louisiana 
January 19-22, 1957 


Canadian Research Institute of Launderers and 
Cleaners 
Chateau Laurier Hotel 
Ottawa, Ontario, Canada 
January 21-22, 1957 


South Carolina Association of Launderers & Cleaners 
Fort Sumter Hotel 
Charleston, South Carolina 
January 22-23, 1957 


December 15, 1956 





Continued on page 94 


BASRA nit > TEAR OUT THIS AD AND ———~—— 
ATTACH TO YOUR LETTERHEAD 


Want A Better 
Built Soap ? 





For better emulsification of dirt and 
grime in the laundering of all fabrics, 
Lever supplies a scientifically balanced 
formula of soaps, softener, alkalies and 


whitener: 


FORMULA 770 — 


spray-dried to homogene- 


ous, free-flowing beads. 


Suds are heavy and 
full-bodied. Beads may 
be added dry to the 
wheel or used with 
additional builders to 
meet your own condi- 
tions. 














For complete information, mail ad to: 


LEVER BROTHERS COMPANY 
390 Park Avenue, New York 22, N. Y. 





The world’s finest 
temporary marking machine 


A complete and proven system to give you greatest economy, 
ACCURACY and speed in every laundry operation 





Polymark Division 


PINNACLE PRODUCTS corp. 
188 Tarrytown Rd., Elmsford, N. Y. 
1515 Gardena Ave., Glendale, Calif 
Canada: Simmonds Products of Canada, Ltd. 5800 Monkland Ave., 


Write for brochure and 
name of distributor 
nearest you 


Montreal 


a Get the Facts 
efore | irout UNL-MAG’S 
You Buy \ Profit Advantages 


' The UNI-MAC Co. SLJ-126 | 
| 1917 S. Federal Highway—Ft. Lauderdale, Florida l 
| [_] Please send me UNI-MAC literature, full particulars, | 
prices. | 
| [ ] | would like to arrange for a demonstration. | 
| 

| NAME 
ADDRESS l 
| CITY STATE 























/ CHALLENGE 
Tumbler 


FULLY-DRIES 
800 Ibs. Per Hour 


PRE-CONDITIONS 
2400 Ibs. Per Hour 


AUTOMATIC OPERATION 
CHALLENGE MANUFACTURING CO. 
7400 East Bandini Bivd., Los Angeles 22 
Telephone: RAymond 3-130] 








MACHINE FOR LAUNDRIES 





THERMO-SEAL | 


BULLOOG ATT 
Metol Press Pods 


© FLAN-L-TEX 
METAL PRESS PADS 


® ASBESTEX COVERS 
® BULLDOG NYLON PRESS COVERS 
© MET-L-FLAN TOP PADS 


ASK YOUR JOBBER IRECT 


 @ Ss. SMITH INC. 


OR WRITE [ 


RED BANK 
NEW JERSEY 


TEMPORARY IDENTIFICATION 





@ EASY TO USE @ QUICK SEAL @ 
[> ==] THERMO-SEAL TAG 
y ACTUAL SIZE 
I2 A LARGEST SEAL-TAG 
cual a _| BUNDLE NUMBER 

Precision placement of tags. Tags seal 
flat even over seams. Easy regulation 
for proper sealing pressure and timing. 
Streamline your identification with 
Thermo-Seal efficiency . wire or 
write for full information. 





TEXTILE MARKING MACHINE CO., INC. 


2204 ERIE BOULEVARD, EAST 
SYRACUSE I NEW YORK 













Fray 
isu 
pee 
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BISHOP | 
FOR LAUNDRIES _ 


AVAILABLE IN SIZES 
TO FIT EVERY NEED 









Also 100 other low- 
cost work-savers for 
laundries & cleaners 


Drder Today Through Your Supplier 


David Fraeman Go. 


EVANSTON, ILLINOIS. 








Continued from page 93 


Louisiana Laundry & Cleaners Association 
Shreveport, Louisiana 
January 25-27, 1957 


New Jersey Laundry & Cleaning Institute 
Essex House 
Newark, New Jersey 


January 26, 1957 


National Institute of Drycleaning 
Atlantic City, New Jersey 
March 7-10, 1957 
New England Linen Supply Association 
Hotel Biltmore 


Providence, Rhode Island 


March 8-9, 1957 


Obit VIII, 


Byron C. Jones, 60. owner of Ashland Family Laundry and 
Dry Cleaning Company, Lexington, Kentucky, died on October 
16, 4 Navy veteran ot World War f Mr Jone S was 1 member of 
American Legion, United Commercial Travelers, Shriners and 
Lexington Lodge No. 1 F&AM. Surviving is his wite 











S33 








Thomas A. Martin, 80, former laundry operator of Excelsior 


Laundry, Atlanta Georgia, died recent) Mr Martin served as 
president of the National Laundry Owners Association at one 


time and was executive vice-president of Atlanta Laundries, Inc 
At the time of his death, Mr. Martin was the third oldest living 
member of the Atlanta Athletic Club. He was a member of Jo 
seph G. Greenfield F&AM 


daughter and two sons 


Lodge Surviving are his wife, a 


Raymond E. Prutsman, owner of Troy Laundry, Chester, 
Pennsylvania, died recently. Active in community and organiza 
tion affairs, Mr. Prutsman was past president of the Young Men’s 
Republican Club of Chester and a member of Chester Redevel 
opment Authority. He of the originators of Chester’s 
Little League and one of the sponsors of the first league teams, 


was one 


Surviving is his wife 


Carl Tinglof, 64, co-owner of Sunshine Laundry, Brookline, 
Massachusetts, died on October 25. Mr. Tinglof was a member of 
the Massachusetts Laundryowners’ 


Committee, 


Association’s Reserve Fund 


Cornelius (Casey) Van Beek, 77, owner and president of 
Mattmiller Laundry, Chicago, Illinois, died recently. Associated 
with Mr. Van Beek in the establishment which he purchased in 
1938, have been his three sons, Henry, Leonard and Donald, who 
Also surviving besides his wife and 


will continue the business. 


two daughters are two other sons, Richard and John. 


Bernard Vellenga, Jr., 50, president of Monarch Laundry 
Company, Chicago, Illinois, died recently. Mr. Vellenga was 


president of the Chicago Laundry Owners Association for three 
years, treasurer for three years and a member of the board of 


directors. Surviving are his wife and two sons. 


Carl M. Zimmer, 69, former president of Advance Laundry 
Company, Dayton, Ohio, died recently. Mr. Zimmer served 
39 years with the firm, retiring a year ago. He was a member 
of the Optimist Club and St. Joseph Orphan Society. Surviving 
are his wife, three daughters and a son. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, 
or bold face type 15¢ a 
Help Wanted 


insertion of same ad. Minimum charge $1.00 


word, first insertion, 10¢ a word for subsequent, consecutive insertions, Minimum charge—$2.00 
and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
(new or repeat) 


consecutive insertion of the same ad. Advertisements set in capitals 
(new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








MACHINERY FOR SALE 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x 30”, 36x54”, 42x72” and 
44x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. COUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6767-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 


CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 








AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 


48x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40"° HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 


Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x24”, RE- 


BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 


unit—10 lb. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
a2, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 


with us. 1167-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terad. Besht Laan 
dry Machine Company, 29 Calumet Street, Newark 5. N. J. 9940-4 


FOR SALE: 1—American 120” flatwork ironer, 2-roll chest-type ribbon 
return feed varidrive motor and tachometer. i—American 8-roll chest- 
type 100” with automatic folder. 1—American Norwood 42 x 54” stain- 
CHICAGO USED & NEW 
Chicago 12, Ill. 

1342-4 


less-steel, 2-pocket, motor-driven washer. 
LAUNDRY EQUIPMENT CO., 3128 West Lake Street, 


NEvada 8-7764, 


December 15, 1956 


AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press; Forse 
53” tapered garment press, Forse mushroom presses, Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 
AMERICAN and TROY 5-Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS 2 MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. {118-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N, Y. 9706-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 


MONEL WASHERS with 2-cor-- ‘rtment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y 6910-4 


48 x 120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 


TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 
HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 


BOCK 20” HOFFMAN WITH MONEL BASKET, CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 
SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from SEVERAL PLANTS AND INSTITUTIONS. ACT FAST FOR BAR- 
GAINS! American 8-ro)) 120” FLATWORK IRONER; American 6-roll 120” 
FLATWORK IRONER, 42 x 84” American Norwood Cascade MONEL 
WASHERS, 2 pockets; 42 x 96”, 3 pockets; 42 x 96”, 8 pockets; 30 x 30” 
American Cascade MONEL WASHERS; 24 x 36” American Cascade 
MONEL WASHERS; American 54” NOTRUX EXTRACTOR, 3 sets of 
MONEL CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 
30” copper starch EXTRACTOR, all direct motor-driven, AC 220 volt, 
3 phase, 60 cycle. And a NUMBER of OTHER ITEMS too numerous to 


mention in this issue. WRITE, WIRE OR ‘PHONE: Sole liquidator: WIL- 
LIAMS LAUNDRY MACHINERY, 37-37 9th St., Long Island City 1, N. Y., 
790-4 


STILLWELL 6-6666. 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N, Y. 4753-4 
40” TROY and TOLHURST, direct motor-driven wry belt-driven -“~ 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 





AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N: Y. 647-4 


AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 
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MACHINERY FOR SALE (Cont'd) 





9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 


$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL, -4 


48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery, CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
om. %. 4855-4 


24x 120" RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT, CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION, CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 


COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 


SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 


607 PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. C. 1275-4 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley L dry Machinery Co., Greensboro, N. C. 1276-4 


UNIPRESS ‘TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30x30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 


CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 


2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 


DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6914-4 


20’ HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 











L dry Machinery Co., G boro, N. C. 1267-4 
36 x 54 AMERICAN CASCADE WASHER, Mone! metal, 2-pocket, 2-door, 
rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 


N.C. 1268-4 
PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed, Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 


42 x 96 AMERICAN WASHER, 4-pocket, 4-door, Monel metal, rebuilt and 


guaranteed. Talley L dry Machinery Co., G boro, N. C. 1270-4 








SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like new. 
Talley L dry Machinery Co., Greensboro, N. C. 1271-4 





48’ AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
Laundry Machinery Co., Greensboro, N. C. 1272-4 


PANTEX TWO-GIRL COMPLETE SHIRT UNIT, a dandy buy. Talley Laun- 
dry Machinery Co., Greensboro, N. C. 1273-4 
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motor-driven, 
1265-4 


36x54 BUTLER DRYCLEANING WASHER, streamlined, 
all-metal. Talley Laundry Machinery Co., Greensboro, N. C. 


FOR SALE—Brand-new 36 x 36” Troy and American all-wood, one- 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicago 
Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois. 1306-4 
48”. HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 


Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 


42x54 AMERICAN NORWOOD CASCADE WASHER, Mone! metal, 2- 
pocket, 2-door. Talley Laundry Machinery Co., Gr 0, N.C. 1266-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945; Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, 
Ellis 54x 120” 9-pocket stainless washer, American Cascade 42 x 84” 
washer; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new; Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 





METAL WASHERS: 1 American Cascade 44 x 120”, 4-pocket, Monel, 
PRACTICALLY NEW. 4 Hoffman 42 x 96”, Monel, 
tioned. 2 Hoffman 36 x 54”, 2-pocket, Monel. All 220/440 volt. Bargain 


3-pecket, recondi 


prices. GARDNER MACHINERY CORPORATION, Box 10001, Charlotte, 
N, C. 1321-4 
FLATWORK IRONERS: 1 American Standard Streamline 6-roll, 110” 


variable-speed drive. Excellent condition. 1 Watts Super 36 x 120”, hori- 


zontal, 2-cylinder, variable control. 1 Zephyr 24 x 100” cylinder, 2-girl 


ironer. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C, 1322-4 


EXTRACTORS: 48” 
Troy, Ellis Drier, Zephyr, and Tolhurst Super-X, stainless-steel basket 


and 60” open-top, motor-driven, American, Hoffman, 


GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C 1323-4 
2 American 16” x 110” late model steam-heated flatwork ironers, 2-girl 
return type, never used. GARDNER MACHINERY CORP., Box 10001, 
Charlotte, N. C. 1324-4 


One Prosperity 40” extractor—perfect condition. Two large stainless-steel 


truck tubs and one Huebsch hankie ironer. Whisler’s Laundry, 531 
Broadway, Hanover, Pa. 1325-4 


42 x 84” Troy and Smith-Drum Monel washers, 2-pockets, 2-doors. Ma 
chines running in a local hospital, can be inspected. SPECIAL PRICE 
$1,995 each. Washers motor-driven, guaranteed in good running con- 
Excellent buy. WILLIAMS LAUNDRY MACHINERY CO., INC., 
872-4 


dition. 


37-37 9th Street, Long Island City 1, N. Y. STillwell 6-6666 


Eight late model 42” Butler drycleaning presses; 2 Butler toppers; like 
new. 1 new Hoffman X pants legger. Very special prices. GARDNER 
MACHINERY CORP., Box 10001, Charlotte, N. C. 1370-4 


PRICED FOR FAST SALE—1 American 8-roll 120” flatwork ironer—$3, 300. 
1 B and E 6-roll 110” flatwork ironer—$2,300. RISLEY’'S LAUNDRY, 


PLEASANTVILLE, NEW JERSEY. 1404-4 


20 x 20” AMERICAN END-LOADING WASHER WITH WRINGER. Monel 


metal tub and cylinder, fabricated steel frame, motor drive, 115-230V- 
60-1 AC. Load capacity 15 lbs. dry wt. The American Laundry Machinery 


Co., Cincinnati 12, Ohio. 1382-4 


32 x 25” COOK OPEN-END WASHER. Stainless-steel construction, 50 Ib. 


capacity, motor-driven, 220-60-1 AC. Factory rebuilt. The American 
Laundry Machinery Co., Cincinnati 12, Ohio. 1383-4 


LIQUIDATION SALE OF NEW ROOSEVELT LAUNDRY, CARTARET, N. J. 
48” TOLHURST EXTRACTOR—KEY TAGS—2,500-GALLON HOT-WATER 
TANK (COPPER LINED)—PERMUTIT WATER SOFTENER (EXCELLENT 
CONDITION)—SINGLE ASHER IRONER—3-GIRL PROSPERITY SHIRT 
UNIT, POWER CIRCLE PRESSES COMPLETE WITH FORSE SLEEVER— 
AMERICAN BODY CLOTHES UNIT—30 x 36” A4UEBSCH HANKIE IRONER 
—100 H. P. CLAYTON STEAM BOILER, PACKAGE TYPE—3%2. H. P. 
WORTHINGTON COMPRESSOR—SCALES—TIME CLOCK—CANVAS BAS- 
KETS. INQUIRE: S. BIEL, 60 WEST THIRD ST., BAYONNE, N. J., FED- 
ERAL 9-6161, EVENINGS: FEDERAL 9-8569. 1396-4 
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MACHINERY FOR SALE (Cont'd) 


CARDING WIRE 





17”” AMERICAN MONEX EXTRACTOR. Mone) curb and basket; 20 |b 
dry wt. capacity; motor drive, 220-60-1 ph. AC. Rebuilt like new, ready 
for quick shipment 


12, Ohio. 


Cincinnati 
1384-4 


The American Laundry Machinery Co., 


30” EXTRACTOR. American solid curb, with automatic Safety cover; 
motor drive, 220-60-3 AC. Completely rebuilt, ready to ship. The Ameri 
can Laundry Machinery Co., Ohio 1385-4 


54” UNLOADING EXTRACTOR. American-Perry type with one set of 
containers; motor drive, 220-60-2 or 3 phase AC 
conditioned. The American 


Ohio 
TROY 4-ROLL FLATWORK IRONER. 100” streamlined type, factory re 


built, padding, aprons and ribbons; automatic safety stop 
and power roll-raising device; motor drive, 220-60-3 AC. The American 


Laundry Machinery Co., Cincinnati 12, Ohio 1387-4 


Cincinnati 12, 


Thoroughly factory-re 
Laundry Machinery Co., Cincinnati 12, 
1386-4 


with new 


TROY 6-ROLL FLATWORK IRONER. 
feed, automatic stop, power raising device, new padding, aprons and rib 
bons; 220-60-3 AC. Factory rebuilt for long service 
and priced at big saving. The American Laundry Machinery Co., Cin- 
12, Ohio 1388-4 


machine — NATIONAL 
accessories—new equipment 
Wolf Sani 
1369-4 


110” streamlined type, with ribbon 


belted motor drive, 


cinnafi 


NATIONAL MARKMASTER — marking 
THERMO—set machine—complete with all 
—used only two months, cost—$1,323—will take $1,000 cash 
tary, 515 Wanda Ave., Ferndale, Mich 


PROSPERITY—Two-girl shirt 


$2,500 cash, Wolf Sanitary, 


and 


take 
1381-4 


new—cost $3,636—will 
Mich 


unit—almost 
515 Wanda, Ferndale, 
36 American Raytex washer, stainless steel (rebuilt one year 
1—American 4-girl Tiltor shirt unit, 1—American #102 


1—24 x 
ago) 
Trumatic folder. 1—8-hole windwhip, dries 8 garments. 2—Fantom Master 
Marking machines (6 months old), complete with Lang listers, lamps and 
booths. 1—Lang listing machine. DANIA RIVERSIDE LAUNDRY & LINEN 
SUPPLY, 303 North Federal Highway, Dania, Florida 1378-4 


FORSE AUTOMATIC SLEEVER IN GOOD CONDITION. $250 F. O. B. 
CUMBERLAND, MARYLAND. CRYSTAL LAUNDRY, BOX 427. 1375-4 


complete 


For sale: One 250 EZD Prosperity air-operated press. 5 years old. A-l 
condition. SOUTH HAVEN LAUNDRY, INC., 330 Kalamazoo St., South 


Haven, Mich 1403-4 
Queen 
1402-4 


Bishop 15 gal. copper starch cooker. Excellent condition. $100 


Quality Laundry, 3000 Joy Road, Detroit 6, Michigan 


ZEIDLER STRIPPING DEVICE FOR SIX-ROLL IRONER, EXCELSIOR LAUN- 
DRY—840 N. NEW JERSEY ST., INDIANAPOLIS, INDIANA. 1400-4 








MACHINERY WANTED 


SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio, 





3 phase, 60 cycle. 
1145-3 


WANTED: MONEL OR STAINLESS-STEEL CYLINDERS OR COMPLETE 


WASHERS; ANY SIZE, ANY CONDITION. WILL PAY TOP PRICES. 
WRITE, WIRE OR CALL—ALL PURPOSE PLASTICS, INC., 650 39th AVE. 
N.E., MEMPHIS 21, TENN. PHONE SUNSET 8-3866. 1319-3 


WANTED: 60” or 72” shakeout tumbler, hot or cold. Service Laundry, 
3320 W. Lake St., Chicago, Ill. 991-3 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. -3 


Eight-roll chest-type ironer, baskets for 50” Notrux extractor, Prosperity 
models 219 PO and 454 PC presses. ADDRESS, Box 1394, STARCHROOM 


LAUNDRY JOURNAL. 3 








POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil wifi 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill. 711-36 


BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na- 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
10 to 1,000 hp.; each guaranteed to excellent condition; sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
PANY 31 E. Congress, Chicago, Illinois. 1245-36 





December 15, 1956 


G. W. ROBINSON 
3240-38 


CARDING WIRE: For curtain and blanket stretchers 
CO., 36 Pleasant Street, Watertown, Mass. 








REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J 
1228-37 





INSTALLATION REBUILDING AND REPAIRS ON ALL TYPES OF LAUN- 
DRY AND DRYCLEANING EQUIPMENT, SAFETY DEVICES FOR ALL 
EXTRACTORS, INSTALLATION OF RECLAIMERS, HEAT EXCHANGERS 
AND BOILER SYSTEMS, HIGH-PRESSURE STEAM FITTING OF ALL TYPES 
A. F. MACRINI, 383 East 143 Street, New York 54, N. Y. 1393-37 








SUEDE AND LEATHER SERVICE 


leather Hun- 
dreds of satisfied customers in every state. Open account, Try our 
exclusive DAVOTEX process. You will 
Cc. 0. D, CLEANING & DYEING CO., 


Iowa. 





Wholesale and suede cleaning, redyeing, refinishing 


customer. 
Davenport, 
654-13 


become a regular 
1430 Harrison St., 








BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners-launderers that gets new busi- 
ness at low cost. Write for free samples, Reba Martin Advertising, 4201 
N. W. 2nd Ave., Miami 37, Fla 607-10 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost *“*“CLEANER TOONS" and verses. For FREE pro LILLY 
CARTOONS, Box 167, Long Beach, California 1392-10 





fs write 





FIGHT TB ALL YEAR ‘ROUND 


Help battle 
enemy—tuberculosis. And help in the care and 


win the against everybody’s 
cure of its victims. 
Buy and use Christmas Seals on all your 


holiday cards and packages. 
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MERCHANDISE FOR SALE 








LAUNDRIES and CLEANING PLANTS WANTED 





MANUFACTURER SELLING OUT SURPLUS 24 x 35 NYLON LAUNDRY 
NETS, $13.50 PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. 
SUPPLY COMPANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW 
YORK. 1350-45 








SALESMEN-DISTRIBUTORS WANTED 


New York's leading household drycleaning com- 
rug Cleaning, carpe! shampooing 





Salesmen wanted ior 
pany specializing in draperv cleaning, 


on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 


312 E. 102nd St., New York 29, N. ¥ 1016-14 
Sell laundry and drycleaning machinery and supplies on commission 
salary and Liberal commissions. Live in 


basis—guaranteed expenses 
Charlotte, N. C. Applicants must have background in laundries and 
cleaning plants. Write giving last 15 years resume. Replies will be con- 


fidential. ADDRESS, Box 1345, STARCHROOM LAUNDRY JOURNAL, -14 


SITUATIONS WANTED 


our industry needs management men who 











Today, more than ever before, 
know the difference between profit and loss. Sales, methods, production, 
and a fine employer-employee relationship are all desper 
Due to climatic conditions 


Only reputable plants 


costs, quality, 
ately needed. These are my qualifications 
affecting our young son, must relocate. Age 4C 

with permanent position reply. ADDRESS, Box 1399, STARCHROOM 
LAUNDRY JOURNAL. 5 
PROGRESSIVE LAUNDRY and DRYCLEANING MANAGER with 20 years 
experience in all phases of the industry desires RESPONSIBLE POSI- 
TION with a MODERN PROGRESSIVE ORGANIZATION. AIL GRADUATE. 
ADDRESS, Box 1375, STARCHROOM LAUNDRY JOURNAL. 5 
LINEN SUPPLY AND LAUNDRY MANAGER. Twenty years of successful 
background in this industry, Working knowledge of sales promotions, 
plant production, wage incentives, plant maintenance and layout, per 
sonnel and labor relations. Tops in references. Salary and bonus ON 
GUARANTEED RESULTS. ADDRESS, Box 1398, STARCHROOM _— 
JOURNAL. 








HELP WANTED 


ROUTE MANAGER: INDUSTRIAL LAUNDRY. SERVICING WORK 
CLOTHES, SHOP APRONS. LOCATION CONNECTICUT. NO LAUNDRY 
EXPERIENCE NECESSARY. MUST BE DEPENDABLE, TAKE OVER ROUTES, 
CHECK INVENTORIES, CHECK DAILY CASH AND CHARGES. SALARY 
$5,000, EMPLOYEE FAMILY BENEFITS. REPLIES CONFIDENTIAL. AD- 
DRESS, Box 1312, STARCHROOM LAUNDRY JOURNAL. 7 
Man to take charge of production of finishing department of medium- 
sized laundry situated in Midwest. ADDRESS, Box 1353, STARCHROOM 
LAUNDRY JOURNAL. -7 
Wanted: Manager-superintendent for laundry-cleaning plant in western 
North Carolina; thoroughly familiar in all phases of business. Good 
salary, prefer young man about 35. ADDRESS, Box 1320, STARCHROOM 
LAUNDRY JOURNAL. “7 
ASSISTANT SUPERINTENDENT—Large family laundry 
dianapolis, Indiana, has opening for qualified man to assume production 
responsibilities. Position offers excellent opportunity and good starting 
salary. Applicant must be experienced supervisor or A.I.L. graduate 
Write all qualifications including salary to—Excelsior Laundry Company, 
840 North New Jersey Street, Indianapolis, Indiana. 1314-7 
PROGRESSIVE MANAGER, for New England's most modern plant, who 
has proven ability in laundry, cleaning and sales. Salary commensurate 
with your ability, $8,000 up. J. A. Baggott, Country Club, Inc., Warren, 
Rhode Island. 1332-7 
LAUNDRY-DRYCLEANING CHAIN SUPERVISOR, POSITION IN EUROPE, 
2-YEAR CONTRACT, $6,250 START. Unusual opportunity for man with 
minimum of 5 years experience supervising laundry and/or drycleaning 
chain. Position requires extensive travel throughout Western Europe 
Applicant must be thoroughly familiar with all phases of laundry and 
drycleaning plant procedures. Must be able to advise plant managers 
on layout, work methods, supplies, equipment, etc., and be able to write 
procedural manuals. Applicants must be U. S. citizens, high school grad- 


able to pass physical examination. Prefer man with knowledge of 
125 W. 





located in In- 


uates, 
German. Reply giving age, education and experience. Box SLJ, 


41 St., New York 36, N. Y. 1405-7 
LAUNDRY AND DRYCLEANING SPECIALIST, SALARY APPROXI- 
MATELY $6,200. Formulate, recommend and administer operational and 
merchandising policy, methods and procedures. Minimum 6 years di- 
versified administrative experience. Submit resumé, Box 1826, 125 W. 
41 St., New York 36, N. Y. 1397-7 
PROGRESSIVE MANAGER for modern laundry and drycleaning plant, 


central New York. Outstanding opportunity and good salary and possi- 


bility of purchasing half interest for man who can qualify. Old-estab- 
lished plant doing profitable business in fast-growing community. 
ADDRESS, Box 1371, STARCHROOM LAUNDRY JOURNAL. 7 
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I have a client who is seeking to purchase a laundry and drycleaning 
plant in California or Southwest, grossing $500,000 annually. All infor 
will be kept strictly confidential. Broker—J. B. KANDEL, 131-39 
Springfield Gardens, 13, N. Y 1379-1 


mation 
228th Street, 
drycleaning or combination 
Large cash-and-carry 


ADDRESS, 


CASH BUYER-PRINCIPAL, for laundry or 
plant between $50,000 and $300,000 yearly volume 
Located South or East. All replies confidential 
STARCHROOM LAUNDRY JOURNAL. 


preterred. 
Box 1377 








LAUNDRIES and CLEANING PLANTS FOR SALE 


Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. -2 





Complete smal] laundry in center of fast-growing Virginia town for sale. 


Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
201, STARCHROOM LAUNDRY JOURNAL. -2 
FOR SALE: Modern laundry and drycleaning plant, also storage vault, 


minimum com 
owners 


Cover large territory, 
Established 27 years, two 


in fast-growing Mississippi town 
1955 volume over $150,000 


petition 
buildings and equipment at less than replacement. Easily 


Trucks, land, 

recover investment in 10 years or less. Discuss reasons for selling with 
interested buyer. ADDRESS, Box 1365, STARCHROOM LAUNDRY 
JOURNAL. 2 


fastest-growing 


shows 40 in 


MODERN LAUNDRY AND DRYCLEANING PLANT in 
Southern California. Annual gross $320,000, 
crease over last year. Profits above average. Health and desire to retire 
reason for selling. Will sell all or lease buildings. Terms. $85,000 down 
ADDRESS, Box 1363, STARCHROOM LAUNDRY JOURNAL. 

2 


section of 


will handle 


PROFITABLE LINEN SUPPLY & FAMILY WORK PLANT at sacrifice price, 
due to owner's illness. 3 routes. Grossing over $100,000 yearly. Present 
equipment can do double this volume. Only $25,000 cash needed tc 
handle. Upper N. Y. State. ADDRESS, Box 1401, STARCHROOM LAUN- 
DRY JOURNAL. 2 


FOR SALE: LAUNDRY AND DRYCLEANING PLANT IN FAST-GROWING 
MICHIGAN RESORT TOWN. MOST MODERN EQUIPMENT. NOW DO- 
ING AIR FORCE WORK. 2 ROUTES, 2 STORES. ADDRESS, Box 1293, 
STARCHROOM LAUNDRY JOURNAL. 2 


A complete laundry and drycleaning plant located 25 miles south of 
San Francisco, California. Doing around $170,000 annually. Equipped to 
do twice this amount. Large call business. Desire to retire. Terms can 
further information contact F. J. Walsh, 821 Market 


be arranged. For 
California. Phone YUkon 6-6903 1374-2 


Street, San Francisco 3, 


DRYCLEANING PLANT, western Michigan. Industrial and resort area 
Ideal location. Completely equipped. ADDRESS, Box 1380, STARCH- 


ROOM LAUNDRY JOURNAL. 2 
ARIZONA OPPORTUNITY—PHOENIX AREA. Drycleaning and laundry 


—doing excellent business (cash-and-carry). Can pay for itself in two 
years. Only laundry in town of 10,000. Long lease. $8,500 will handle 


Drive-in Laundry and Cleaners, 39 N. Arizona Place, Chandler, Arizona 
1395-2 








PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
\ yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 


Washington. 201-27 


NOTICE TO ADVERTISERS 


In order to maintain a regular publication 
schedule, all classified advertisements must be 
received no later than the Ist of the month 
in which the advertisement is to appear. 
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Waste Water Data Wanted 
To the Editor: 

During 1955 or 1956 I read an arti- 
cle in one of the trade magazines that 
told the story of how a Florida laun- 
dry disposed of its washroom waste 
water through a system that removed 
soap and dirt before the water 
reached the river into which it was 
dumped. 

Did your publication print this arti- 





cle? If so, would you be kind enough 
to send me two copies. If not, can you 
tell me who ran the article? Thanks. 
DEAN ALLEN 

Allen and Vickers, Inc. 

Atlanta, Georgia 


The article you seek was published 
in the June 1956 issue of StARCHROOM 
under the title “Will You Soon Face 
This Problem?” We are happy to send 
you additional copies —Eprror 





The problem of loundry waste disposal also brought two overseas 
representatives of the European Exchange System to our editorial of- 
fices. They are currently investigating the feasibility of reopening a 
laundry-cleaning plant—a half-million-dollar project—formerly oper 
ated by the Quartermaster Corps at Baden-Dorheim, Germany. The 
problem is to find the best way to protect the nearby Wetter River 
from pollution, Our story on the Riverside Laundry in Dania, Florida, 
prompted the visit. Seated left to right are: Richard Bley! and R. F. 
Neville, both of the Palace of Justice, Nurnberg, Germany; Henry 
Mozdzer, editor STARCHROOM LAUNDRY JOURNAL, and Morris M. 
Cohn, editorial director Water Works Engineering and editor Wastes 
Engineering. John Gilhooly, purchasing director, Army ond Air Force 


Exchange Service, Jooks on as the lisison 


Blanket Washing Tip 


To the Editor: 

I am sending you the following in- 
formation on blanket — sterilization 
which has been very effective for us 
and [ thought would be useful infor- 
mation to the laundry institutions. The 
common problem in laundering blan- 
kets has been that blankets cannot be 
washed in hot water and cannot be 
bleached, particularly woo] blankets, 
with the results that a wool blanket 
is not completely sterile, and a high 
bacteria count remains. 

We are now washing blankets in 
the usual formula using a coconut-oil- 
base soap on the suds and stopping 


the washer between each operation. 


100 


On the last rinse a versatile germicide 
is added with the blankets Jeft in this 
solution for about 2 minutes. Sour is 
then put into this same solution pre- 
cipitating the germicide which re- 
mains on the blankets. The blankets 
are then extracted lightly and put ona 
stretcher equipped with a drying cabi- 
net. The precipitation of this germi- 
cide on the blanket keeps this article 
sterile all during its use. 

We believe this is a big step for- 
ward in the prevention of disease 
transmission and is important to any 
institution serving the public. The hos- 
pital laboratory here has taken careful 
research on our bacteria count during 
our experimenting with various com- 


binations of germicides, methods and 





formulas, and found that the process 

we are how using gave us the lowest 
bacteria count. 

DoNnaALp A, FULWILER 

Laundry Manager 

Good Samaritan Hospital 

Portland, Oregon 


Credit Is Due 
To the Editor: 

As a former STARCHROOM engineer- 
ing editor I supplied valuable graphs 
that are always good even 1,000 years 
from now as they deal with the laws 
of physics, And they have been pub- 
lished yearly in the Guidebook ever 
simce, 

We use them right along to help 
boiler room operators in laundries 
owners and Many others. I granted 
you permission to use them but with 
out credit being given it doesn't seem 
right. 

I refer to the two charts on page 
$1 (October, 1956) “Boiler Efficiency 
for Soft Coal” and “Boiler Efficiency 
for Fuel Oil.” And the chart on 
“Steam Costs” should read J]. G. Ber- 
ver, Ml. E. 
Newark, N. J. 
dle initial to M. 


Incidentally, even though we still 


Consulting Engineer, 
You changed my mid- 


! 
Newark, ou! 
Morristown, 


have a small office Ith 
main office now is in 
N. J., as this letterhead indicates. We 
do consulting work for laundries be- 
sides many rug cleaning plants. 

We are just now designing a com- 
plete textile dyeing and _ finishing 
plant, a large boiler plant for N. J. 
Wood Finishing Co. and solving lots 
of smoke and air pollution problems, 

Don't you think it is only right to 
give credit to the source of anything 
valuable you publish as our charts? 

JuLius BERGER, M. E. 
Consulting Engineer 
Morristown, New Jersey 


Yes, we do, We acknowledge Mr. 
Berger's valuable contributions and 


apologize for the oversight —Epiror 





Let's Hear From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems, Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 
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STANDARD AND 
UNLOADING TYPE 
ELLIS WASHERS 


Hydraulically lifted and pneumatically 
operated throughout the washing cycle. 
CONTROLS: Manual, Semi-Automatic, 
or Full Automatic Type. 


SIZES AVAILABLE 
Standard Washers 
42 x 36 54x96 
42x54 54x 108 
42x72 54x 120 
42x B84 60 x 96 
42 x 96 60 x 108 
54x84 60 x 120 


STANDARD SIZES Unloading Type 


Undersuspended: 42x 54 54x96 
ee eo 42x72 54x 108 

od — pti 42x 84 54x120 
nloading Type: 42x96 60 x 84 

50 -54 -60 54x84 60 x 96 


60x 120 


ELLIS engineers are experts in modern 
washroom operating methods. They are 
ELLIS qualified by experience to plan your 


UNLOADING 
EXTRACTOR 


Pneumatic Control 


production line and to furnish proper 
equipment for handling your class of 
work. Whether your capacity require- 





ments are large or small, you can 
profit by the high-level efficiency of 
Ellis equipment—with a single ma- 
chine or a series of coordinated units 
with central supply system that auto 
matically delivers all washing supplies 
directly to the individual machines 


Flexible Suspension 


Split Type Baskets 
Automatic Curb 





Write for further details 


He ELLIS RIERG 


244 4 NORTH CRAWFORD AVENUE 


Gt 42ST CHICAGO ED a rar 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 
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Let your Cowles Technicol 


Man show you how easy and 
simple it is to turn out pre- 


mium quality on a quick- 
service schedule—with this 


DRISUDZ-ESCOFOS formula. 
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You ALWAYS 


get a 
second chance 
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on the break 
Apply DRISUDZ once—get a rich, creamy, dirt- 





loosening break suds. Then run a carry-over 
suds to get the loosened soil out of the wheel. 
No more DRISUDZ. Just hot water. Simple, 
isn't it? 

followed by 


fot ESCOFOS 


in the bleach 
ESCOFOS gives you an extra suds—to make 


sure you've got everything out. Strips out all 
the dead soap. Also !ifts out redeposited soil. 
Then you can bleach lightly and rinse—either 


hot or cold. 


CHEMICAL COMPANY 





7016 Euclid Ave. «+ Cleveland 3, Ohio 





